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Sparks 


Start the Shooting 
Along the Beat 


Auburn Surprise 


Greetings to Courtney 


-=ee- 


By 


Chris Sinsabaugh 


FIREWORKS APLENTY have 
preceded the opening of the 
annual Chicago show, said fire- 
works consisting largely of din- 
ners for us who write for the 
press on things automotive. 
Things started apopping as early 
as Monday night, when Pontiac 
threw its party at the Blackstone, 
followed the next night by Chev- 
rolet at the Drake. 

All of which of course has been 
good training for us gents, for 
ahead of us are dealer meetings 
and luncheons, not to overlook 
the necessity of some time getting 
to the Coliseum to see the actual 


show. 
% a a 


THERE IS CONSIDERABLY 
more activity outside of the Coli- 
seum than last year and the cal- 
endar of coming events is a long 
one. Unusual is the Sunday 
schedule, which, while somewhat 
new to Chicago, was a feature at 
New York. 

On the coming Sunday there 
are two attractions, both cocktail 
hours. One is to be thrown at the 
Stevens by Libby - Owens - Ford, 
which already is an old Spanish 
custom. Then the Indianapolis 
speedway people are coming in 
for the first time with an open 
house at the Palmer House, with 
the starting gun fired at 4 p. m. 

The Ford-Lincoln newspaper 
party originally scheduled for 
Sunday has been changed to a 9 
o'clock breakfast Monday morn- 
ing, at the Drake. 

There are two other events of 
this nature acomin’ next week. 
Studebaker schedules one at the 
Tavern at 333 North Michigan at 
5 o’clock Monday, while on Tues- 
day Tom Corpe, Buick’s new ad- 
vertising manager, invites us to a 
cocktail hour at the Blackstone to 
informally meet H. H. Curtice, 
Buick president, and Bill Hufsta- 
der, sales manager. 

a a * 

HARKING BACK to the Pon- 
tiac party, that was a most en- 
joyable occasion, featured by an- 
other snappy talk by Doc Gilpin, 
sales manager, who, however, was 
unable to give us a better last 
line than the one at New York— 
Mae West’s “Come Up and See 
Me Some Time.” 

Bob Crooker gave a party dif- 
ferent in every way from the 
usual Chevrolet affairs, setting 
the stage so that Bill Holler, gen- 
eral sales manager, could give us 
of the press the low down on the 
new policy of delivered prices, a 
new Holler policy which has set 
all tongues awagging. 

Holler left last night for the 
Pacific Coast, for Chevrolet is los- 
ing no time in getting going on 
the 1934 campaign. All next week 
there will be Chevrolet meetings 
in all parts of the country—10,000 
of them, Holler said. And he also 
gave us the final checkup on 
Chevrolet’s shows in 100 different 
cities, the big sales promotion ef- 
fort the column told you about 


(Continued on Page 38) 





Industry Invades “Loop” 


Detroit Meeting Sets Record for SA 
February Output May Hit 


1,400 Attend 
Sessions of 


4-Day Meet 


Wide Range of Topics 
Mark Talks By In- 


dustry’s Scientists 


By HERBERT CHASE 
Detroit, Jan. 26.—One of the} 
most interesting and important | 
annual meetings of the Society of | 
Automotive Engineers was con- 
cluded with an overflow dinner 
at the Book-Cadillac this evening. 
Registration figures for the four- 


are believed to have set a record} 


for any SAE meeting. 
Although all sessions were well | 


attended and each had high spots 
of unusual importance, that de-| 
voted to discussion of the subject 
of independent suspension on 
Wednesday evening, partly be- 
cause of its timeliness, proved to 
be of outstanding interest. This 
session was addressed by Maurice | 
Olley, an engineer of the Cadillac | 
staff, whose three-year study of 
independent suspension is gener- 
ally believed to have been an ex- 
tremely important factor in the 
adoption of this type of suspension 
on General Motors cars. Mr.| 
Olley’s address was largely a de- 
scription of the studies and de- 
velopment work done by Cadillac 
on the problem of suspension. 


J. M. Crawford, chief engineer , 
of Chevrolet, presided at this ses- 
sion and stated that, by agreement | 
with Mr. Olley, he would answer | 
any points that might come up in| 
the discussion in relation to the 
Dubonnet type of suspension as 
applied to Chevrolet cars. As the | 


(Continued on Page 37) 


| February output, 


| started only this week. 
day meeting exceeded 1,400 and| of this, however, the outlook at | 


300,000; Jan., 150,000 


Detroit, Jan. 26.—With plants 
rapidly ironing out their produc- 
tion difficulties, most of which 
were hangovers from the tool and 
die makers strike last fall, the 
outlook for February production 
is the brightest since 1930. There 
is a strong possibility that the 
now seen at 
about 250,000, may even reach the 
300,000 mark which would make 
it the best February since those 
hey-days of 1929. 

January production has been 
erratic. Many of the major plants 
have been slow getting underway 
and some actually are getting 
In spite 


Hotel Lobbies to 


the present time is that the first 
month of this year will exceed 
the corresponding month of the 
previous year by a comfortable 
margin. This initial month of 
the year now looks as though it 
would top 150,000 to 160,000 models 
with the increase due largely to 
gains by Ford who was not de- 
layed by the tool makers strike. 
Ford has been producing at a 
rate which expected to yield 57,- 
000 units for the month. The 
output last year during January 
totaled 133,402 units. 

Practically all plants in the De- 
| troit area are now in production, 
| although full capacity has not 
been attained in many cases. 


House 


Maker’s Special Exhibits 


(By Teletype from Chicago) 
Chicago, Jan. 26.—With General 


Motors, Chrysler and Ford, as 
customarily, fostering the most 
ambitious projects, special dis- 


plays during show week will be 


| held along a wide front in Chi- 


cago. All of them will be put on 
in various hotel lobbies and exhi- 
bition halls, with the exception of 
the Ford show, which 
housed in the 131st Infantry arm- 
ory, two blocks from the Coli- 
seum. 

The special showings, like the 


main event, will make their bow | 


tomorrow and continue for a} 
week. 
General Motors will have the 


most comprehensive display in its 
history, with the Stevens Hotel 
as the scene. 


(Continued on Page 3) 


is to be} 


In addition to the} 
Buick, Chevrolet, Cadillac-LaSalle, | 


MeCuen Expects 


Olds to Exceed 
100,000 in 1934 


(By Teletype from Chicago) 
Chicago, Jan. 26.—The prob- 
abilities that Oldsmobile produc- 
tion for 1934 would exceed the 
100,000 units previously set as the 
| year’s goal was indicated here 
last evening by Charles L. Mc- 
| Cuen, president and general man- 
ager of Olds Motor Works. 
Mr. McCuen and members 
the Oldsmobile organization, in- 
cluding sales, engineering, and 
manufacturing divisions, were 
guests of honor of the Lansing 
(Continued on Page 2) 


of 


Prescott Market Analysis Reveals | 
10,000,000 Car Backlog for 1934 


Prominent Men 
Address A.E.A. | 
Next Tuesday 





Chicago, Jan. 26.—Headed by| 
John E. Cassidy, recently ap-| 
pointed Illinois director of the} 
NRA, eight prominent speakers | 
will address the annual Chicago | 
show week meeting of the Auto- | 
motive Electric Assn., Tuesday | 
evening at the Stevens Hotel. Mr. 
Cassidy will speak on the subject 
of “Compliance to the NRA Code.” 

Lloyd Maxwell, advertising 
counsel for the Bendix Aviation 


(Continued on Page 38) 


By RAY B. PRESCOTT 
Marketing Counsellor 

New York, Jan. 26.—Total pro- 
duction of cars and trucks in 1933 
showed a 43 per cent gain over 
1932. All indications now point 
to approximately a 50 per cent 
increase in 1934 over 1933 which 
means that about 3,000,000 cars 
and trucks will be manufactured 
this year. 

With this favorable outlook fac- 
ing the motor industry this year 
several of the stronger independ- 
ent companies should be able not 
only to come out of red ink, but 
to actually show reasonable earn- 


ings. This makes the stock of 
these independents very attrac- 
tive speculations as they look 


(Continued on Page 8) 


‘Chrysler Force 
Now 43,000 Men; 
Double Last Year 


Detroit, Jan. 26.—Chrysler Corp. 
is now employing 43,000 men 
against 22,000 at this time last 
year, according to K. T. Keller, 
vice-president and general man- 
ager. Between 6,000 and 7,000 men 
have been called back to wérk 
since the middle of December, ‘he 
said, and by March 1 the-corpora- 
tion expects to exceed its peak 
figure of 48,000 in 1933. . 

Mr. Keller said Chrysler has 


! (Continued on Page 3) 








E Karly Birds 


Fill Hotels 
In Chicago 


Reservations Hit 10,000; 
Sliding Seale Ticket 
Plan Dropped 








(By Teletype from Chicago) 
By MEL ADAMS 

Chicago, Jan. 26.—The stage is 
set, and everything now awaits 
the formal opening of Chicago's 
1934 national automobile show 
tomorrow afternoon at the Coli- 
seum, 

If careful preparation means 
anything—and it usually does—all 
signs portend a huge measure of 
success such as the big New York 
show enjoyed during its run two 
weeks ago. 

Certain it is that a high degree 
ef confidence is abroad, whether 
one considers the show itself 
within the Coliseum’s confines, 
the schooling of salesmen by deal- 
ers, distributors and _ factory 
chiefs, or the activities around 
the hotels where the factory 
forces have moved in early for 
their roles as hosts to the visit- 
ing dealers. ‘ 

From his office at the Coliseum, 
Alfred Reeves, show manager, re- 
peated his expectations that the 
show will click with the public, 
not only because of the keen 
desire to see the 1934 models but 
also because of the great for- 
ward strides taken in presenting 
the cars in spectacular fashjob 
with action aszthe oPaiotniede 
note. 

A tour of the Coliseum in ad- 
vance of the opening hour :re- 
veals that Samuel Asch has 
taken full advantage of. the de- 

(Continued-on Page 10). 4 


Passenger Sales i} 
For ’33 Will Near 
1,500,000 Units 


Detroit, Jan. 26.—-Passenger car 
sales for December, 1933, in 43 
key states reported to date total 
54,257, R. L. Polk & Co. reported 
today in its national weekly mo- 
for car sales survey. The Polk 
estimate for total passenger car 
sales in all of 1933 is approxi- 
mately 1,494,000 units. 


We Love the 
Auto Front 


Hegdquarters far NEWS 
d g the Chicago show 
ill. be at the Congress 
‘ - (all Chris Sinsa- 
| gh cor Mel Adams for. 
atlas wrvinn Dy see to 
Detroit. .°3.°-*:- 

If itsS busipess—ask for 
Ray, ‘Blackwell, Bill Cotton 
or. Geo. Slocum at the same 


_hostelgy. 














2 


Vesper Urges National 
Auto To Be Held in Detroit 


Detroit, Jan. 26.—-A proposal for 
a national automobile show to be 
held in Detroit during December 
was made Wednesday evening at 
the annual banquet of the Michi- 
gan Automotive Trades Assn. at 
the Hotel Statler... by F. W. A. 
Vesper, national administrator of 
the Motor Vehicle Retailers’ Code. 
The meeting, which brought to- 
gether 769 dealers from points 
scattered throughout the state, 
was the second largest gathering 
in the history of the association. 


Under the plan suggested by 
Mr. Vesper the Detroit show 
would be limited to dealers and 
those in the trade for the first 
three days of its run. The idea 
behind this proposal is that many 
factories at the present time 
bring their dealers to Detroit for 
previews of their new lines two or 
three weeks in advance of the 
national show opening in New 
York and that this would be un- 
necessary if a general show were 
staged here in mid-December. 


The plan as outlined by Mr. 
Vesper would not interfere with 
the New York national show, but 
rather would be a trade show 
that would permit dealers to 
come to the heart of the auto- 
mobile industry as they did in 
the early days to view the offer- 
ings for the coming year. This 
plan would also permit a closer 
contact between the factory ex- 
ecutives and their dealers than 
exists at the present time. 

W. C. Cowling, sales manager 
of the Ford Motor Co., gave an 
inspiring address on what he 
would do if he were a dealer. 
He pointed out that among the 
problems of the dealer is that of 
holding a customer after he has 
sold him the car. To do this 
Mr. Cowling said the dealer 
should make a greater effort in 
his service department not only 
toward getting the business into 
the shop but in doing the work in 
his shop so well that the customer 
would not want to go elsewhere 
in order to have his repairs made. 
He called attention to the fact 
that the average car owner does 
not know his car and must trust 
the dealer for a square deal on 
repair work. This confidence on 
the customer’s part should not 
be betrayed, he added. 

He urged dealers to set daily 
quotas for themselves, and if they 
met these quotas each day, he 








Dodge Jan. 1--20 Orders 
Call for 32,000 Units 





+ 


Detroit, Jan. 26.—The vigor with? 


which Dodge is swinging into the 
new year’s business, at the fac- 
tory as well as in the field, is 
shown by a statement in which 
A. vanDerZee, general sales man- 
ager of Dodge Brothers Corp., re- 
views the organization’s activities 
for the first three weeks of Jan. 

Orders received at headquar- 
ters from Dodge dealers, between 
Jan. 1 and Jan. 20, call for soon- 
as-possible shipment of 27,200 pas- 
senger cars and 5,000 commercial 
cars and trucks, a total of 32,200 
units. 

On the other hand, retail de- 
liveries made by Dodge dealers 
within the same three working 
weeks, amounted to 3,772 pas- 
senger cars and 1,515 commercial 
cars and trucks, or a total of 
5,287 vehicles. 

“This record of orders and of | 
early-season retail deliveries by 
dealers, remarkable as it is for 
the short time since the first pub- | 
lic exhibitions of the new models, | 
gives very encouraging indica- 
tions of the business that may be | 
expected when production and re- | 
tail activities hit their full stride | 
in meeting Spring demand,” says 
Mr. vanDerZee, who follows with 
the observation that the Dodge | 
dealer organization affords more 
than 3,700 retail outlets whose | 
call for showroom samples alone | 
means a sizeable production. 
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Adding Ideas at the SAE Dinner 





























pointed out, it would be unneces- 
sary for factories to employ men 
to set quotas for their dealers. 
Mr. Cowling ridiculed the dram- 
atization of products in advertis- 
ing and publicity stories when 
that dramatization was carried to 
the extent that it excluded edu- 
cational material regarding the 
products which are being dram- 
atized. 

He cited certain advertising 
used at the Detroit show as an 
example of dramatization carried 
to the point where after reading 
an advertisment, in many cases 
the reader would know little 
more about the product than he 
did before he started reading. 
This, Mr. Cowling told the as- 
sembled dealers, is waste effort 
and money. All publicity and 
advertising, he added, should be 
directed toward giving the reader 
as much information about the 
product and the company which 
produces it, as possible. “If dur- 
ing the past four years,” he said, 
“we have not learned that fair 
trading, honest dealing and 
sportsmanship are the funda- 
mentals of success then we do 
not deserve to succeed.” 

During the afternoon business 
sessions which presided over by 
President Fred O. Pinkham, 
Aaron DeRoy, Hudson and Ter- 
raplane distributor here, was 
elected president for the 1934 
term. Other officers were elected 
as follows: 

Jerry DeNooyer, Battle Creek, 
vice-president; H. H. Stuart, De- 
troit, secretary, and Walter J. 
Bemb, Detroit, treasurer. 

The program during the after- 
noon session was as follows: 

“Maintenance Under the Blue 
Eagle,” Leon F. Banigan, editor, 
automobile Trade Journal, Phila- 
delphia; “The NADA Official 
Used Car Guide,” Jack Frost, ex- 
ecutive assistant to Fred W. A. 
Vesper, NADA, St. Louis; “Air, 
Rails and Roads,” Wm. B. Stout, 
Stout Engineering Laboratories, 
Dearborn, Mich.; “Selling ~ in 
1934,” Harry G. Moock, general 
sales manager, Plymouth Motor 
Corp.; “The New Deal,” James 
Dalton, editor, Motor, New York 
City; “The Code in Michigan,” 
Hon. Charles J. DeLand, assistant 
commissioner and counsel, Michi- 
gan Advisory Committee. 





Some of the leaders of motordom visited the SAE banquet Thursday evening at the Book-Cadillac to 

give and take ideas. Among them were, left to right: William B. Stout, Stout Engineering Laboratories; 

W. S. Knudsen, General Motors; P. W. Litchfield, Goodyear; Walter P. Chrysler, Chrysler Corp., and 
Charles F. Kettering, General Motors. 


McCuen Expects | Studebaker H 


Olds to Exceed 
100,000 in 1934 


(Continued from Page 1) 
Chamber of Commerce at a ban- 
quet at the Hotel Olds. 

“First I will tell you what we 
expect to do in the way of pro- 
duction during the year and then 
I will tell you why we think we 
can do it,” Mr. McCuen said in 
the course of his speech to the 
townsmen. 

“As compared with a volume of 
38,000 automobiles last year,” he 
continued, “our plans for 1934 
are now to produce a minimum 
of 100,000 units. This comes close 
to trebling our output in a single 
‘year. 

“Better business conditions are 
a vital factor in this vigorous 
program. Credit is loosening and 
there is ample evidence. of the 
willingness of people to buy new 
automobiles. 

“As a result of invading the 
low price field the Oldsmobile 
now has 11 prospects to every one 
it had for last year’s products.” 

Following the meeting Mr. Mc- 
Cuen stated that preparations 
were already under way to take 
care of the added production 
above the originally scheduled 
100,000 mark when the demand 
comes. 

D. E. Ralston, vice-president 
and general sales manager, told 
the diners that the company now 
has 2,500 dealers throughout the 





opes to Repeat 


N. Y. Success in Chicago 


South Bend, Jan. 26.—Opti- 
mistic over the unusually success- 
ful showing made by their new 
“skyway-speedway” models at the 
N. Y. Show, Studebaker factory 
executives are today making ready 
to move into Chicago for a repeat 
performance in the Mid-west. 


In commenting on the success 


country and that by July first it 
will have 4,000, according to pres- 
ent indications. He also declared 
that comprehensive advertising 
plans had been made for the com- 
ing year with a large appropria- 
tion for the purchase of news- 
paper, magazine, radio and out- 
door, and direct mail advertising. 
He forecast an Oldsmobile ad- 
vertising expense of approxi- 
mately two and one-half million 
dollars of which 70 per cent will 
be spent in newspapers. 


“Newspapers,” said Mr. Ralston, 
“are playing an important part in 
sponsoring the national business 
recovery program. So much of 
vital interest to every man and 
woman is appearing in the daily 
papers that America is becoming 
more than ever a nation of news- 
paper readers. Accordingly, we 
in Oldmobile believe newspapers 
represent the best medium to 
carry the bulk of Oldsmobile 
advertising in 1934.” 


Chevrolet Gets Away at Chi 





In preparation for the opening of the National Autombile show here today, company functions are 


already under way this week. One of the earliest was the Chevrolet Motor Company press dinner, 
attended by nearly one hundred newspaper men from the Central West, held at the Drake Hotel. 


At 


the speakers’ table were, from the left, Felix Doran jr., assistant general sales manager of Chevrolet; 

W. A. P. John, vice-president of Campbell-Ewald advertising agency; Rufus C. Dawes, president of A 

Century of Progress; R. H. Crooker, advertising manager of Chevrolet; W. E. Holler, general sales 
manager, and Edward J. Kelly, mayor of Chicago. 


of the 1934 Studebaker line in 
New York, George D. Keller, 
general sales manager of the 
Studebaker Sales Corporation of 
America, said: “That Stude- 
baker is sharing in the very 
definite revival of interest appar- 
ent at the N. Y. Show was dem- 
onstrated very conclusively by 
the great crowds that swarmed 
through not only the Studebaker 
exhibit at the show but also 
through our Broadway _ show- 
room. 

“With our key giveaway pro- 
gram, we were fortunate in being 
able to get an exact count on the 
number of persons that visited 
both the show and the show- 
room. A total of more than 82,000 
keys were given away at the 
show and 33,500 people returned 
keys to the showroom. This is a 
return of better than 40 per cent.” 

These figures compare favor- 
ably with the total of 62,000 keys 
given away and 15,000 returned 
at the N. Y. Show last year, Mr. 
Keller Said. 

“Tt will be remembered that the 
Chicago Show last year was the 
highspot of all the shows. With 
New York coming through in the 
big way it did this year, it would 
appear that the sky is the limit 
as far as Chicago is concerned. 
We are looking forward to an 
even better reception of our line 
next week.” 


Studebaker show headquarters 
will be set up at the Blackstone 
Hotel, where factory officials will 
welcome all visiting dealers at- 
tending the show. 


Bendix Displays 
Shop Equipment 
In Chicago Plant 


South Bend, Jan. 26.—Entering 
the shop equipment field, Bendix 
Products Corp. is planning a 
special exhibit at its Chicago 
plant at 2459 South Wabash Ave. 
The exhibit will be known as the 
Model Shop Exhibit and will em- 
brace safety service equipment 
valued at more than $15,000. 

During the exhibit, which will 
open in conjunction with the Chi- 
cago Automobile Show, shop 
equipment engineers from the 
various Bendix plants will be in 
attendance to explain the various 
equipment which will feature 
proper assortment of testing and 
correcting apparatus for brakes, 
wheel alignment, and frames to 
meet all conditions. 

The exhibit, under the direc- 
tion of Joseph A. Doyle, Chicago 
manager of the Bendix Corp., will 
be on display from 8 a. m. to 10 
p. m. during the auto show. 





AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 27, 1934 3 


Pontiac Big Chief Klingler 


Federal Motor Tax Bill This Year 
Likely to Show But Small Decline 


Reduction of One-Half Ce Coat a Gallon in Fuel mf 
Rate to be Compensated by Increased Yield 
From Other US. Excise Levies 


By WILLIAM ULLMAN 
Washington, Jan. 26.—Even with the one-half cent a 
gallon special gasoline tax removed from the list of Fed- 
eral motor assessments as a result of prohibition repeal, 
it is not unlikely that the treasury’s income from motor 
taxes will be as large this year as last. On paper, the 
removal of the special gasoline levy would save the car 
owners of the country from $60,000,000 to $70,000,000 this 
year, making a substantial dent in the $258,000,000 total 
which was run up in 1933, according to treasury estimates. 

© --- --— 





Sass Nat'l Steetes 


Are Barometers 
Of Auto Business 


Buffalo, Jan. 26.—In past years 
the paid attendance figures of 
the National Automobile Shows 
in January 
have proved to 
be a_remark- 
ably accurate 
forecast of 
the amount of 
retail sales busi- 

















However, the reduction is ex- ——_——— rine’ ee = 
pected to be merely a paper one. market wou 
The reason for this prospect . yield in the 
is that while the remaining excise Johnson Named noe that = 
tax rates will remain the same owed, accord- 
—unless Congress acts in a fash- Sales Manager ing to A. J. va 
ion unforeseen at this writing— Chanter, presi- A. J. Chanter 
increasing sales of new and used Of Nash Motors dent of the Here is Big Chief Harry J. Klingler, president of the Pontiac Motor 


cars, greater gasoline and oil con- 
sumption, larger tire and replace- 
ment part sales will net a larger 
volume of revenue than ever be- 
fore. 

Whatever shrinkage there is in 
Federal revenue from motoring 
sources will be that in connection 
with the normally largest item, 
the gasoline tax. It is anticipated 
that there will be a considerable 
increase in motor vehicle use this 
year, but it is a virtual impossi- 
bility that any increase will be 
sufficient to make up for a re- 
duction of 33 and one-third per 
cent in the rate, now one cent a 
gallon instead of one and one- 
half. 

But, what of the other sources 
of revenue? 

The odds are that they will 
go a long way toward compensat- 
ing for the lower gasoline tax 
returns. 

Next to income from gasoline 
taxes, the largest revenue is that 
derived from the excise tax on 
passenger vehicles and _ trucks. 
This source is bound to improve 
in 1934 unless all signs go awry. 
With the motor industry counting 
upon an increase in vehicle sales 
of from 33 and one-third to 50 
per cent over 1933 performance, 
the Federal tax collector can sit 
back with a complacent and satis- 
fied smile knowing that his cut 
on the industry’s increased pros- 
perity will be proportionately 
larger. It will go a long way 
toward recompensing Uncle Sam 
for his surrender of the one-half 
cent gasoline tax reduction. 

Third and fourth places on the 
list of motor revenue sources ebb 
and flow between tires and lubri- 
cating oils. 

Both of these are destined to 
net considerably larger returns. 
Any increase in motor car pro- 
duction will mean a proportionate 
gain in excise tax revenue from 
tires, and with sufficient pros- 
perity to tap the vast replace- 
ment market of the tire industry 
on any considerable scale it is 
patent that the total bill to motor- 
dom is going to be relatively 
higher. 

There is no change in the tax 
rate on lubricating oils. With 
reference to this item, as with 
gasoline, Uncle Sam can rest as- 
sured of a much larger net as 
increasing motor travel results in 
greater oil consumption. 

As in the case of passenger ve- 
hicles, the truck sales outlook is 
for one of steady improvement 
with consequent promise of a 
significantly larger tax contribu- 
tion in 1934. 

Parts and accessories, sixth and 
last on the list of motor revenue 
producers, also can be counted 
upon to aggregate more in sales 
and consequently more in taxes. 

Viewed from this angle, it is 
patent that the Federal tax 
burden, while it may be lighter 
upon the individual, is going to 
hit. motordom collectively as hard 
this year as last unless Congress 
acquiesces in the demand for an 
equitable adjustment. 


Kenosha, Wis., Jan. 26.—C. H. 
Bliss, vice-president and director 
of sales of the Nash Motors Co., 
today announced 
the appointment 
of Courtney 
Johnson, one of 
the automobile 
industry’s out- 
standing sales 
executives, as 
sales manager 
for Nash and 
LaFayette cars 
with headquar- 
ters in Kenosha. 

The appoint- 
ment of Mr. 
Johnson to the Nash factory ex- 
ecutive body marks another im- 
portant step in the organization 
of the 1934 Nash manufacturing 
and sales program which has 
brought more than 218 new deal- 
ers and many important new dis- 
tributorships into the company’s 
national sales organization since 
the recent presentation of the 
three series of 1934 Nash twin- 
ignition cars. 





C. Johnson 


Chrysler Force 


Now 43,000 Men; 
Double Last Year 


(Continued from Page 1) 





enough orders on hand to run at 
capacity until May 1. Production 
at the various units now totals 
around 1,500 a day and probably 
will reach 3,000 a day before the 
middle of February, he stated. 


“We ran 142 consecutive days 
last year, and I think we will bet- 
ter that record this year. I have 
no quarrel with people who say 
the industry will make and 
market 3,000,000 cars this year. 
That’s not my figure, but you hear 
that figure mentioned, and I see 
no reason to pene it,” he said. 


Pierce-Arrow Motor Car Co. 

“When the attendance has been 
subnormal, sales invariably fol- 
lowed suit and slumped propor- 
tionately. In years when the at- 
tendance has been high, sales 
also kept pace,” he added. 

“The fact that show attendance 
records so far this year have 
overshadowed all former high 
marks, therefore, highly encour- 
aging, not only to the manufac- 
turers, but to retail merchan- 
disers as well. 

“It is my personal opinion that 
the next few months will see the 
entire industry roll up a sales 
momentum that will prove very 
startling. While it is hazardous 
business to venture even a guess 
on the total production of the 
industry in 1934, it seems logical 
that the market potential in sight 
right now will absorb at least 
2,000,000 automobiles. If general 
business continues expansion at 
its present rate, this figure may 
easily be stepped up to 2,250,000 
registrations, or even more. 


Production to 
Start Feb. 1 on 
Chrysler Lines 


Detroit, Jan. 26. 3. Production on 
all body styles of the Chrysler 
Airflow Eight, the Chrysler Air- 
flow Imperial Eight and the new 
Chrysler Six will begin Feb. 1, it 
is announced by Joseph W. 
Frazer, general sales manager of 
the Chrysler Sales Corp. 

In order to make this early pro- 
duction possible, there has been 
extensive remodeling of the 
Chrysler plant at 12200 E. Jeffer- 
son Ave., under the direction of 
David A. Wallace, vice-president 
in charge of manufacturing. The 
large floor area released when the 
Chrysler executive offices moved 
into the new Chrysler-De Soto ad- 
ministration building on the Jef- 
ferson Ave. front of the property 
has been utilized to good advan- 
tage in the remodeling. 


Co., 


in full regalia ready to take the war path for 1934. 


The chief 


already has more than 20,000 sales scalps hung from his belt for 1934, 


New Type Dealer Meeting 
Proves Valuable to Hudson 


Detroit, Jan. 26.—A new type of | dealer contracts 


dealer meeting, at which is pre- 
sented a program closely fash- 
ioned after that 
presented by the 
Hudson Motor 
Car Co. to Ter- 
raplane and 
Hudson dis- 
tributors at the 
factory last De- 
cember, is prov- 
ing of excep- 
tional worth in 
rounding out 
the Hudson 
dealer organiza- 
tion, according 
to sales executives of that com- 
pany. The meetings have been 
under way at distributor points 
throughout the country for the 
past two weeks, and the factory 
announces uniformly gratifying 
reports of the success of the new 
plan. 


An unusual adaptation of sound- 
motion pictures to show not only 
the development of the 1934 mod- 
els, but also the new dealership 
conception, is the basis of the 
program which, besides accom- 
plishing its objective with the 
existing dealer group, is instru- 
mental in the closing of many 
new dealer points. 


“Since meetings are being held 
every day in one or more dis- 
tributor centers,” said W. R. 
Tracy, Hudson sales manager, 
“we are not yet able to determine 
in numbers just how much the 
program will mean in new dealer- 
ships. An example of the general 
situation is indicated in a tele- 
gram I received this morning 
from a Southwestern distributor 
who held his meeting the day 
before yesterday. It read, ‘Five 





W. R. Tracy 








A New Convertible Sicsniiene 





Visitors at the Chicago show this week will get the first view of a new convertible deluxe Terraplane 
coupe which was introduced at the Detroit show this week. 


in mail today. 
Will have five more by end of 
week.’ Of course, the way was 
paved for this by the advance in- 
formation about our new models 
that reached the public some 
weeks ago, and also by the recep- 
tion given our cars at the earlier 
auto shows. Distributors are 
using their meetings rather as 
‘sale-closers.’ ” 


Hotel Lobbies 
House Special 


Auto Exhibits 


(Continued from Page 1) 
Oldsmobile and Pontiac passenger 
cars in a large range of body 
styles, there will be showings of 
other products of the corporation 
and a number of special demon- 
strations worked out by the re- 
search department. The Fisher 
Body division and the commercial 
car creations will be conspicuous. 

The Congress Hotel has again 
been chosen by Chrysler for its 
elaborate exhibit of Chrysler, De 
Soto, Dodge and Plymouth pas- 
senger cars, as well as commer- 
cial vehicles. Virtually the entire 
first floor of the Congress has 
been engaged by the Chrysler 
Corp. 


Reports that the Ford Motor 
Co. would put on its spectacular 
Exposition of Progress during 
show week were definitely spiked 
today with the announcement that 
the company’s effort will be an 
out-and-out display of Ford and 
Lincoln vehicles, chassis, engines, 
bodies and other parts. A Lincoln 
salon will also be held at the 
Diake. 


The Hudson Motor Car Co. has 
seiccted the Marble Room of the 
Blackstone Hotel for the display 
of new Terraplane and Hudson 
models, along with an elaborate 
dealer business management 
show. 





Pontiac will exhibit in the ar- 
cade of the Palmer House and 
Chevrolet in the lobby of the 
Sherman. 


The Edgewater Beach Hotel 
will be the site of the llth an- 
nual Uptown Motor Salon, at 
which showings of Buick, Cadil- 
lac - LaSalle, Chevrolet, Chrysler, 
Dodge, Graham, LaFayette, Nash 
and Packard models will be the 
feature. Packard will launeh its 
own color and fabric showing at 
the Edgewater Beach Hotel. 





lla 


: 
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COPRIGHT, 


One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


SATURDAY, JANUARY 27, 1934 


Chicago Holds The Line : 


OLLOWING its success at New York, the national 

automobile show opens in Chicago today for a one-week 
stand at the Coliseum. This magnet for middle western 
and western dealers promises even greater things in draw- 
ing power this year than it has shown in the past. Early 
estimates of registrations at the loop hotels indicate an 
attendance of out-of-town tradesmen in excess of 10,000. 

This increased interest on the part of automobile deal- 
ers is due directly to two things. First, the general feeling 
throughout the land that the backbone of the depression 
is broken and that from now on, in the automobile busi- 
ness in particular, better things are in store for those 
who answer the door in response to the rappings of Miss 
Opportunity. Second, is the fact that this year marks 
a new era on motor car design and that the dealer who 
hopes to prosper this year must know his product from 
the ground up. 

While speaking of the new things in automobiles, we 
cannot refrain from commenting on what we consider a 
short-sighted and dangerous policy which has been quite 
in vogue in automobile circles since the New York show. 
This policy is one of croaking about and condemning the 
new developments and designs adopted by a competitor 
in 1934, with the obvious hope of lending a glow to one 
product by attempting to dim the lustre of another. 

A mirror will reflect shadows as well as light. Your 
car will look much brighter if compared favorably with 
the bright spot of your competitor’s car than if you 
place your bright spots beside his dull ones, as it reflects 
some from his. Let us hail those who have taken a new 
step. If they are wrong they will suffer. To cast doubt 
into the public mind by whispered rumors and insinu- 
ations injures the industry as a whole and you with it. 
You'll never push yourself down boosting another up. 


1 * ie 


Call It National Motor Mart 


T° RELIEVE the case of jitters which will certainly 
develop in some quarters now that tangible progress 
is being made towards a national pre-showing of new 
models to be held exclusively for the trade and naturally 
in Detroit, may we suggest that it be called the “National 
Motor Mart.” The title is descriptive and euphonious, but 
its chief value lies in that it immediately disassociates this 
manufacturers-dealers exhibition and conference from the 
long-established and typical “automobile show” which is 
now too well known to the public to be jeopardized. 

Unfortunately some publicity has appeared which 
might lead to the conclusion that such a meet as is 
planned for Detroit would supplant the national public 
shows in New York and Chicago and the local shows in 
a half-hundred important American cities. We do not 
believe that those who have studied this problem and who 
are sponsoring the new move see the possibility of any 
such result of their effort. 

The National Motor Mart, opening perhaps the first of 
December and continuing to the Christmas holidays, 
would give the manufacturers a chance to show their 
wares, to discuss their selling plans and bind their con- 
tracts for the ensuing year with dealers. 

Now that the president of the national dealers associa- 
tion has publicly pointed out the advantages of some such 
plan it is quite probable that rapid progress in developing 
it will be made. 





1933—Slocum Publishing Company, Inc. 
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AIR 


By Cliff Knoble 





AL’ SMITH would like this one. 
A Chicago automobile dealer dis- 
plays a sign reading—“We accept 
Boloney Dollars.” 

* * * 

It is said that the women are 
actually looking at the price tags 
this year. Three years of econo- 
mizing appears to have developed 
a pretty strong strain of caution, 
if not of actual frugality. And 
that is going to make it a little 
troublesome for some of us when 
it comes to explaining the extras 
in the delivered price. 

ok ed * 

Even though a man never makes 
the same mistake twice, he 
needn’t fear a_ shortage. It’s 
amazing the number of altogether 
new and unheard-of errors a fel- 
low can find to commit. 

ok * * 

The meanest joke I know—next 
to giving a counterfeit nickel to 
a blind man—would be to sub- 
tract from Chris Sinsabaugh’s 
vocabulary the expressions “Paul 
Prys,” “Peeping Toms,” and 
“Brass Hats.” 

eS * * 


The principal elements of “tax,” 


Are one-third “tea” and _ two- 
thirds “ax.” 

But for tax-law-makers we'd 
like to see, 


““ 


A lot more “ax” 
“tea.” 
# * * 

Automotive engineers are al- 
ways working ’way ahead of time. 
For example, it was observed that 
many of them occupied front 
seats at the most popular “girl” 
shows—presumably in an effort 
to figure out how to get a little 
more sex appeal into their auto- 
motive knee action. 

* od ok 


The Missouri legislature has 
killed a proposal to increase the 
state gasoline tax. At least 15,- 
000,000 outside motorists who 
wonder how it happened are to- 
day repeating the Missouri motto 
—‘Show Me.” 

a * * 

Among the new models, as a 
friend remarked, there are both 
stream-lined and ex-treme-lined 
designs. 


and no more 


o * * 

One of the finest examples of 
profitless effort is the attempt 
of one transportation medium to 
make it tough for another, by 
securing the enactment of bur- 
densome legislation. If half the 
time, effort and money so ex- 
pended, were applied to honest 
and ethical competition, both 
would profit from constructive 
business development, and some 
of our most pernicious lobbyists 
would have to seek another 
racket. 

* * * 

The length of time it takes a 
woman to make up her mind is 
proverbial. But anyone who has 
observed the buying process at an 
automobile show can testify that 
it doesn’t take a woman very long 
to make up her husband’s mind. 

ok * oF 


For three years the manufac- 
turers have been talking about 
the “dammed-up” demand _ for 
automobiles. Privately it has 
been damned both up and down 
by most of them. 

* + * 

The theory that our big execu- 
tives are entitled to big salaries 
seems to be practically unanimous 
among our big executives. 

or * ea 

The buggy business had one ad- 
vantage that the motor car manu- 
facturers, with all their vaunted 
progress, have not yet been able 
to duplicate. It only took five 
minutes to change power plants. 





The New Models Slide Through 


In This 


—Courtesy Detroit News 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 


are invited to use 


this space for voicing their opinions or ideas. 


Anonymous contributions will not be accepted but confidence Will 


be observed upon request. 


Achievement 

While riding from Detroit to 
Washington I had a chance to 
look over your special General 
Motors silver anniversary issue. 
I write to congratulate you on 
your unusual achievement. It 
is one of the most interesting 
special issues I have seen in a 
long time. 

I am glad to hear of the great 
success of your publication. There 
is certainly a big field for such 
a publication and I have not the 
slightest doubt but you will cover 
the field in an admirable manner. 
With every good wish, I am— 
Senator Arthur Capper. 


Tip-Off 

A man representing himself as 
from Chicago, Ill., took orders in 
our shop recently for work gar- 
ments on which he accepted 
deposit from the mechanics. 

The writer, upon investigation, 
through our local Police Depart- 
ment, finds that he has been 
working this racket all through 
the country, sometimes as an 
agent of another Chicago gar- 
ment manufacturer, but seems to 
be using the same name. 


The writer is of the opinion 
that through the medium of your 
paper, this man can be stopped, 
and a great service to service 
station employees throughout the 
country will be rendered, and I 
am sure your co-operation will 
be appreciated. 


A description of him follows: 
5 feet 6 inches tall, about 50 years 
of age, dark complexion, wrinkled 
features, sandy hair, wore a cap 
and grey overcoat, carried a very 
complete line of samples.—John 
F. Goodwin, Goodwin Motor Co., 
Plainfield, N. J. 


Inspiration 


“We rate ourselves as a unit of 
the automobile industry, and the 
Automotive Daily News has not 
only been instructive, but an in- 
spiration to us, and you are to 
be congratulated upon having 
brought it up to its present high 
standard.”—E. L. Wetstein, vice- 
president, Great Lakes Steel Corp. 


Funny? 

No doubt you pay your column- 
ist who circulates his: “Free Air” 
some real money to be funny. He 
says in your Jan. 20 issue that it 
might be well to leave well 





enough alone and just casually 
ignore the used car problem. 

Being just a mere automobile 
dealer with some twenty years on 
the firing line I can’t help but 
wonder if Old Rip Van W. really 
has enjoyed his sleep the last 
five years. 


Yes Sir—he was good and funny 
when he wrote that paragraph— 
in fact he probably never will 
know what a laugh he gave the 
dealers—AT HIMSELF. 

You have a good paper, I like 
it and read it.—K. K. Kenderdine, 
Northwest Buick Co., Chicago, IIl. 





Variety 

“ . I read your last three or 
four issues and I'll be darned if 
I don’t believe you are right about 
the Automotive Daily News being 
the ‘Variety’ of the automobile 


trade. Your column Word in 
Edgewise is refreshing and 
timely. Keep it up.”—Schuyler 


Kudner, Erwin Wasey & Co., Inc., 
New York. 


-=2 word in 


“edgewise” 


By the Publisher 





“See, she stirs, she moves, she 
seems to feel the thrill of Life 
along her keel!” 


Wrtsour CHANNING at my 
elbow, I offer the above only 
from memory of the “Launching 
of the Ship” which I recited 
rather hesitatingly before a tit- 
tering fifth grade class many, 
many years ago! Enyho, it has 
been running in my mind from 
the day I arrived at the New 
York show. In my mind’s eye I 
can always see this great indus- 
try of ours spread out in gigantic 
factories, foundries, power-plants, 
office buildings and salesrooms, 
all the way round this old world. 
Certainly the impetus of the new 
models, the enthusiasm of the 
shows has stirred the old ship 
into action as never before and 
with her she carries other indus- 
tries so widely diversified that it 
is no idle play on words to say 
“as the automotive industry goes, 
so goes the nation!” 
ok * * 

I SEE BY THE PAPERS that 
Georgia with its $3 auto license 
is doing a big mail-order business 
because there is nothing in their 


(Continued on Page 38) 
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MOTOR SHOW CROWDS "MOB" 
NEW AIRFLOW DESOTO 


HRYS 


CAR CAUSES NEAR-RIOT IN DETROIT— AMAZING SCENES IN NEW YORK! 


L 


T NEVER happened before. No car ever got 
I such a welcome. At the Pre-View fifty thou- 
sand motor-wise Detroiters stormed through 
the doors in one day. A flood of orders poured 
in... before De Soto’s prices were even an- 
nounced. 

Then on to New York... the same exciting 
scene over again. More orders coming in! And 
one word—AIRFLOW—on everybody’s lips! 
New Yorkers are reputedly “‘hard-boiled”’ cit- 
izens ... but DeSoto held them fascinated hour 
after hour. And it was the same story at every 
big show... They couldn’t get enough of it! 

Here, for the first time, was a completely new 
kind of car... truly aerodynamic in design, in 
structure like no car ever built before. They 
wanted to learn all the facts about it. 

It isn’t every vear that a car dealer gets such 
exciting merchandise as the AIRFLOW De Soto. 
It’s completely different. Unique in its field. 
The only car in its price-class that can offer a 
sensational “‘Floating Ride.” 


This year, the DeSoto dealer is sitting pretty. 


THEY STOOD IN LINE to see the cars...and when Detroit does that, it’s NEWS! Here’s how crowds jammed first showing. 


The DeSoto-Plymouth franchise is the “plum” 
of 1934. He has the sort of chance that comes 
only once in a lifetime... for now there’s real 
money—BIG money ahead! 
+ 7 = 

De Soto offers an exceptional opportunity to 
wide-awake dealers. Write for the De Soto- 
Plymouth franchise story. Address vour letter 
or wire today to L. G. Peed, Box 306, Detroit, 
Michigan. 


NEW YORK—There were plenty of 
other cars...but all during Show Week, 
Airflow De Soto held the center of the 
stage! It was the Talk of the Town! 


MODELS: 4-Door 6 Passenger Sedan; 
+-Door 6 Passenger Town Sedan; the 
2-Door 6 Passenger Brougham; 2-Door 


5 Passenger Coupe 


DE SOTO-PLYMOUTH FRANCHISE IS THE “PLUM” OF 1934 
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Present Cars Evolved From 


Pioneer Design 3 Years Old 


The new Reo 
1934, first 


Lansing, Jan. 27. 
Flying Cloud for 
shown to the public 
opening of the New York auto- 
mobile show, presents an advance 
in conservative air stream design 
that may be described as evolu- 
tionary rather than revolutionary. 
Reo’s display of this attractive 
new line is in the nature of a 


with the) 


shift lever is eliminated and with 
it the need of going through the 
rigid sequence of some 12 or 14 


to bring the car up to top speed. 
That 
will become universal within 


© 





| 
| 
| 


self-shifting transmissions | accessible 
a| to the left of the driver, the front | 


few years is the prediction of ob- | 


servers who have watched such 
previous major improvements as 


master designer and the work of 
skilled body craftsmen. The lines 


of the roomy rear luggage com- | 


partment blend into the sweeping 
lines of the rear body panel and 


|; rear fenders, pleasing the eye as 
| well 


as increasing the ease of 
high speed travel. 


With the conventional gearshift 


separate motions of hand and foot | lever gone and the parking brake 
moved out-of-the-way, yet easily | 


position well forward 
seat offers ample room for three 
persons to ride as comfortably 


as in the rear seat. A new pat- 


Streamlined in the Rear 





Reo has carried its streamline treatment to the rear of the car as well as the front. 


The smooth 


sweeping back lines shown above are important in a truly streamlined car. 


pre-showing, as the formal an- 
nouncement, with full mechanical 
details, is scheduled for a later 
date. 

The advantages of full air- 
stream design, it will be remem- 
bered were first impressed on the 
public mind by Reo more than 
three years ago. The Reo-Royale 
made its first bow for recognition 
in 1930 at the Paris Salon, fol- 


the self-starter, balloon tires, four 
wheel brakes, silent second trans- 
missions and aerodynamic design. 

From the sturdy one piece front 
bumper, the new sloping radiator 
shield and the new hood with 
its new mode in _ horizontal 


ented ventilating system adds 
greatly to the comfort of all pas- 
sengers. Easily adjustable shat- 
ter-proof glass wings make it 
possible, without draft, to draw 
air or tobacco fumes from the 
front compartment. In warm 


‘louvres, clear back to the rear, weather they may be so turned 


bumper both body and fenders 
|of the 1934 Flying Cloud bear 
|}evidence of the hand of the 





that they direct fresh air into 
the front seat from either side 
or both sides. 


New Reo Flying Cloud for 1934 





With a refinement of the aerodynamic lines of its R +o Royale modcl introduced in 1930 Reo enters 1934 | 


up-to-date with its Flying Cloud model above. A patented ventilation system is also a distinctive feature. 


y 


lowed by introduction to Amer- 
ican motorists at the New York 
automobile show in January, 1931. 
Two distinct advantages hastened 
the popularity of the new design 
pioneered by Reo. They were 
greater beauty and increased ef- 
ficiency of bodies and fenders 
deliberately designed to pass 
through the air more easily and 
more silently at high speeds. The 


landslide to more efficient and | 


more beautiful body designs has 
become another chapter in auto- 
motive history, and an important 
one. 

While Reo body engineers have 
been further developing and 


further increasing the efficiency | 


and beauty of their aerodynamic 
design, Reo chassis engineers 
have developed another history 

making contribution to the com- 
fort and enjoyment of motoring 

an automatic transmission known 
as the Reo self-shifter. Automatic- 
ally, without any action or effort 
by the driver, the self shifter 
selects and engages higher or | 
lower gear ratios as needed for | 
different speeds, grades and road | 
or traffic conditions. The gear- | 


Detroit, Jan. 26.—-The Dodge 
dealer organization received fur- 


total dealer 


| 1933, bringing the 
The De- 


retail outlets to 3,579. 
cember additions were: 
Boston region, Walter Winters, 
Inc., Pawtucket, R. I.; Hislop 
Garage Co., Portsmouth, N. H. 


Sales, Inc., Harvey, Ill.; Ed H. 
| Fleck, Hinsdale, Ill.; Felz Motor 
| Sales, Chicago, IIll.; Northwest 
Suburban Sales, Park Ridge, IIL; 





|} Steckhan Motor Sales, Chicago, 
Ill.; Bohling Auto Sales, Inc., 
Hammond, Ind.; Clark Oak Mo- 


tors, Inc., Chicago, III. 


Cincinnati region, Glover Motor 
Co., Springfield, Tenn. 


Dallas region, Herbert's Gar- 
age, Columbus, Tex. 

Detroit region, Mervis Motor 
Sales, Homestead, Pa.; James 


ther increases during December, | 


Chicago region, Ascher Harvey | 


| 


113 New Dodge Dealers 
_ Added in December of ’33 





Mullane, Inec., Niagara Falls, 
i 2 
Kansas City region, J. W. Hills 


Motor Co., Carroll, Ia.; Smith & 


Crouse, Leon, Ia.; E. C. Swain, 
Osceola, Ia. 

New York region, Joseph C. 
Reagle, Bangor, Pa.; Charles A. 
Smith, Hackettstown, N. J.; Fred 
| Ehrhardt, Phillipsburg, N. J.; 
| Gordon-Dailey Auto Sales Co., 
Monticello, N. Y¥.; John M. 


Wamko, Northhampton, Pa.; 
Coliseum Motors, Inc., New York, 


N. Y.; Toms River Motor Co., 
Toms River, N. J.; Glen J. 
Harvey & Co., Saranac Lake, N. 
Y.; P. C. Sturges, Inc., Bronx- 
ville, N. Y. 

St. Louis region, B. B. Burns, 
Inc., Decatur, Ill.; Mooney Motor 
Co., Clinton, IIl. 

San Francisco region, Pierce | 
Allen Motor Co., Inc., Medford, 


Oregon. 


New York, Jan. 26. 
ness conditions throughout the 
country is presented in reports 
received by the Nat’l Automobile 
Chamber of Commerce on the suc- 
cess of automobile shows which 
have been held in various key 
cities. 

Without exception, nine cities 
which have held motor shows 
since the new 1934 models made 
| their debut at the N. Y. Show 
to a gate 63 per cent above last 
year, report substantial gains in 
attendance, orders and buying 
interest. These reports, coming 
on the eve of the second Nat’l 
Show in Chicago, are most aus- 
| picious. 
| Attendance at the Philadelphia 
| Show was 37 per cent above 1933. 
| Actual sales, according to a sur- 
vey made by W. P. Berrien, man- 
ager, covering 60 per cent of the 
exhibitors were three and one- 
half times the number transacted 


|last year. “Our dealers are 
greatly encouraged over the pub- 
| lie’s evident determination to 


spend money again,” Mr. Berrien 
| declared. 


298 Per Cent Increase 

Even more phenomenal was the 
success of the Milwaukee Show 
where day-by-day paid attendance 
showed increases of from 92 to 
2y8 per cent over the correspond- 
ing days last year. 

In the metropolitan area Harry 
Bragg, manager of the N. Y. Au- 
tomobile Merchants Assn. and 
Ralph Ebbert, 


Assn., both reports that actual 


Waukesha Mtrs. 
Introduces New 
Diesel Engine 


Waukesha, Wis., Jan. 26.—Wau- 
‘resha Motor Co. has brought out 
a six-cylinder Comet-type Diesel 
engine suitable for commercial 
use. It was exhibited at the 
annual SAE meeting in Detroit 
this week, mounted on a six-wheel 
Sterling chassis. It has a maxi- 
rum speed of 45 miles per hour 
at 1,800 r.p.m. and is driven by a 
lirect drive. The pay load is 7,000 
pounds. 

This test truck has recently 
been driven on a tour from Wau- 
kesha to New York via Pitts- 
burgh, Altoona, Philadelphia, Al- 
lentown, Scranton, and to Detroit 

| via the Lake Shore Route—a dis- 
tance of 2,025 miles, and only used 
| 261 gallons of ordinary seven-cent 
| fuel oil and two quarts of lubri- 
cating oil at a total cost for fuel 
and lubrication of less than $20.00, 
| or less than one cent per mile, 
| it is reported. 

| Based upon the 
2,400 pounds—this trip showed an 
over-all economy of 93.1 ton miles 
per gallon of fuel or less than 
| three-quarters of a mill. 

| The road performance of the 
engine compares favorably with 
a gasoline engine of equivalent 
| capacity. It accelerates’ well, 
burns cleanly, and is smooth run- 
ning. Electric starters are used 
and apparently the engine starts 
as easily as its gasoline equival- 
ent. It uses a 24 volt battery for 
starting. 


gross load 


Stewart- Warner Will 
Increase Appropriation 
Chicago, Jan. 26. Stewart- 


Warner Corp. will greatly in- 
crease appropriation for news- 
paper advertising as part of a 


program to place the company in 
an outstanding position in the re- 
frigeration industry, F. A. Hiter, 
vice-president and general sales 
manager, told distributors 
| gathered here to see the new line. 





Tangible | 
evidence of improvement in busi- | 


manager of the| 
Brooklyn Motor Vehicle Dealers’ | 





ning Featured on New 34 Reos 


Says Shows Everywhere 
Show Attendance Gains 


sales and requests for demonstra- 
tions from prospective purchasers 
are running away ahead of last 
year. The principal problem of 
many dealers, they say, is to sat- 
isfy orders for early delivery. 
Patrons at his show in Newark 
last week were no longer rais- 
ing the once-familiar question, 
“What will we use for money?” 
Claude E. Holgate, secretary- 
manager of the show reported. 

The Cincinnati Automobile 
Dealers’ Assn. reported attend- 
ance 47 per cent ahead of last 
year and added that “from con- 
versations overheard we know 
that we are securing an attend- 
ance from people who have not 
been to our event in five years.” 

St. Louis claimed the largest 
attendance in the history of its 
shows with the number of visitors 
exceeding the previous peak year 
of 1928 by 34 per cent. Increased 
sales, particularly in the higher 
price bracket, were reported by 
Cc. L. Fletcher, executive secre- 
tary of the Buffalo Automotive 
Trade Assn., whose show at- 
tracted a paid attendance of 50 
per cent greater than last year. 


Attendance 33 per cent above 
last year at the Cleveland Auto- 
mobile Show was reported by 
Herbert Buckman, manager. 

The Nat’l Automobile Show of 
Canada held in Toronto last week, 
was the most successful ever con- 
ducted, both from the _ stand- 
point of attendance and interest, 
according to the Canadian Auto- 
mobile Chamber of Commerce. 
Attendance for the week was 30 
per cent above last year. 


Los Angeles to 
Hold Auto Show 
In Monster Hall 


Los Angeles, Jan. 26.—Plans 
have been completed for the 21st 
Annual Automobile Show under 
the auspices of the Los Angeles 
Motor Car Dealers’ Assn., to be 
held Feb. 3-11, inclusive, accord- 
ing to George S. Pelton, chair- 
man. 

The show will occupy the audi- 
torium with 144,000 square feet of 
floor space, at Wilshire Blvd. and 
Fairfax Avenue, where it has 
been given in the last few years. 
Upwards of $2,000,000 worth of 
automobiles, trucks, accessories 
and allied lines will be on display, 
according to Burt Roberts, execu- 
tive secretary of the association 
and manager of the show. He 
stated that every American-made 
passenger automobile line will be 
included in the exhibits, each with 
a full complement of models. 

Serving with Mr. Pelton on the 
committee are Watt Moreland, 
president of the association, E. 
R. Carpenter, Gordon Warren, 
Ralph Hamlin, J. Benj. Fahy and 
H W. Tuttle. 

This year’s show is expected by 
the committee members to set a 
new attendance record, Mr. Pel- 
ton said. 


New Highway Magazine 

New York, Jan. 26.—Tide-Tour- 
ist Co., Inc., New York, a new 
corporation formed by principals 
of the Tide Publishing Co., Inc., 
publishers of Tide, announces a 
monthly magazine to appear Feb. 


20 under the name Highway 
Host. It will go to managers 


and owners of 10,000 tourist cot- 
tage establishments. Personnel 
includes Frank McCullough, presi- 
dent of Tide, president of the new 
company; John Atkinson, adver- 
tising manager, and the editors of 
Tide as editorial directors. There 
is no corporate connection be- 
tween the new company and the 
Tide Publishing Co. 
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Prescott Sees 
Back-up Demand 
For 10,000,000 Cars: 


(Continued from Page 1) 
somewhat under-priced with this | 
promising outlook. Of course, | 
Chrysler and General Motors, | 
even though their stocks have | 
already appreciated several times | 
from their lows during the past | 
year, still offer very remunerative | 
profits to any investor picking | 
them up now. 


Accompanying Chart I 

The chart shows the tremend- | 
ous vacuum that has been created 
in the motor industry in the past 
three years. Even the 50 per 
cent gain anticipated this year 
hardly makes a dent in 
tremendous backed-up demand 
that has developed since 1930. 
There are probably 10,000,000 cars 
now running on American high- 
ways that need replacing so that 
the 24,000,000 passenger cars that 
are quite likely to be produced 
this year, will little more than 
take care of the normal replace- 
ments. This will still leave 10,- 
000,000 car owners with cars a 
year older and in much greater 
need of replacement than ever, 
next year. As a result of this 
huge backed-up demand that has 


the | 





accumulated, the writer feels that 
the motor industry is facing, 
probably, the greatest buying 
period in its history over the next 
three to five years—even greater 
than in 1923 when time payments 
became an established part of the 
selling of passenger cars. 
unusual buying period should also 
be one of fine profits—as all the | 
car manufacturers, big and small, 
have learned how to operate their 
plants from 30 per cent to 40 
per cent under the operating costs 
of 1929. In other words they can 
break even and make money pro- 
ducing 30 per cent to 40 per cent 
less cars than required to break 


even in 1929. Even the increased | 


volume of business will not bring 
back the excessive operating costs 
that existed formerly. 


The industry produced 2,050,000 


cars and trucks in 1933 as against 


1,430,000 in 1932. Of the total 
in 1933—1,690,000 were passenger 
cars and 360,000 were trucks. Ex- 
ports increased from 73.000 in| 
1932 to 111,000 in 1933,/| 
a gain of 50 per cent. Retail 
sales of passenger cars jumped | 
from 1,096,000 to 1,500,000 and the | 
year ends stocks of cars in the 
hands of dealers were 160,000, 
practically the same at the end 
of _1932, when they were about 
the lowest’ im the industry of | 
which we have any record. This 
favorable condition gives the car 
manufacturers the opportunity to 
expand their production much 
more rapidly the first quarter 
than if the dealers were over 
loaded. It also indicates very 
clearly how closely the car manu- 
facturers are following’ their 
sales, so as to avoid the serious 
mistakes of the past. 
Accompanying Chart 2 
There is a decided tendency to- 
ward the low priced cars since 


1928 as shown in the following 
table: 


PRICE CLASS 
1928 1929 1930 1931 
Under $1000..70.4 80.0 82.7 82.8 
$1000 to 
$2000 18.3 14.8 14.7 13.5 7.7 
Over $2000...3.4 2.7 25 25 2.5 ; 


1932 1933 


84.0 90.0 


This year may see further gains | 


in the low priced field as more 
car manufacturers are producing 
cars in this classification. How- | 
ever, there will probably be a 
shift again toward the middle | 
priced group with further gains 
in prosperity. 

In 1928 General Motors, Chrys- 
ler and Ford had two-thirds of 
the business. Since that time the 
independents have gradually lost 
ground until this past year the | 
Big Three took 90 per cent of the 
total business. For 1934 many of 
the independents have introduced 
very attractive models that should 
' enable them to cut into this 
volume. 


During the past year Chrysler 


This | 


|} Sales gain over 1932. 





| was handled by 
| agencies, 
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Higher and Higher All Over the Country 
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The above chart, based on registration 
throughout the United States in 1933 as compared with 1932. 
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CARS 


NORMAL TREND 


FROM 
1923 - 1934 


| By RAY B. PRESCOTT 
1933 1934 


The above chart shows the current trend in automobile production 
and projected production for 1934 as compared with the long term 


trend. 


These figures give Mr. Prescott a basis for his statement 


that a backed-up demand for 10,000,000 exists in this country today. 











showed a gain of 108 per cent 
over 1932, General Motors 48 per 
cent, Ford 21 per cent and Hud- 
son eight per cent. Hudson was 
the only independent to show a 
The rest 
of the independents registering 
declines from three to 55 per cent. 


From the marked gains in ex- 
ports of cars to various countries, 


| one is led to believe that many 
ANNUAL TREND OF RETAIL SALES BY | 


| other sections of the world have 


already turned thé €6fner and are 
on the way up. For example 
Brazil, South Africa, Denmark, 
Mexico and India have taken 
twice as many cars in the first 
| ten months of 1933 as they did in 
all of 1932. Netherlands, Argen- 
| tine, Venezuela and Sweden have 
taken 50 per cent more in the 
same period. This certainly is a 
very favorable sign for this year. 


Ford Advertising Split 


Between Two Agencies 


Detroit, Jan. 26.—Advertising of 
Ford dealers which, last year 
a number of 
will in the future be 
directed as follows for 32 branch 


| territories of the Ford Motor Co. 


McCann-Erickson, Ine. will 
handle Ford dealer advertising 
in the following territories: Alex- 
andria, Va., Atlanta, Buffalo, Chi- 
cago, Cincinnati, Cleveland, Dal- 
las, Denver, Des Moines, Edge- 
water, Fargo, Houston, Jackson- 
ville, Kansas City, Long Beach, 
Calif., Louisville, Memphis, New 
Orleans, Norfolk, Oklahoma City, 
Pittsburgh, Richmond, St. 


Sait Lake City, Seattle, Somer- 


Louis, | 


ville, Mass., and the Twin City 


branches. 

This advertising will embrace 
newspapers, outdoor advertising 
and dealer helps. It will be han- 
dled by the agency’s 
throughout the country under the 
direction of Ford branch man- 
agers. The agency has opened an 
office in Detroit in charge of 
Homer Havermale. 


Also under the direction of Ford 
of the following branches will be 


handled by N. W. Ayer & Son, 
Inc.: Chester, Pa., 


| 
| 
| 


| trucks and their registration, are | 


| more for their registrations. 


PERCENTAGE INCREASE IN PASSENGER CAR SALES 


1933 OVER 1932 - BY STATES 


By RAY B. PRESCOTT 


. L. Polk and Co., show the relative gains in new passenger car registrations 

The advances in farm sections due to Federal expenditures .is obvious. 
> 
| 


Proposed Law to Check 


Canadian Truck Abuses 


© 


Jan. 26. Important | 
in the Motor Vehicle | 
in regards to} 


Quebec, 
changes 
Act, particularly 


projected, it was learned today | 
on good authority, with smaller 
truck-owners and drivers, who 
have been guilty of great abuse 
in the past, being called on to pay 


As matters now stand, small 
trucks pay a registration fee of 
something like $1.25 per 100 
pounds according to the weight 
of their vehicle, while large 
trucks pay exactly double the 
weight. 

Small truck owners, however, 
whose vehicles have a capacity of 
only a ton or a ton and one-half, 
have been in the habit of cram- 
ming as much into their trucks, 
in some instances getting 18,000 
pounds of merchandise aboard. 

Greatly over-loaded these small 
vehicles constitute a menace to 
the public in general, since they 
have to hold the center of the 
road, being too heavily loaded to 
move to one side without upset- 
ting. 

Under the projected amend- 
ment to the Act, however, all 
trucks will be taxed according to 
weight and capacity, with each 
owner compelled to swear how 
much he intends loading on his 
truck before being granted a li- 
cense. 

Once he declares the amount 
of his maximum load, he will be 
given a small registration plate 
indicating that category and in 
the event of being caught exceed- 
ing this maximum will be given 








offices | 


the choice of either taking out 
new registration plates, with the 
higher maximum or of being fined 
and losing his truck. 

It is claimed that this legisla- 
tion will not only render roads 
of the province safer to every- 


body in general but, at the same | 


time, will eliminate ruinous com- 


| petition, since small truck-owners 


are practically driving the big 





| fellows, those with huge trucks, 


branch managers, the advertising | 


| 


Indianapolis, | 
| Dearborn, Milwaukee and Omaha. big fellows. 


for which they pay much higher 
rates, out of business. oe 
The small owner, with practic- 
ally nothing to lose, is able to 
charge much lower rates than the 





G. M. Export 
Reports Rise 


Of 56% Over 32 


New York, Jan. 26.—Overseas 
car and truck sales of General 
Motors Corp. for 1933 afford 
evidence of recovery in automo- 
tive consumption abroad which 
extends, with minor exceptions, 
to all of the 104 export markets 
throughout the world. The in- 
creases in General Motors busi- 
ness overseas extend not only to 
its products manufactured in the 
U.S., and Canada, but also to the 
Opel cars in Germany, and the 
Vauxhall cars in England. 

General Motors sales in over- 
seas markets for the full year 
1933, from all sources, totalled 
121,662 units, an increase of 56 
per cent over the total for 1932. 
Since March, when the upturn 
began, the gains over correspond- 
ing months in the previous years 
have become increasingly greater, 
and during the last quarter of 
1933 alone the volume has been 
running far ahead not only of 
1932, but of 1931 and 1930 as well. 


Plan ‘‘All-Australian”’ 
Car Manufactur’g Plant 

Washington, Jan. 25.—The first 
“all-Australian” car soon will be 
on sale in that market, the De- 
partment of Commerce is _ in- 
formed by Ralph H. Hunt, vice- 
consul, Melbourne. The automo- 
bile, to be produced entirely in 
Australia, will be manufactured 
by a newly organized company 
known as Buckingham, Ltd., 
which has a nominal capital of 
1,000,000 pounds sterling. The 
plant is located at Footscray, 
Victoria. 

According to the report, the 
first unit of production will be the 
Buckingham, a six-cylinder 
model. These cars were first 
shown at the Melbourne Interna- 
tional Motor Show in June and at 
the Royal Agricultural Show in 
September. These cars were made 


| without the use of any special 


plant. 
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ee - FLOCKING TO NASH 


The Nash franchise is sizzling hot! 
Nash is going places. Already 20% 
more 1934 Nash cars have been 
‘ve... Shipped than the totai shipments of 
ee % the 1933 models! 

Ea. »- Nash and its new low-priced running 
“<>. mate, the Nash-built LaFayette, are 
“° .. clicking with the record crowds at the 
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Biggest 


ie Automobile Shows. The factory is 
No vember i, pressed to meet the heaviest deluge 
sin ce «of orders in years. Nash dealers in 


every section of the country are 
Bean < . rejoicing. Here’s a franchise 
fete °°. made to order for the times. 
see * ot: Write the Sales Department, 

: a aay . ,.Nash Motors Co., yw 


A Meneshe, Wisconsin. 


1929 
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3 MONTHS SHIE — ‘S BEAT 


TOTAL SHIPMENTS OF ’33 MODELS! 
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Chicago Host 


As Show Doors Swing Open 


(Continued from Page 1) 


corative possibilities in the large, | 


domed auditorium, which an- 
nually gives a play to artistry 
because of its layout. The same 


motif as at New York is being 
followed here; in other words, the 
setting is that of a “Salle de 
Triomphe,” carried out in the 


modern manner by way of hon-| 


oring what is referred to as “His 
Majesty, the American Motor 
Car.” 

Lighting Scheme 

The illuminating scheme brings | 
out one innovation in particular 
through dispensing with the 
giant chandeliers of past shows 
and replacing them with more} 
pleasing effects by utilizing coves | 
and transparent skylights. The} 
lighting installation requires more | 
than 1,000,000 watts. The curved} 
dome is divided into six longi-| 
tudinal sections, those in the cen-| 
ter being of silver, those adjoin- 
ing of yellow, and the end sec- 
tions of a peach hue. Walls are 
done in silver, buff and orange 
in the main building, while the 
north and south halls harmonize 
with the central hall. Car- 
peting is red in the main and| 
north hall, and blue in the south 
hall. 

Working at top speed, a large} 
crew was busy all day moving)! 
the cars and accessories into their | 

places at the show. By midnight 
it is expected that this job will be 
finished. 

As has been the custom for the 
past three years, the show will be 
open Sunday. The hours follow- 
ing tomorrow’s opening day will | 
be from 10:30 a.m. to 11 p.m. 
Mr. Reeves also announced that 
a flat rate of 55 cents will pre- 
vail for mornings, afternoons 
and evenings, but that every ef- 
fort will be made, as at New| 
York, to encourage the distribu-| 
tion of crowds instead of having | 
them packed in beyond sensible 
capacity during the evenings. 

Exhibits Centered 

The layout of the show will 
give greater concentration than 
ever before, with all exhibits of 
cars, commercial vehicles, acces- 
sories and shop equipment lo- 
cated in the main building and 
the adjoining halls to the north 
and south. The accessory and 
shop equipment displays have 
been placed in the gallery of the 
coliseum and on the second floor | 
of its two annexes. 

Although reservations from fac- 
tory men, distributors and dealers 
exceed anything experienced in 
the past three years, reports from 
- hotels state that those in the loop 
and nearby will be able to accom- 





modate the forces who will be 
here. The western § railroads 
have offered special rates and 


the automobile men have taken 
full advantage of them. 

Several manufacturers who 
abandoned the dealer luncheon 
plan last year are resuming it at 
the current show, with all of 
them anticipating a big attend- 


ance. 
Mardi Gras Air 


Around the city’s retail es- 
tablishments, and especially along 
Michigan Avenue’s' automobile 
row, there is much evidence of 
new paint and decorations, so that 
the car models may be presented 
in an inviting setting. On all 
sides the dealers and their sales 
forces are anxiously awaiting 
the opening hour of the show, 
certain that it will be the signal 
for the expected revival in busi- 
ness. 

Following are makes of cars 
that will be on display: Auburn, 
Buick, Cadillac, Chevrolet, Chrys- 
ler, Continental, De Soto, Dodge, 
Franklin, Graham, Hudson, Hup- | 
mobile, LaFayette, LaSalle, Lin- | 
coln, Nash, Oldsmobile, Packard, | 
Pierce-Arrow, Plymouth, Pontiac, 
Reo, Studebaker, Terraplane and 
Willys. In all, some 200 models | 
will be exhibited. 

The vanguard of the trade is| 
already on the scene in large 





| that through the operation of the 
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Chrysler Laurels to the Lucky 


to Industry 


numbers, with the bulk of them 
due over the week-end. An es- 
timate of 9,000 was today given | 
as the number in the trade who 





will be here during the show} 
from out of the city. 

An elaborate radio program 
will be put on tomorrow after- | 
noon at 2:30 o’clock, in which | 


Lieut. Gov. Thomas F. Donovan, | 
Secretary of State Edward J. | 
Hughes, Mayor Edward J. Kelly, | 
Manager Alfred Reeves, President 
F. W. A. Vesper, of the National | 
Automible Dealers’ Assn., and 
Lafayette Markle, president of 
the Chicago Automobile Trade | 


Assn., will participate. Numer- | 
ous other programs over the air} 
have been arranged for show| 


week with factory executives as 
the speakers, as a means of sup- 
plementing the newspapers in 
bringing the message of the ex- 
position to the public. 

Special days, as announced, are: 
tomorrow, Governor’s Day; Sun- | 
day, Mid-west Day; Monday, 
Women’s Day; Tuesday, Presi- 
dent Roosevelt’s Day; Wednesday, 
World’s Fair Day; Thursday, 
Aviation Day; Friday, All Sports 
Day, and Saturday, Closing Day 


Tribute Is Paid 
To Roosevelt By 


™ . 
Graham President 

Detroit, Jan. 26.— Tribute to 
President Roosevelt for his lead- 
ership in the national recovery 
program was paid by J. B. 
Graham, president of the Gra- 
ham-Paige Motors Corp., at aj} 
meeting of more than 300 Graham | 
dealers of Michigan, Indiana and 
Chio“this week at the Statler Ho- 
tel, as a part of the Graham Au- 
tomobile Show program. 

“The President’s program has} 
been a tremendous aid to the au- 
tomobile business, particularly for | 
the dealers,” said Mr. Graham. 
“We at the Graham plant can see 
every day the mounting enthusi- 
asm of the public through the 
great increase in orders for cars. | 
This country is coming back, and 
it is coming back fast.” 

James Dalton, editor of Motor 
Magazine, addressed the Graham 
guests on matters pertaining to 
the dealers’ code, and declared 





fair practice agreement greater 
opportunity for profit was af- 
forded all dealers. The code, said 
Mr. Dalton, has been one of the 
greatest benefits to the industry 
as a whole. He urged that all 
dealers co-operate to the fullest 
in its enforcement. 

A. I. Philp, vice-president and 
general sales manager of the 
Graham organization, addressed 
the gathering on the outlook for 
Graham business in 1934, and said 
that he believed the Graham- 
Paige Motors Corp. “is going 
places this year.” 

J. M. O’Dea, manager of the 
Graham-Paige Co. of Michigan, 





welcomed the dealers to the 
luncheon. F. R. Valpey, Graham 
vice-president, acted as_ toast- 
master. 


Louis Switzer, of Indianapolis, 
Ind., designer of the Supercharg- 
ers on Gar Wood's line of Miss 
Americas, world speed holders for 
water, described the operation of 
the new Supercharger, developed 
by Graham engineers as a feature 
of the Graham line this year. 


Lake Carrier Agent 

Detroit, Jan. 26.—The Nicholson 
Universal and Spokane S.S. Co., 
has appointed as its Chicago rep- 
resentative, George W. Brown, 
formerly with the Chrysler Corp. 
and for many years a Chrysler 
distributor in Milwaukee. Mr. 
Brown will handle the transpor- 
tation business in both these 
areas from his office at Door 150, 
Navy Pier, Chicago. 


| facturers, 


| presented, but 


| the 








Twenty-one Chrysler-Plymouth dealers in the Detroit district were awarded trophies in recognition of 

their sales performances of 1933. Reading from left to right, the honored men are: Back row—W. T. 

Wright, E. Copeland, K. Purton, W. Huff, J. W. Haselswerdt, H. Ter Haar, R. Oestrike, A. A. Sewart, 

W. E. Walters, O. Miller, and C. L. Jacobson, president Chrysler Detroit Co., who made the awards. 

Front row—H. P. Shaw, W. Jabs, J. L. Taylor, C. Christiansen, E. E. Bumstead, S. Kann, L. McCue, J. 
W. Green, A. Goszcezynski, R. Abel and E. Thiel. 





APEM Releases 
A Compilation | 


Of Code Briefs 


Detroit, Jan. 26.—The Automo- 
tive Parts and Equipment Manu- 
Inc. has released a 
compilation of the briefs pre- 
sented at the public hearing of 
the code for the industry, Oct. 
3, 1933. The book is of more 


| than passing interest, as are not 


only the briefs presented in full 
with facts and details of the in- 
dustry never before compiled or 
it contains the 
brief presented by David Beecroft 
who acted as Industrial Advisor 
for the APM i-~fustee-izn rodut 
tal to the brief presented by 
William H. Green, president of 
American Federation of 





Labor. 

In Mr. Green's brief, which 
dwelt mostly on hour and labor 
conditions, it was pointed out that 
the Parts and Equipment indus- 
try could produce the volume of 
business required on less than 
30 hours per week. Mr. Beecroft’s 
brief points out that the weekly 
hour demand of the APEM of 
40 hours is proven by the fact 
that the Parts Industry, during 
July, 1933, gave additional em- 
ployment to workers in the in- | 
dustry amounting to an increase | 
of 28.9 per cent as compared with | 
the first six months of the year, 
and that statistics gathered for 
August from manufacturers rep- 
resenting 40 per cent of the 
volume of the code group, showed 
an increase of 36.18 per cent over 
the first half of the year, or a 
total increase in numbers of em- 
ployes amounting to 13,645 work- 
ers. He also shows that in 1928, 
1930, and 1932, the average em- 





ployes in the industry numbered 
128,000, while for the industry 
for the first six months of 1933 
the total number of employes was 
101,000, leaving only 27,000 in the 
unemployment pool. 

Copies of the booklet are being 
distributed to all members of the 
association. 


Dealers’ Lunch Climaxes 


Syracuse Auto Show 


Syracuse, N. Y., Jan. 26.—Ail 
space for the 26th annual show of 
the Syracuse Automobile Dealers’ 
Assn., in state Armory, Feb. 10-17, 
has been assigned. More than 200 
passenger cars will be displayed, 
and in addition arrangements 
have been made for showing 
accessories, motor boats and mo- 
tor trucks. 

The dealers’ day luncheon on 
Thursday, Feb. 15, will be at- 
tended by more than 400 persons. 
For this occasion J. F. O’Connor 
has been made committee chair- 
man, assisted by E. W. Turner 
and Hubert J. Wright. The 
principal luncheon speaker will 
be James C. Dalton, editor of 
“Motor,” formerly a Syracuse 
newspaper man. 


California Tire Payrolls 
Report Increase of 20% 

Los Angeles, Jan. 26. Im- 
provement in the tire industry is 
reflected in the December report 
of the California State Labor 
Commissioner, it has been pointed 
out by W. H. Fleming, vice-presi- 
dent and general superintendent 
of the Goodyear Tire and Rubber 
Co. 

“The report shows 20 per cent 
more men working in the tire in- 
dustry than were on the payroll 
a year ago,” Mr. Fleming said. 
“Weekly payrolls have increased 
56 per cent, and average weekly 
earnings have increased nearly 30 
per cent. This improvement, while 
not spectacular, is definitely en- 
couraging. It means a substan- 
tial number of names have been 
removed from the list of unem- 
ployed.” 

Fleming pointed out that a 
small increase in production has 





been authorized in the Goodyear 
factory, which had been alternat- 
ing a four-day week with a five- 
day week in the fall months, and 
is now going on a straight five- 
day week. 


Fostoria Pressed Steel 


Shows Net Profit of $914 

Cleveland, Jan. 26.— Fostoria 
Pressed Steel Corp. reports for 
year ended Dec. 31, 1933, net profit 
of $914 after depreciation, federal 
taxes, and after $18,674 write- 
down of accounts with closed 
banks, and providing $4,043 for 
decrease in value of securities. 
This net profit is equivalent to 3 
cents a share on 27,500 no-par 
shares of capital stock, and com- 
pares with net profit of $8,352, or 
30 cents a share in 1932. 

At the annual meeting of stock- 
holders, directors were re-elected, 
and at subsequent directors’ meet- 
ing officers were re-elected. 








BEFORE THE ADVENT 
OF THE AUTOMOBILE 





When automobiles inaugurated a new manufacturing era 


— Hyatt bearings, through the reputation earned in pre- 


vious years were hailed as essential accessories. 


Even today, no motor car engineer would think of envis- 
aging a new car without utilizing Hyatt Roller Bearings 


at vital points where precision is required and freedom 


from wear the dominant need. 


Thus Hyatt’s reputation through the forty years and more 
of i!s existence as a producer of quality products — is a 
powerful argument as to why Hyatt bearings should be 
used by your organization. Hyatt Roller Bearing Com- 
pany, Newark, Detroit, Chicago, Pittsburgh, Oakland. 


HYAT I 


QUIET ROLLER 


BEARINGS 








WHEN °* 
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ACTUAL BUYING during these exciting 
show weeks forecasts a brilliant year 





for BUICK - y 


Nothing really great was ever achieved with- 
out enthusiasm. And if the enthusiasm with 
which hundreds of people came—saw— 
admired— and BOUGHT new Buicks at the 





New York and Detroit Shows is any criterion, 


Buick is in for one of the greatest years in Buick history. 


The reason is not far to seek. It is in the car itself. It is 


in Buick value—even more pronounced this year than 
ever. It is in Buick’s beautiful new streamline Fisher 
Bodies—thoroughly in harmony with the modern scene. 
It is in Buick’s Knee-Action Wheels . . . new vacuum 


power brakes ... new ride stabilizer... new automatic 


THE WEW BUICK 


y y 7 


starting ... mew center point steering which makes the 


new Buick so much safer and easier to handle. 


Buick value—together with the reputation Buick enjoys 
among the most loyal owners that a car ever had—is what 


will put Buick over this year. 


And —as Buick sells— Buick dealers profit. As the Buick 
sales curve mounts upward—as general business becomes 
better and better throughout the nation—the Buick fran- 
chise, always one of the most sought after in the industry, 


will become even more and more valuable. 


BUICK MOTOR COMPANY, FLINT, MICHIGAN 


with Knee-Action Wheels 


BETTER*+ AUTOMOBILES «¢ ARE 





BUILT + BUICK «¢ WILLs BUILD « 


7 


THEM 
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Registration Figures Show 


Gain for Al 


By JOHN C. WETMORE 

Los Angeles, Jan. 26.—Delays 
are likely to hold up the final 
complete 1933-32 comparative au- 
tomobile registration figures for 
the 12 months just ended. Since 
the completed 1933 figures will 
probably not be forthcoming until 
some time in February, ADN 
readers will have to rely, for the 
present, on registrations up to the 
end of November to gain an idea 
of what happened to the automo- 
bile retail trade during the first 
year of the present “recovery” 
period. 

Following is an analysis of what | 
happened to retailers at large in| 
the U.S. during the first 11 months | 
of 1933. Visualizing last year’s 
total new passenger car sales by | 
registrations up to the end of 
November, 1933, the retail gain 
seems to have been about 36.5 
per cent. The comparative 
figures, according to the R. L. 
Polk 11 months totals published 
in the Jan. 6 issue of this news- 
paper, having been 1,435,170 as 
compared to 1,050,716. 

New passenger car registrations | 
of the ten best sellers for the 11 | 


months period of last year follow: | 
11 mos. it mos. Pr. ct. 

1933 1932 gain 
464,490 814,107 


92,77 45,605 





Chevrolet 
Ford . 
Plymouth 
Pontiac 
Dodge 
Buick 
Terraplane 
Olds 
Chrysler 
De Soto .. 


* Loss 

Three low priced leaders in the 
aggregate showed an 11 months 
registration gain of 49.05 per cent, 
994,754-667,396, with a rise ratio 
to total sales from 63.5 per cent 
in 1932 to 68.6 per cent in 1933. 
Their individual sales increases 
and comparative 1933-32 ratios 
fo the total were: 

Chevrolet, 47.2 
32.3 to 29.8. 

Ford, 18.7 per cent gain, 20.3 to 
23.4. It will be noted that while 
Ford scored a sales increase over 
1932 it fell off from last year in 
its ratio to the total. 

Five makers scored 
creases over last year. 
parative totals, gains, 
trasted totals were: 

General Motors, 632,532-442,027; 
gain 43.9 per cent; ratio, 44.1 to 
42.0. 

Chrysler Corp, 367,744-177,70 
169.1 per cent gain; ratio, 25.6 
16.9. 

Ford-Lincoln, 294,774-249,621; 
gain, 18.0 per cent; ratio, 20.5 to 
23.6. 

Huson-Essex, 37,688-35,906; gain, 
4.9 per cent; ratio, 2.62 to 3.41. 

Studebaker-Rockne, 33,416 - 
017; gain 33.5 per cent; ratio, 
to 2.33. 





per cent gain, 


sales in- 
The com- 
and con- 


0; 
to 
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MeQuay-Norris Increases 
Number of B’d Members | 
Chicago, Jan. 26.—The board of 

directors of the McQuay-Norris | 

Mfg. Co. was increased from} 

seven to nine members at the | 

annual stockholders’ meeting held 

Jan. 22. The following directors 

were elected; W.-K. Norris, A. G. 

Drefs, A. J. Mummert, H. W.| 

Knapp, C. R. Kalb, all of St.) 

Louis; W. C. Winter of Chicago, 

L. T. Cummings and H. A. Wain- 

wright of Connersville, Ind. 

W. K. Norris was _ re-elected 
president of the company and A. 
G. Drefs was re-elected vice- 
president and treasurer. A. J. 
Mummert, formerly secretary, was 
made vice-president and H. W. 
Knapp was elected secretary. C. 
C. Auten was appointed assistant 
secretary and C. C. Tapscott was 
named advertising manager. 


To Remodel Plant 
Bucyrus, Ohio, Jan. 26.—The C. 


most All Cars 


Oo—————_ 


Chrysler Gains 
1,482 Dealers to 
Handle 


Detroit, Jan. 26.—The Chrysler 
Sales Corp.’s position as possess- 
sor of the third largest dealer 
organization in the world was 
strengthened in 1933 by the addi- 
tion of 1,482 new dealers to handle 
Chrysler and Plymouth cars. This 
figure includes only those enter- 
ing the organization for the first 
time and not the old dealers 


P| {| 
ete et tT tt 


| son, 


Units | 


| here today, 





Johnson Sees 
Great Year for 


Nash-Built-Lines 


Chicago, Jan. 26.—Twenty of 


| America’s 34 national automobile 


hows have found Courtney John- 
newly appointed general 
sales manager of Nash Motors, 
1mong those present. 
after attending the 


signing new contracts. 

At the close of 1933, the Chrys- 
ler Sales Corp. had 3,717 dealers 
on its books, approximately 1,000 
more than at the close of 1932. 
Since the addition of the Airflow 
Chryslers and the new Chrysler 
Six, applications for. territory 
have been coming in at an un- 
precedented rate. 


He arrived | 


| followed 





Eastern openings and spending 
several days going over Nash 
sales affairs in his new Kenosha 
headquarters, to help direct Nash 
activities during show week. 


“None of these great annual 
business barometers,” he declared, 
“have held a_ brighter 


and the motoring public than the 
smashing annual displays of 1934. 


“Invariably, when attendance is 
poor at the 
cago shows and at the other big 
January exhibitions, there has 
a dull sales year. Al- 
ways, when attendance is good 
and a real buying spirit sways 
the show crowds, there has been 
a healthy increase in the auto- 
mobile business. 
signs and portents are most fav- 
orable. Show crowds in New 
York, here, in Detroit, Cleveland, 


3oston and other centers have by 


year’s 
promise for the motor car retailer | 


New York and Chi- ! 


This year all | 


| sheer force of numbers and en- 
|thusiasm made a forecast of 
| swift business recovery. 

| “It is particularly significant to 
| me to note the interest of retail- 
ers in the new Nash and Lafay- 
ette at the shows. Dealers the 
country over realize that, to con- 
duct a business today, they must 
supply models in all price classes. 
Buyers demand a complete range 
to choose from. 

“Production of the new Nash- 
built Lafayette is well under way 
and deliveries are soon to start. 
Thus Nash, operating right now 
full speed ahead, holds a highly 
strategic position in the industry, 
and has given the retail dealer a 
break in 1934.” 

Cc. P. Turner and M. N. Larson 
have been appointed Eastern and 
Western sales managers respec- 
tively, it was announced by Mr. 
Johnson. 


v 


he wants to STWR AWD DION 18) 


THE EXPENSE ACCOUNTS 


Gadgets and graceful lines take a back seat when a man’s buying cars for his sales- 


men. While the public’s applauding your streamline models, he's wondering how 


to streamline those expense accounts—how to cut corners on maintenance, repairs, 


depreciation, and such. 


Of course, your national advertising can’t feature that... that isn’t what sells Mr. 


and Mrs. America. But you can tell that story — effectively and economically — to 


the men who are waiting to hear it. You can send it to 89,561* bona-fide executives, 


next to reading matter they're sure to read, through BUSINESS WEEK. 


*Dec. 30, 1933 A. B. C. 


O. Henderson Tire & Rubber Co. |, 


has acquired an industrial build- 
ing here which is to be remodeled 
into a modern plant for the 
manufacture of automobile tires, | 
tubes and other rubber products. | 


If you are not already a subscriber, send for sample copy to Business 


Week Service Department, 330 West 42nd Street, New York, N. Y. 


Business Week 


A McGRAW-HILL PUBLICATION 
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ILE 


sells them a demonstration 


PERTURMANUE 


sells them the car! 


UT YOUR PROSPECT in the driver’s seat and he can t even see 
half the things they talk about at the Show. The “‘knees’’ are 











out of sight, the streamlining is largely in back of him, and a hood 
covers the engine. 


When his hands are on the steering wheel, his eyes, his mind and 


lots of it to close the sale. 

Be sure you’ve got Ethyl Gasoline in the tank of the demon- 
strator. Be sure you demonstrate every bit of “stuff” the car has. Let 
your customer FEEL plenty of go as well as come-on! 





And after you make the sale—tell him to keep on using Ethyl! 
Tell him the FACTS about the economies Ethyl makes and its new 
price of only 2¢ over regular grade. Help him make his new-car 
thrills last for thousands of miles. Help him get the kind of satisfac- 
tion from his car that will make him look you up when he’s ready to 
trade again! Ethyl Gasoline Corporation, New York City. 


oem CUE 





——— 
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Men You Will Meet at the Chicago Auto Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


® W. R. Griswold, research engr. 


o * o 
> p ® R. M. Williams, service engr. 
Passenge r Cars | Xx L ito rs | F. H. McKinney, gen. sales and adv, mgr. 
AUBURN AUTOMOBILE CO. | J. A. Gilray, sales prom. mer. 
Auburn, Ind. | —— —_——_—— ——— R. W. Carson, supervisor of dists. 
Space: 18, | R. W. Cragin, dist. mer. 
| Del Prado Hotei LU. H. Stambaugh, service promotion, J. W. Conner, dis. sales mer. W. H. Duval, dist. mer. 
| Allen Orth, research lab | *&. J. Blum, service dept. J, E. Roberts, dis. sales mgr. | E. 8. Goodrich, dist. mgr. 
cada G. E. Ehrling, research lab _ E —— — a OLDS MOTOR woRKS - 4 ae ae aoe 
John Tainsh, sales mer | GRAHAM-PAIGE CO. OF MICHIGAN ee eee eee Lansing, Mich. | Ww. E. Osband, dist. mar. 
L. E. Salom. | Detroit, Mich. Mark Wiseman, dir. of adv. Stevens Hotel N. C. Rogers, dist. mgr. 
H. G. Hersh, adv. and sales prom. mer. Drake Hotel | J. E. Schipper, dir. of pub. %. IL. MeCuen, pres. and gen. mer. H. W. Hitchcock, asst, adv. mer. 
H. L. Dunn, vice-pres. in charge of pur- | James M. O'Dea, pres | George Johnston, adv. . E, Ralston, vice-pres. and gen. sales mer H. F. Olmsted, dir. of pub. 
chasing. Lansing W. Thoms, vice-pres. and sales mgr. | W. E. Betts, sales promotion. . A. Trevellyan, asst, gen. sales mgr J. F. Page, gen, service mer. 
F. L. Griffith, purchasing agent S. M. Ballard, sales promotion. . M. W. Shaw, asst. gen. sales mer T. A. Stalker, technical service mer. 


H. C. Snow, vice-pres. in charge of engrg a ay — CAR CO. P. V. Fitzgibbon, adv. Knickerbocker Hotel Jack Harrison, field service supervisor. 
R. 8. Wiley, export mgr. etroit, 1 a “ Sam Frame, display engr. . R. Browder, Mr. Ralston’s staff, J. D. Wilson, gen. accessories mar. 
lackstone Hotel * Special Exhibits, Stevens Hotel N. A. Lull, editor of service literature, 


AMERICAN AUSTIN CAR CO., INC. Cc. G. Abbott, gen. sales mer. 
> : , , ry. G. 8 Tr, C b | 
Butler, Pa. W. R. Tracy, sales mer 7 _ oa Se ae | THE PIERCE-ARROW MOTOR CAR CO. 


Stevens Hotel W. A. James, asst. sales mgr. in charge of | HUPP MOTOR CAR CORP. R. Boscow, parts and accessory mer Buffalo, New York. 
R. O. Gill, pres ads Detroit, Mich . = a » "4 Space: 7. 
> 7 . W. H. Loudon, office and budget mer 
Great Northern Hotel G. H. Pratt, asst. sales mgr. | Space: 16. T. E. Chancellor, special assignments 
W. H. Weingar, gen. sales mer. Vv. C, Havens, adv. mgr. 





Stevens Hotel 
W. H. Beal, pres 
N. E. McDarby, vice-pres. in charge of 





Stevens Hotel 
A. J. Chanter, pres. 
Roy H. Faulkner, vice-pres. 


' CAR CO. M. P. Vorberg, sales prom. mer ~ ee 
viet, Mick R. E. Griffin, car distribution mar. B. H. Warner, vice-pres. 


Flint, Mich, V T > Karl M, Wise, dir. of engr. 
Blackstone Hotel CHICAGO SHOW E EN S ag _ Paige Bian lg analysis mer. | M. Thorne, chief experimental engr. 
alee a aa : P W. M. Baldwin, dir. of adv. 


Harlow H. Curtice, gen. mgr rey Bernard, factory mer. ; 
Ww. Fr Buftader. en oes. ma (Coliseum, January 27 to February 3) X.Dyhsta, chasis. desi. S § See se St 
Thos. H. Corpe, adv. mar SATURDAY, JAN. 27 Jean Peters,” sales prom. dept. oS ee ee oe 
CADILLAC MOTOR CAR CO. P. M.-11 P.M.—National Automobile Show, Governor’s 2 oS ge ter Eee ees ne, | G. D. Aberdeen, asst. gen. sales mer. 
— and Mayor’s Day Coliseum | A. W. Chamberlain, adv. dept. aa Dae ae’ can ond ea, 


Stevens Hotel . vi 
>, F I r : ° ° Cc. G. Judd, technical dept. 
L. P. Fisher, pres naugural Festivities at 2:30 P.M ©. A. Smith, technical dept. PLYMOUTH MOTOR CORP. 


J. C. Chick, gen. sales mer A. M.—Stutz Dealer Breakfast : James W. Schiller, technical dept Detroit, Mich, 


Ei. W. Peters, sect. gen. sales mer .Noon—Hudson Motor Car Co. Luncheon If. L. Worbois, technical dept. Palmer House 
E. W. Seaholm, chief engr Maynard Murray, foreman of show dept B. FE. Wutchinson, vice-pres. Chrysler and 


J. F. Reeder, adv. mgr SUNDAY, JAN. 28 F. G. Erb, chassis lecturer. chairman of board Plymouth. 
J. W. Dunivan A. M.-11 P. M.—National Automobile Show R. L. Gardner, chassis lecturer. If. G. Moock, gen, sales mer 
Ernst Schebera. a ae ’ R. E. Grissinger, chassis lecturer. J. B. Wagstaff, adv. mer. 
E, T. Smith. Mid-West Day F. G. Houlehan, chassis lecturer W. W. Romaine, asst. adv. mer. 
CHEVROLET MOTOR Co. P. M.—Ford-Lincoln Newspaper Luncheon if. H. Hower, cheasts lecturer. Kenneth Pound. 
al “ x Cc, . Rey, chassis lecturer. Harry Heath. 
Palmer House P.M. Indianapolis Motor Speedway Get W. D. Schneider, chassis lecturer. ©. BE. Sering. 
W. E. Holler, gen. sales mer Together E. W. Viets, chassis lecturer. 
¢,. C. Carr. eaeat ete MONDAY, JAN. 29 } John L. Young, chassis lecturer sig rng —— CAR CO, 
ackstone Hote ’ = rontiac, Mich. 
R. H. Crooker, adv. mgr A. M.-5 P. M.—All Day Meeting and Luncheon, Packard | PACKARD MOTOR CAR CO. Stevens Hotel 


h Hotel | . H. J. Klingler, pres. 
gone Motor Car Co. Edgewater Beach Hotel . A. W. Gilpin, vice-pres. and gen. sales mar. 


J. M. Crawford, chief engr : - 
Tom Wood , 700 A. M.—Meeting of Directors, National Automobile Edgewater Beach Hotel B. H. Anibal, vice-pres, charge engineering. 
; De: "” . Alvan Macauley, pres. and gen. mer R. K. White, asst. gen. sales mgr 
alers’ Assn. : See aes . K. White, asst. gen. sales mar. 
J. G. Vincent, vice-pres. of ener. Cc. P. Simpson, asst gen. sales mer 


CHRYSLER SALES Corp. 
A. M.—Auburn Automobile Co. Breakfast ..(Ballroom) Stevens FE. F. Roberts, vice-pres. of mfg If. J. Schmidt, comptroller. 


Detroit, Mich. 
A VM - aun e y M. M. Gilman, vice-pres. of distribution. a ts 
Congress Hotel . . il P. M. National Automobil ? Show, M.  e ip, vice-pres. and sec > : ee ae coe . 


J. E. Fields, pres. yi s y : + . yatent ¢ , : 
J. W. Frazer, poo sales mer y a ee - Ses, al cee i ae W. BR. Huber, sales prom, mer. 
. B, Wilson, dir, of sales Noon—Buick-Pontiac Luncheon Palmer House | & & Macauley, styling ensr | RR. H. White, adv. mer. 
j S oe » 2 vy, sty 2 P. . MacGregor, plant mer. 
eo ao o & Noon—Hudson Motor Car Co. Luncheon Blackstone | J. R. Ferguson, chassis ener. ee 
a on S SF Sey . e | A. lL. Knapp, body engr. (Continued on Page 16) 
. A. Kaufman, dir. of service. Noon—Reo Motor Car Co. Luncheon Lake Shore A.C. ; ascarid acaillciaeaeincdeaiiepiaemamammaeaen ee 
’. A. Hilman, service mer. | 
| 
' 


I. F. Schaeffer, chief analyst. P. M.—Convention Session of All Members, National 
. UC. Himmelman, wholesale sales prom. mar. Automobile Dealers’ Assn. LaSalle 


A. B. Dowd, retail sales prom. mer. . 
8. P. Rice, asst. service mer. 7:00 P. M.—Studebaker Cocktail Hour for 
E. Phil Merrill, chassis lecturer. the Press Tavern Club, 333 N. Michigan | 


R. H. Sterling, chassis lecturer. TUESDAY, JAN 
CONTINENTAL AUTOMOBILE Co, : : ‘= 
Detroit, Mich. 10:30 A. M.-11 P. M.—National Automobile Show, President 


Space: A-4, Roosevelt Day Coliseum 
Cc d Hotel . : 2 

a eee 10:00 A. M.-5 P.M.—General Convention Session, National 

v y. Beall, vice-pres. Automobile Dealers’ Assn. LaSalle 
allace Zwiener, treas. 

Craig Keith, sec. 12:00 Noon—Hudson Motor Car Co, Luncheon Blackstone | 

a ee 12:00 Noon—Pierce-Arrow Luncheon and Conference Stevens 
orge Morris, sales mer. . 

F. C. Stowers, asst. sales mgr. 12:30 P. M.—Graham-Paige Luncheon ....Palmer House 


I. P. Kalb, chief engr. : 
ine dhit enee. eee dle, 12:30 P.M.—Oldsmobile Dealer Luncheon Congress 


H, Teagan, export sales mer. ° = 5 , . 
; mice oan mon 12:30 P.M.—Hupmobile Dealer Luncheon .................... Stevens 
A. Andrews, mer. fleet sales, 12:30 P. M.—International Assn. of Show Managers 

\ oden, special rep. > . 
i ae mon Luncheon Palmer House 
H. Turner, dist. mgr. 1:30 P.M.—Last Convention Session, National Automobile , ge) 


H. Kelly, dist. mer. , . . . 
. A. Mitchell, service mgr. Dealers’ Assn. LaSalle " : 
DE SOTO MOTOR CoRP. 7:00 P.M.—Annual Banquet, National Automobile Dealers’ VA) ane 
Detroit, Mich. LaSalle am TRHELEUES 7) 


Space: 2. s =] 
Palmer House 8:00 P.M.—Automotive Electric Assn. Stevens 


L. G. Peed, gen. sales mer. 

Pat eS WEDNESDAY, JAN. 31 "4 Pe ee 
- pierrick. asst. to case, mer 10:30 A. M.-11 P.M.—National Automobile Show, Century of 
an Wena aisettes of esevine Progress Day Joliseum 


= & Parc. Ceecter of ads 9:30 A. M.-10:30 A. M.—National Automobile Dealers’ Assn., 


G. Feldstein, sales promotion 





MBAS omSm 


H. Portennt Aah" We Snow met it there is an external balancing disc 
Jack Whitaker, sales promotion Meeting of Directors LaSalle is difficult to get efficiency from a which neutralizes the hydrody- 
V. K. Thomson, sales promotion . ; , | butterfly type of thermostat, because namic forces. ‘They’ve made tests 
Special Exhibit: Congress Hotel 11:00 A. M.-4:30 P.M.—National Automobile Dealers’ Assn., | the higher water pressures affect the that showed operating temperatures 

DODGE BROTHERS corp. Joint Meeting of the Emergency ene opening and closing.’’ within a few degrees of still water 

roit, h. Committee and NADA Directors, including Engineer —‘You're right —the ideal set temperatures—the opening and 


Congress Hotel Noonday Luncheon LaSalle thermostat should function consis- closing temperatures were not af- 


K. T. Keller, pres. 
A. vamDerSeo, oem. sales mar, Noon—Nash Sales Luncheon Congress tently underall possible conditions— fected by the pressure.’’ 


ee oe oe we Noon—Hudson Motor Car Co. Luncheon Blackstone | the thermostatic element should be pp. 4, —‘ Anotherthing remember was 
| merely a temperature positioner. a special machine operation which 


E. J. Poag, dir., mer, and adv. 
THURSDAY, FEB. 1 
W. R. Bamford, asst. dir. of service, : P.A.—‘‘Sure h—I’ve heard that i 
A. 8. Heaton, asst dir. of mer A.M.-11 P.M.—National Automobile Show, Aviation The Dole Valve Ce. bes esew ther: Sined undee dobaior cracteh. Ales 
FRANKLIN AUTOMOBILE CO. Day mostat designed to perform just as they have a unique universal motion 
Syracuse, N. Y. Noon—Hudson Motor Car Co. Luncheon you’ve mentioned.”’ joint for connecting the thermo- 
no ee Gan FRIDAY, FEB. 2 | Eng.—‘‘Is that so—have they given static element—one that won't 
ae ee eS A. M.-11 P. M.—National Automobile Show, All Sports | any thought to bearing friction and stick, bind or cause friction.”’ 
the hydraulic forces? Eng.—‘‘Sounds as though The Dole 


= a — a fee business Day P. A oT i h i ai 
administration. Noon—Hudson Motor Car Co. Luncheon | "licked pl ng Bos neve, Ges Valve Co. really has something! 
L. BR. Hodge, service mer. oe . P.A.—*“ —thei ° 
Chas. Parks, Western sales supervisor SATURDAY, FEB. 3 . and outside valve discs at right —s Goekt or oe oe 
A. U. Walsh, Chicago branch mer. A. M.-11 P. M.—National Automobile Show, Closing angles to the valve shaft. The hy- edented & y approve 
GENERAL MoTORS corp. Coliseum |" draulic forces on the valve discs » ¥ 
” i . ’ 
Detroit, Mich. i a neutralize themselves because the in The Industry.)’’ 
i a a disc areas exposed to the jacket od oe 3 
Stevens Hotel water are of the proper propor- /ag.—‘‘Let’s give them a call. 
Ben Koether, assistant to vice-pres J. H. Bradley, used car dept. . S. Cole, vice-pres. and asst, gen. mer. tions.’’ P.A.—‘‘O. K.—I know we can get 
| o . business t. dept. . P. Lyons, treas. z . °f8.= eK. ) , 
feb _ Stevens Hotel = = et tae eee a M. Kauffelt, asst. sales mgr. | Eng.—‘‘Oh yes, I believe I did hear delivery and the right price from 
W. W. Lewis, director of sdvertising. *E. A. Figus, business management dept. | ‘ W. Munro, adv. mer. about that new thermostat, and these people(The Dole Valve Co).” 


Gardner Cobb, advertising. ; *w. A. Baker, used car dept. FE. Salisbury, dir. of service. 
Jack Dineen, dir. sales and service, H. F. Byme, dist. mar. I. F. Bowes, technical mer. Headquarters, Chicago Show—Blackstone Hotel 


F. A. Burke, research lab. . - . R. Lipe, technical dept. 
C. D. Scott, research lab. = Mg ee . Nickerson, works mer. 
Carl Halliday, proving grounds. F. D. Turrill, sales rep. . E. Watts, chief ener. 


Ernest Farrell, proving grounds. Ww, &. Milton, sales rep. 2. S. MacPherson, asst. chief engr. 1913-1933 Carroll Ave., Chicago, Wi. 


Wainy Doster, public relations. Cc. M. Braun, sales rep. . J. Neerken, body engr. ; 
Knickerbocker Hotel G. R. Minor, sales rep. J. J. Mick, dis. sales mer. Telephone Seeley 7490 Cable “Doval’’ 
W. D. Power, industrial relations, J. BE. MeLarty, service mer. M. Cregor, dis. sales mgr. 





; i (leaders 


| 

W. J. Davidson, technical dir. sales sect. Cc. G. Beeching, special rep. 
! 
| 
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IN SMALL TOWNS AND LARGE TOWNS 
THE NEW 





TUDEBAKER’S sensational new 

Dictator Six, listing as low as $665, 

was the lowest priced modern style 1934 
automobile at the New York Show! 


Think of it—a Studebaker competing 
against the entire field on a price basis! 


As a matter of fact, the dollar differ- 
ence between the new Dictator and 
other low priced cars is so slight that 
thousands of Americans, in small towns 
and large towns, are glad to pay it for 
Studebaker prestige and performance 
—for Studebaker speedway stamina 
and skyway style. 


Studebaker is in production with this 
exceptional car—able to make deliv- 
eries promptly. And owner after owner 
talks glowingly of Dictator construc- 
tion, equipment, performance and par- 
ticularly—operating economy! 


What an opportunity for you as a 
dealer! Think of the clean-up you can 


THE STARTLING NEW 


AND UP, AT THE FACTORY 


make in your territory with the 
Dictator as your ace card! 


Here’sa car that will put you in direct 
and successful price competition with 
any car made. And the Studebaker fran- 
chise gives you access to the higher 
priced car buyers in your territory as 
well—with Studebaker’s sensational 
Eights, the famous Commander and 
the champion President. 


Write today for full details. We be- 
lieve we can show you a way to make 
more money this year than you dreamed 
of. Our contract is the fairest in the 
industry. We don’t load you up with 
models you can’t move. And we don’t 
operate multiple dealerships in a ter- 
ritory. 

Get the facts—now! Address Paul 
G. Hoffman (himself an active and suc- 
cessful Studebaker dealer), President, 
The Studebaker Sales Corporation ot 
America, South Bend, Indiana. 





“You're building and delivering 
a better car than you're claiming” 


WILLIAM A. MAHER, Detroit business 

man, believes the new Dictator is one 

of the greatest cars ever produced. His 

enthusiasm is duplicated by that of 

thousands of other owners of the new 
Skyway Style Dictator. 


STUDEBAKERS 


FROM THE SPEEDWAY 
COMES THEIR STAMINA 





FROM THE SKYWAY 
COMES THEIR STYLE 
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STUDEBAKER 


DICTATOR 
es 
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Men You Will Meet at the Chicago Auto Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 





v © 
Passenger Cars ? 
(Continued from Page 14) 
REO MOTOR CAR CO, f empenmeensssemnsansanoannaies enemeuenie 
Lansing, Mich. 
Congress Hotel F. H. Wells, asst. to dir. eng. 
H. T. Thomas, vice-pres, and chief engr. 0. C. Holaday, service sales mgr. 
D. E. Bates, sec. and treas. H. D, Hukill, asst. tech. service mar. 
G. E. Smith, chasi 
7 i Gliie con. to teen BENDIX-STROMBERG CARBURETOR CO. 
E. G. Porson, gen. sales mer South Bend, Ind. 
C, A. Triphagen, supervisor of sales. Congress Hotel 
W. G. Eversman, sales prom. and adv. mer. Vincent Bendix, pres. 
Cc, F. Watson, div. sales mer. W. J. Buettner, treas. 
D. C. Streeter, parts and service mar. M. E. Chandler, vice-pres. 
W. ©. Parker, mgr. Speed Wagon div. F. B. Willis, dir. of sales. 
A. Ll. Struble, asst. mgr. Speed Wagon div. W. B. Groves, Detroit rep 
D. E. Cowdery, Speed Wagon rep. —- 
K. M. Eyestone, sales and finance rep. BENDIX-WESTINGHOUSE AUTOMOTIVE 
BR. E. Hillard, sec, to gen. sales mer. AIR BRAKE CO. 


Pittsburgh, Pa. 
Congress Hotel 


Fred Morgan, dist. rep. 
H. G. Johnson, dist. rep. 


Vincent Bendix, pres. 

THE STUDEBAKER SALES CORP. 8S. G. Down, vice-pres. 

~ AMERICA . R. M. Heinrichs, gen. mer. 
au = a Telephone—Harrison 1530 

Blackstone Hotel } GA Ohl, dir. sales. wg 

Paul G. Hoffman, pres. 8. Johnson, Jr., chief engr. 
Geo. D. Keller, gen. sales mar. |; & L. Morrison, dist. mgr. 
Iouls K. Manley, mer. of branches A V. Howe, asst. dist. mgr. 
Ottis Lucas, sales prom, mer. R. Casler, fleld engr. 
F. 8S. Vorn, asst. sales prom. mer. Major Sharp, rep. 
E. C. Mendler, mer. service parts D. R. Brehm, rep. 
W. H. Edwards, gen. mer. truck div 
C. H. Wondries, mer. truck sales. BRIGGS MFG. co. 
J. L. Engels, sales prom. mar. trucks Detroit, Mich. : 
D. R. Osborne, sales training dir M. I Briggs, vice-pres. 
D. O. Wilson, service mer. W. P. Brown, asst. to pres. 
F. L. Sage, chief engr. com’! cars Howard Bonbright, director. 
R. E. Vail, factory mer. Robert Pierce, sec. ‘ 
D. G. Roos, chief engr. N H. Manning, gen. sales mgr. 
L. A. Chaminade, executive engr E Lundberg, chief ener. 
J. R. Hughes, chief body engr Ralph Roberts, designer. 
W. 8S. James, research engr. John Tjaarda, designer. 


W. Cleary, purchasing mer. 


> a 

A. L ee ies J. A. Callahan, sales dept. 

J. P. Roche, pres. Roche, Williams & Cun A. J. Wettlaufer, sales dept. 
nyngham, 8. J. Menzel, sales dept. 

J. M. Cleary, vice-pres. Roche, Williams & LeBaron Division 


P. Brown, supervisor. 
Manning, gen. mer. 
chief engr. 
designer. 
designer. 


Cunnyngham. w 
W. F. Williamson, sec. Roche, Williams & | N. 

Cunnyngham. John Votypka, 
Morrow Krum, acct. executive, 


Ralph Roberts, 
liams & Cunnyngham. John Tjaarda, 


Roche, Wil- 





STUTZ MOTOR CAR CO, OF AMERICA, INC, | THOS. J. CAIE CO. 


Indianapolis, Ind. Chicago, Mlinois 
2347 South Michigan Ave. T. BF. Burke. 

Edgar 8. Gorrell, pres. D. F. Burke 

W. O. Hopkins, branch mer. H. M. Fletcher 


CHAMPION PNEUMATIC MACHINERY CO. 


. ‘hiceago, Tilinois. 

Parts and Accessories oe Se 
APCO MOSSBERG CORP. F. J. Rayfield. 
Attleboro. I, HW. Kouka. 


1603 S. Michigan 
C. D. Pettingell, rep. 
BE. W. Scott, rep. 


am. CONTINENTAL MOTORS CORP. 
Detroit, Mich. 


Space: C-6-7. 


THE ARO EQUIPMENT CORP. Commodore Hotel 


Bryan, Ohio. W. R. Angell, pres 
Stevens Hotel F. F. Beall, vice-pres. 
J. C. Markey, pres B. F. Tobin, Jr., treas 
I. B. Nielsen, vice-pres L. J. Kanitz, gen, sales mer 
Cc. E. Ihrie, sales prom. mer. Craig Keith, sec : 
Wallace Zwiener, comptroller 
ARROW HEAD STEEL PRODUCTS CO. 0 rn ane. mgr. automotive sales 
Minneapolis, Minn. L. P. Kalb, chief engr. 
616 South Michigan Ave. H. A. Mitchell, service mer 
F. C. Bahr, pres. Art Wild, sales engr 
F. C. West, sales mer. Cc. 8S. Dahlquist, sales engr. 
Julio Carrillo, export mer. E. P. Shelton, service rep 
18 East 25th St. 
F. W. Abele, branch mer. GENERAL ELECTRIC CO. 


Conn 


Stevens Hotel 
E. N, Sampson 


Bridgeport, 
BEAR MFG, CO. 
Rock Island, I. 
H. A. Kridler, repr. 


: G 
Special Exhibit: 2422 Cottage Grove Ave. 7 oe 
JOHN BEAN MFG, CO. EOLIPOE MACHINE 08. 
Elmira, N. Y 
Lansing, Mich. Space: 17 to 36 
Space: 658-59. re oe e , Motel 
ongress Hote 
aie i aes Goetees Hotel Wm. L. McGrath, pres. 
- Le ‘aust, sales mar. M. P. Ferguson, vice-pres 
H. C. Lisle, vice-pres, H.C. Bush 
B. F. W. Heyer, sales engr. R. W. Keeley, Detroit 
C. 8. Phillips, sales engr. D. P. Kearney, Detroit. 
S. Corrigan, salesmen. D. L. Wertz, Detroit. 
J. Smith, salesman. | 
A. Cotter, salesman. HERCULES MOTORS CORP. 
A. Seitman, salesman. Canton, Ohio. 
P. R. Riess, salesman. Space: 7, 8. 


BENDIX AVIATION CORP. Blackstone Hotel 
Chicago, South Bend, New York Charles Balough. 
John Keplinger. 


Congress Hotel cP 


Weekes 
Vincent Bendix, pres. wn ci 
Walter J. Buettner, treas Ww. W , Cromney 
H. A. Goemer, seo. John Carnahan. 
Charles Marcus, vice-pres ATWATER KENT MFG, CO. 
W. L. McGrath, vice-pres Philadelphia, Pa. 
V. W. Kiliesrath, dir. auto. eng. Space: 42, 2nd Floor, South Hall 
Herbert Li. Sharlock, dir. pub. relations. 


Congress Hotel 


BENDIX BRAKE CO, L. A. Charbonnier, mgr., service diy. 
South Bend, Ind. F. M. Miller, engr. 
Congress Hotel D. T. Anderson, engr. 
Vincent Bendix, pres. Geo, Jaud. 
Walter J. Buettner, treas Jack Byrne. 
V. W. Kliesrath, dir. eng OVERHEAD DOOR CORP. 
D. lL, Gallup, vice-pres Hartford City, Ind, - 
F. B. Willis, dir. of sales Space: 1, South Hall, Coliseum 
A. C, Chambers, mgr. Detroit office. 
W. E. Babler, Western truck sales. ca aise ane House 
0. C. Holaday, service sales mer. Forest E. McKee, vice-pres 
BENDIX-COWDREY BRAKE TESTER, INC. Paul W. McKee, vice-pres 
South Bend, Ind Clyde Strait, gen. mer. 
Congress Hotel 8066 South Chicago Ave. 
D. O. Scott, pres R. M. Beal, territorial mer 
F. W. Parks, vice-pres A. L. Thomas, territorial mgr 
F. B. Willis, dir. sales G. E. Walbert, special rep 


BENDIX PRODUCTS CORP, SIMPLICITY MFG. CO, 


South Bend, Ind Port Washington, Wis 

Congress Hotel Space: 10, 2nd Floor, Coliseum, 
Vincent Bendix, pres. and gen. mer Stevens Hotel 
Walter J. Buettner, treas W. J. Niederkorn, gen. mer. 


M. E. Chandler, 
Vv. W. Kliesrath, 


vice-pres 


Harry J. Zoern, dist. mer. 
vice-pres e 


STEWART WARNER CORP. 


J. P. Mahoney, vice-pres 
F. B. Willis, vice-pres. & ALEMITE CORP. 
H, L. Sharlock, dir. pub. relations. Chicago, Illinois 


1826 Diversy Parkway 
Otis, jr., pres. 
Hitler, 


A. C. Chambers, mgr. Detroit office. 
W. B. Groves, Detroit rep. LE 


W. E. Babler, Western truck sales, F. A vice-pres., gen. sales mgr 





Exhibitors 


P, D. Wilson 
Francis Abeles 
E. A. Perkins. 
J. B,. Jarrett 
R. A. Sands 
H. K. Gandelot 
EF. R. Evans. 
H. O. Vogel 
Stevens Hotel 
A. R. 
S. M. 
H. M. 


D. A. STUART & CO. 
Chicago, Hlinois 

273 S. Troy St. 
Langdon, vice-pres 
Oldacre, 
Huelster, 
Duncan, 
Stanford, 
Gratton, 


TITFLEX METAL HOSE CO, 
Newark, N. J. 


Congress Hotel 
Elbert E. Husted, sales mer. 
8. 8. McCutchen, sales rep. 


Kepler 
Berg 
Rohn. 


, 
Ww. I. 
WwW. H 
Ww. M 
G. F 
k. B 


vice-pres 
Western sales mar 
research engr 


TRANSITONE AUTOMOBILE RADIO CORP. 


Philadelphia, Pa. 
3335 W. 47th St. 


Wm. Balderston, mgr., manufacturers sales 
J. H. Carmine, Central Div. mar. 
J. A: Herron, mgr. Chicago office. 


March Fisher, spec. 
Hl. Stickle, 


rep, 
advertising. 


JOSEPH WEIDENHOFF, INC. 
Chicago, Illinois, 
Stevens Hotel 


Joseph Weidenhoff 
Leslie Weidenhoff, 
Butler Haskins, 

B. M. Ikert, 


Trucks 


THE AUTOCAR CO. 
Ardmore, Pa. 


1716 West Pershing Road 
J. A. Donnelly, dist. mer. 
CONTINENTAL-DIVCO CO. 
Detroit, Mich 
Drake Hotel 


John Nicol, vice-pres. and gen. mer 
J. K. MecKeough, sales mar 
W. H. Troy, regional mer. 
DIAMOND T MOTOR CAR CO. 
Chicago, Tllinois 
Cc. A. Tilt, pres 
E. J. Bush, vice-pres. and sales mer 
C. A. Pierce, vice-pres. and chief engr. 
S. A. Cook, vice-pres. and secy. 
W. R. Brown 
J. A. Hayes 
FE. A. Manning 
Ray Wilson 
THE WHITE COMPANY 
Chicago, Tl 
Drake Hotel 
Geo. F. Russell, vice-pres 
ll. FE. Seanor, vice-pres 
J. N. Bauman, asst, vice-pres. 
Blackstone Hotel 
Stanley D. Seward, adv. mer. 
Frank Alborn, chief engr. 


Parts and Accessories 


AC SPARK PLUG CO. 
Flint, Mich 
Stevens Hotel 
F. 8S. Kimmerling, pres. 
W. 8S. Isherwood, sales mer. 
Earl McGinnis, adv. mer. 
M. W. Gotthelf, sales prom. 


ACCURATE PARTS MFG. CO. 
Cleveland, Ohio 
Stevens 

pres, 

Sauders, 


mer. 


Hotel 
Ira Saks, 
Harry dist. 


AETNA BALL BEARING MFG. CO. 
Chicago, Ill. 
4600 Schubert Ave. 
G. W. Nordstrum, gen. mer. 
AIR-MAZE CORP, 
Cleveland, Ohio. 
Stevens Hotel 
A. E. Schaaf, pres. 
George Walton, vice-pres. and pur 
Bismark Hotel 
Walter G. Heagock, sales mer. 
P. C. Spies, sales dept. 


THE AKRON-SELLE CO, 
Akron, Ohio, 


salesman. 


agent. 


Congress Hotel 
Hamlin, sec.-treas. 
Hower, vice-pres. 


E. W 
1, B 


AMERICAN CABLE CO., 
Bridgeport, Conn. 
Room 1765, Chicago Daily News Bidg. 
D. T. Fraser. 
H. Williams. 
Wilder Gutterson 


INC, 


AMERICAN CHAIN CO., INC, 


Bridgeport, Conn. 


Room 1765, Chicago Daily News Bidg. 
W. T. Morris, vice-pres. and gen, mgr. 
A. P. VanSchaick, gen. mgr. of sales, 
W. M. Wheeler, sec. 

O. R. MeDonald, sales prom. mer. 
W. D. Kirkpatrick, dist. sales mar, 


THE AMERICAN HAMMERED 
PISTON RING CO, 
Baltimore, Maryland 
Stevens Hotel 


Cc. O. Hohn, dist. sales mgr. 


| CHICAGO AUTOMOTIVE TRADE ASSN. 





Non-Exhibitors 





+ 
> 
AUTOMOTIVE ELECTRICITY 
New York, N. Y 
Auditorium Hotel 
mas lL. E. Murray, pub. and editor. 
L. R. Hudson, adv, mer. 
John Sennen n. S. Stolz, mechanical supt. 
J. Marhold 
T. F, Rohrig BAKER-RAULANG CO. 
D. M. Skirving Cleveland, Ohio. 
ZENITH RADIO CORP. Congress Hotel 
Chicago, Il, E. J. Bartlett, pres. 
Palmer House FE. J. Stahl, vice-pres. and gen. mer. 
Ray 8. Erlandson, mfrs. sales mer. R. H. Sankey, sales mer. 
i, I, Keteey, mee. Detzelt Seanch. THE BELLEVUE MFG. CO. 
Grant Eller, mgr. Eastern div. Bellevue, Ohio. 
J. H. Pressley, chief engr. | Stevens Hotel 
J. T. Martin, pres 
. . 
Publications BELL & HOWELL co. 
Chicago, 
ae CHICAGOAN” Congress Hotel 
Chicago, Illinois J. G. Liewellyn, sales mer 
Ambassador Hotel } O. N. Wilton, asst. sales mer. 
Arthur E. Holt W. F. Kruse, sales mer., industrial div. 
| F. G. Roberts, educational div. 
CHILTON CO. | If. Ehret, personal service dept. 
Vhiladelphia, Pa E. A. Reeve, adv. mer. 
Leon Bannigan Ford Hicks, publicity rep 
F. O. Kirkpatrick Winslow Bennett, sales rep. 
a. H, Roxel | &. E. MeKinnie, sales rep 
C. W. Evaul Frank Avery, sales rep 
“MOTOR” ' | OTTO BIEBER & CO. 
New York, N. ¥ | 5 Columbus Circle, New York, N. Y. 
Blackstone Hotel Otto Bieber, pres. 


James Dalton, editor 
Walter Dexter, adv 
Harry Lasher. 


THE BORG & BECK CO. 


mer. 
Chicago, 1 


Straus Building 


J. G. MacArthur. e+ in oe 
(. R. MeHugh. ; org, 8. 
William Grafton | 6558 South Menard Ave. 
| D. E. Gamble, gen. mer. 
; €, M. Ahlene, sales mer. 
* . . . 
H. Nutt, dir. of eng’g. 
Associations j I. V. Reed, chief engr. 
T. L. Knecht, factory mer. 


Chicago, Mlinots, BOUND BROOK OIL-LESS BEARING CO. 


Lafayette Markle, pres. and gen. mer Round Brook, N. J. 
J. C. Gilruth, asst. gen. mer Palmer House 
E. O. Hutchins, gen. counsel W. F. Jennings, pres. 
7. F. A. Golling, sales repr. 
| 
| BRAGG-KLIESRATH CORP. 
South Bend, Ind. 
Congress Hotel 
| V. W. Kliesrath, pres, 
Lineoln Hotel | W. J. Buettner, treas, 
J. E. Ruth, dist. sales mer. F. B. Willis, dir. sales. 
rn. P. Breese, chief engr. 
ANDERSON MFG. CO. W. E. Babler, Western truck sales 
Cambridge, Mass 


EDWARD G. BUDD MFG. CO. 
Philadelphia, Pa. 


(Continued on Page 18) 


Blackstone Hotel 
Yeo, H. Hunt, vice-pres. 
J. W. Stribling, sec. 





Motor Fleet Supervisors and 


Automotive Service Managers 


ARE CORDIALLY INVITED TO IN- 
VESTIGATE THE TECHNICALLY 
APPROVED ADVANTAGES OF 


U7 wal 
5S Vf ) 


EXTREME PRESSURE 
TTP aL be | 


LUBRICANTS 


re ele ae 
Second Floor, Chicago Coliseum 
JAN. 27th - FEB. 3rd INCL. 


ele AEE eS 7 eo a ea 
Testing Machines will be available at our booth 
for the accommodation of interested parties. 
Bring pint samples of any gear lubricant for 
accurate comparison. 


D.A.STUART & CO. 


OF CHICAGO — 
ESTABLISHED /865 


PIONEER MANUFACTURER OF 
SULPHO-CHLORINATED O/L PRODUCTS 


OF NATIONAL REPUTATION 
BRANCH OFFICES AND WHSES. IN PRINCIPAL CITIES 
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ensue 


HAS 


SELECTED ITS 


CAR OF THE YEAR 


| = year the National Automobile Show in 
New York raises one car to prominence above all 
others. This year, it is the new La Salle. At the 
Grand Central Palace . . 


breaking week ... you heard people saying, “Have 


; during that great record- 


you seen the new La Salle?” or “La Salle has certainly 
rung the bell,” or “If you want to see real stream- 


line design, take a look at La Salle!” 


For Cadillac engineers have produced in La Salle, 
not merely a new car, but an entirely new order 
of car. Smartness is combined with utility to effect 
true streamline design in which nothing is over- 


emphasized, nothing over-stressed. 


The reception which the new La Salle met at the 
New York Automobile Show proves that it is the 


new style... the new vogue... the motor car of 1934! 


Soo =f 


= 
ae * 


eee 


La SALLE 


IS PRICED AT #41495 4NnpD #1595. F. O. B. 


Yes, America has selected its car of the year. And 
Chicago, like New York, will approve the choice. 
For the Chicago Show, no less than the New York 
Show, echoes the voice of the nation. And that 
voice is raised to acclaim the 1934 La Salle’s amaz- 
ing beauty—refreshingly new lines—vigorous in- 


dividuality—and outstanding value! 


Here, again, Cadillac provides a product of extreme 
profit possibility. For this great new car of the 
year is priced at $1495 and $1595, at the factory 
—almost a thousand dollars below previous La Salle 
prices. Inquiry concerning the Cadillac-La Salle 
franchise will be treated confidentially —answered 
fully. 
Cadillac Motor Car Company, Detroit, Michigan. 


Address the General Sales Manager direct. 


DETROIT, MICHIGAN 
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Men You Will Meet at the Chicago Auto Show 
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Parts and Accessories § 
(Continued from Page 16) 
Congress Hotel 
oa — a | J. H. Bolles, sales engr. 
Hf, Sohnso | Fe Reais, ale ae, 
BUNDY TUBING CO. : ” “Onitchfield, aast chief ener. 


Detroit, Mich. | 
Stevens Hotels 
asst. gen. mer. 
sales dept. 


DETROIT GEAR & MACHINE CO. 
Detroit, Mich 


T. M 
G. D. 


Rude, 
Baker, 


BURD PISTON RING CO. AND canons Rates 





H. E. Blood, pres, 
“ans — co. H. H. Whittingham, sec. 
. 8. Cc. F. Rauen, chief engr 
i. én Stevens Hotel Seth Klein, sales mar. 
. M. e, pres. 
A. A. Lumdgren, vice-pres. and sales mer. | nerroiy SEAMLESS STEEL TUBES CO. 
BURTON AUTO SPRING CORP. | Sere, Mice 
Chicago, Ill. | Stevens Hotel 
2441 West 48th St. C. H. Hobbs, pres, 
Martin Hans, pres. E. D. Leonard, vice-pres. in charge of sales. 
Jas. F. Flanagan, vice-pres. and sec. | a 
E. E. Hooper, asst. sales mer. Ist Nat'l Bank Bidg., Chicago 
L. R. Phillips, Chicago dist. mgr. 


CEDAR RAPIDS ENGINEERING CO. 


Cedar Rapids, Iowa. DITTMER GEAR & MFG. CORP. 


Space: C-68, C-69. Lockport, N. Y. 
Commodore Hotel Stevens Hotel 
R. H. Meister, pres. A. H. Dittmer, pres. 


A. A. Studler, sales promotion mar. 


3343 Sedgwick Ave. DITZLER COLOR Co. 


A. P. Murphy, N. Y. Metropolitan mer Detroit, Mich 
Do Not Know 

I. R. Goodwin, Philadelphia mer. E. R. Hoag. — wee 
H. B. Pryor, salesman. 

8. J. Witt, salesman. Congress Hotel 
E. F. Gabel, salesman. H. W. Hogben, sales mer. 

Hayes Quinn, art dir. 
CLARK EQUIPMENT CO. A. J. Wiegand, colorist 


Buchanan, Mich. 
| THEODORE L. DODD & CO. 


Stevens Hotel Chicago, 

E. B. Ross, vice-pres. it 

E. C. Mogford, vice-pres. 80 East Jackson Bivd 

C. A. Kiefer, sales rep T. L. Dodd F aes 
CLARK TRUCTRACTOR CO. 

Battle Creek, Mich. a CG. 166. 

Union League Club oa 
Ezra W. Clark, vice-pres. 1460 South Michigan Ave. 
S. M. Dover, pres 

VERREE & CONKLIN, INC. J. Levenberg, salesman 


COLLINS & AIKMAN CORP. 
New York City. 
222 N. Bank Drive 


DUPLEX TRUCK CO. 


Lansing, Mich 


P. J. Torchiana, vice-pres. Congress Hotel 
J. Weemhoff, sales mgr., auto dept. | <A. Langenbacher, pres. 
| <A. C. Pratt, vice-pres 


COLUMBUS METAL PRODUCTS, INC, 


Columbus, Ohio. E. A. LABORATORIES, INC. 


La Salle Hotel | a SS 
H. B. Donley, gen. mer. | Congress Hotel 
B. Edward Tarches, sales mer. J. M. Aufiero, pres . 
| W. Herbert Bretzlaff, sales engr 
THE DALL MFG. CO., INC. | Paul Schaefer, sales mer. 


Cleveland, Ohio. | Walter A. Toepel, electric engr. 
Wellington Hotel Renéelgh Wohltman, sales 
L. A. Dall, pres. | B Ww. Lilley, sales 
A. M. Reeves, sales repr. | Geo. Siemers, sales 
Frank Guth, sales repr | 
| EISEMANN MAGNETO CORP, 
DELCO APPLIANCE CORP. New York, N. ¥ 
Rochester, N. Y. 
910 S. Michigan Ave. 
Congress Hotel T. E. Kennedy, gen. sales mer 
J. C. Halbleib, dir. of sales. O. 8S. Stanley, dist. mer 
R. E. Dinnsen 
DELCO PRODUCTS CORP. E. V. Wills 
Dayton, Ohio 
Stevens Hotel THE ELECTRIC AUTO-LITE CO. 
Cc. V. Williams, asst. sales mer. Toledo, Ohio 
Detroit office 
E. D. Madden, service mgr Stevens Hotel 
F. G. Carpenter, sales engr. Cc. O. Miniger, pres 
W. E. Hall, sales engr. D. H. Kelly, vice-pres 
J. N. Tilbrook, sales engr H. R. Patterson, engr 
Cc. F. Gilchrist, engr. 
DELCO-REMY CORP. | W. B. Ehrlich, engr. 
Anderson, Ind. J. A. Shank, service mgr 


R. C. Held, sales mar 


F. C. Kroeger, pres. and gen. | 

0. Lee Harrison, sales mer. | 

A. G. Phelps, asst. sales mgr. and service | ERO MFG. CO. 
mgr. | Chicago, 111. 


mer. 









You are cordially invited 


to drop in and see us at 


CONGRESS HOTEL 
Rooms |-40-42-44 


RYERSON and HAYNES, Inc. 


JACKSON, MICH. 





























Manufacturers of: 


METAL TIRE COVERS 
WHEEL SHIELDS (PANTS) 
SPECIALLY DESIGNED ACCESSORIES 
STAINLESS STEEL MOULDINGS 
PRODUCTION PARTS 



















FRED C. BURNETT 
F. E. BEACH 


L. S. HAYNES 
CREIGHTON W. RYERSON 


| 
| 
| 
| 





| 
| FEDERAL MOGUL 


Non-Exhibitors 


Stevens Hotel 
Rodger, vice-pres. and dir, of sales 


| Care of Factory 


Howard F. Leopold, pres. 
Hy Kaufman, vice-pres. 


David W. 
Sherman Hotel 


William Friedlander, dir. of sales Frank Kellison, sales mgr., serv. div. 
Max Shapiro, repr. 

A. H. Hoger, repr. 2346 S. Dearborn St. 

A. Blomberg, repr. | John Southworth, salesman, 

Exhibit at factory, 714 W. Monroe St. 


THE FIRESTONE STEEL PRODUCTS CO. 


EVR-KLEAN SEAT PAD CO. Akron, Ohio. 


Chicago, Il. Blackstone Hotel 
Care of Factory Wm. A. Baker, pres. 
Howard F. Leopold, dir. of sales. Congress Hotel 


E. M. Clissold, mfrs, sales mer. 


William Friedlander, sales 
W. 8S. Brink, development engr. 


Mrs, M. Wellek, sales dept. 
Exhibit at factory, 714 W. Monroe St. 


promotional mer. 


FISHER BODY CORP. 





EXCELSIOR BRASS WORKS, INC. Detroit, Mich. 
Reading, Pa. Essex House 
Stevens Hotel W. 8S. Mclean, dir. of adv. 
S. Wood Edwards, vice-pres. FLEX-0-TUBE CO. 
Detroit, Mich. 
aa = 06. Morrison Hotel 
— ; J. L. Ward, sales mer. 


Stevens Hotel | 
| 


A. J. McCallister, pres. FOX COMPANY 
D. W. Owens, sales engr. Cincinnati, Ohio. 
Drake Hotel 
THE FEDERAL BEARINGS CO., INC. Leonard J. Fox, pres. 
Poughkeepsie, N. Y. Milford G. Fox, vice-pres. 
Earl J. Cosgrave, Detroit rep. 


120 North Peoria St. 


| 
Edward F. Petersen, Chicago sales rep. | 
Wm. T. Ball, Chicago salesman. a neg — 08. 
Stevens Hotel | Stevens Hotel 
H. A. Schatz, pres. M. A. Moynihan, sales mer. 


L. H. GILMER CO. 


Philadelphia, Pa. 


Detroit, Mich. 





® Stevens Hotel 
John 8S. Krauss, pres 
Chas. H, Bauer, gen. sales mer. 
E. W. Bernhard, mer. Detroit Branch 
R. E. S. Geare, chief engr. 


| THE G. & O. MFG, CO. 


} New Haven, Conn 
Union League Club 
Charles Oppe, treas 
GLYCERINE PRODUCERS ASSN. 
| New York, N. Y. 
Palmer House 

kn. C. Edlund, mer. 

| A. P. Federline, asst. mar. 


| THE B. F, GOODRICH CO. 
| Akron, Ohio 
Congress Hotel 
J. T. Kennedy, mgr. mfrs. sales, Central div. 
R. M. Knight, mgr. mfrs. sales, Middle 
Western dist. 


| GOODYEAR TIRE & RUBBER CO., 
Akron, Ohio. 

Medina Athletic Club 
Linforth, asst. to the pres. 
Burnham, mer. mfrs, sales. 
Callaway, mfrs. sales, 

Congress Hotel 
Jackson, mfrs. sales. 


INC, 





J. M. 
R. 8. 
T. J 


E. F. 


GRIFFITH ENGINEERING SALES CO. 
Detroit, Mich, 
Stevens Hotel 
Eddie Griffith, mer. 
HANDY GOVERNOR CORP. 
Detroit, Mich 
Barclay Hotel 
Bull, pres. 
Farnsworth, vice-pres and sec, 
Dumont, New York rep. 
Wills, Eastern factory rep. 
Hamlin, asst. sales mer. 


(Continued on Page 
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INTERNATIONAL: TRUCKS CONTINUE 


PHENOMENAL GAIN IN PUBLIC FAVOR 
as shown by R. L. Polk & Co. latest official 


registration 
figures 


son is deeper and more practi- 
cal than low first cost. It is 
in fact twofold—International 
QUALITY in the trucks, and 
International SERVICE back 
of them. With these two vital 
factors, International Harvester 
is in position to reduce hauling 
costs to lowest possible terms, 
as tens of thousands of vet- 
eran International owners have 
learned. 


N 1931, one in every 
FIFTEEN new trucks reg- 
istered in the United 
States was an International. In 
1932, it was one in every 


ELEVEN. And in 1933, ac- 


cording to official registration 
figures, the demand for Inter- 
national Trucks increased to 
one in every NINE—this with 


fifty-three truck manufacturers 
competing for the market. 


What is the reason behind so 
rapid and so consistent a rise 
in popularity? International 
has never made a bid for lead- 
ership through price. The rea- 


International Trucks are sold 
through 201 Company-owned 
branches in the United States 
and Canada. Ask the nearest 
branch for further information. 


INTERNATIONAL HARVESTER COMPANY 
OF AMERICA 


606 SO. MICHIGAN AVE. Incorporated 


INTERNATIONAL 


CHIGAGO, ILLINOIS 







Note these chassis prices, 
f.o.b. factory: 


M%-tonModelD-1 . . . 2 © «© « « 
1%-tonModelA-2 . . «46 «+ « # « 
1%-ton Model B3 . . . . - - + + 695 
2-ton ModelB4. . . oo oe 06 


Other Models 2 to 7%-ton 


$ 360 
615 


Removable Cylinders per- 
mit replacement of cylin- 
ders without the expense 
of reboring or the replace- 
ment of theentirecylinder 
block. This great feature 
of advanced automotive 
construction has long 
been everyday practice in 
emmed International Trucks. 





Hardened Exhaust-Valve 
Seat Inserts are an Inter- 
national engine feature. 
They retard valve seat 
burning,engine efficiency 
is retained, and valves 
seldom need grinding. 
Details like these spell 
low-cost hauling over a 
long period of years. 


TRUCKS 
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Open Letter 
TO GARAGE OWNERS: 


REALIZING the important part you play in shaping the 
opinion of your motoring public, I am anxious that you ac- 
quaint yourself with our new cars. 

When the 1934 Pierce-Arrows are shown in your community, 
won’t you go over them with a fine-tooth comb and write me 
your impressions? Any suggestions you may offer will be 
gratefully received, because we believe that we can learn more 
from service stations throughout the country than from any 
other source. 

We want you to judge whether this year’s Pierce-Arrows are 
the finest ever built. We believe they are, and here’s why they 
should be- 

1. Ours is an independent organization, absolutely 
free to cater exclusively to those who want the very 
finest. 

Backed by perfected plant facilities, our craftsmen 
should be expected to design, to engineer and to 
produce better automobiles than any ever built. 


N 


How well they have succeeded is indicated by many facts, 
including this— 

Impartial experts agree that the new Pierce-Arrows 

are by far the eastest-riding of all cars. 


May I hear from you soon? 


Sincerely yours, 


Vice-President in Charge of Sales 
THE PIERCE-ARROW MOTOR CAR COMPANY 


P. S8.—Meanwhile, if you would like to be put on our mailing- 


list for the news-letters that go out to our salesmen, 


please let me know. 


PIERCE ARROW 


19 
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OLDSMOBILE 


Here is a profit opportunity that no man in the business of selling to 


automobiles should overlook! 


Oldsmobile, with a big, new All- th 


Feature Six at %640—a bigger, finer Eight at *845—expands its 3° 


potential to cover 96% of the entire automobile market. Now Ol 


9-out-of-10 automobile buyers are Oldsmobile prospects. ¢@ st 


NEW OLDSMOBILE SALES RECORDS AT ALL SHOWS! fo! 
What does the public think of the new Oldsmobiles? Record gr 


sales at all the automobile shows is the answer! Figures available inf 
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The Six, 5-passenger Touring Coupe 


vw DEALERS 





SELL THE CAR THA 
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ITTOMOBILE BUYERS ARE 


: PROSPECTS 


to-date show that actual retail sales of the new Oldsmobiles at 
the 1934 shows exceed 1933 retail sales by 126%! 

356 NEW DEALERS IN 20 DAYS! What do dealers think of 
Oldsmobile’s money-making opportunities? Again figures tell the 





story. 356 new dealers joined Oldsmobile in the 20-day period 
following the new car announcement! Oldsmobile offers you your 
greatest profit opportunity in 1934. Send today for franchise 
information. Olds Motor Works, Lansing, Michigan. 











| 


The Eight, 5-Passenger Sedan 


HAT PEOPLE WANT TO BUY x 
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Men You Will Meet at the Chicago Auto Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Non-Exhibitors 


> 


~ 


3. Monjar, sales engr 
S. Russey, sales engr. 
. S&S. Logan, sales engr 
faughn Haigh, executive engr. 


Parts and Accessories 
(Continued from Page 18) 


HERRON-ZIMMERS MOULDING CO. 
Detroit, Mich. 


—_——<@ 
ass 


| WATERVLIET TOOL CO.,, INC, 


Congress Hotel Stevens Hotel PRATT & LAMBERT, INC. F. A. Nealon, sales mer. Albany, N. Y¥ 
0. J. Crowe, gen. mgr. : . — _ . an Bacon sited cial Geo, Bissell, Ilinois and Indiana rep | Stevens Hotel 
J. 3 ‘larke, sales mer. ‘ a. =s SOS . W. J. Kaltrens, sales x 
BSUSE ENGINEERING CORP. F. P. Herman, mgr. equipment sales. H. S. Campbell, rep. STOW MFG. CO., INC. T. aa page = age 


Buffalo, N. Y. + > se S < Binghamton, N. Y. 
F. S. Kelly, dist. rep. PREST-O-LITE BATTERY CO., INC. eee 


F. L. Sakae see” — | & & Gohem, Ge. re Speedway, Indianapolis, Ind. tiie WESTERN AUTOMATIC MACHINE 
Ralph F. Peo, vice-pres. and gen. mer. MOTORS METAL MFG. CO. . F. Hotchkiss jr., Secy.-treas. ~— yo 
McDuffee, vice-pres, and gen. mer. tlyria, slo. 


Detroit, Mich Lu Stevens Hotel D. Walker Wear, pres. 
La Salle Hotel H. E. Komitch, sales mgr. 10547 Fullerton Ave., Detroit, | Stevens Hotel 
Geo. D. Shanahan, vice-pres. and gen. mar. H. L. Floyd, service mer. A. W. Crump, engr. > = oe — _. 
Charles Kauderer, sales mer. J. K. Reid, special rep. F. A. SMITH MPC. CO. INC . D. eld, sales mgr. 
Ferris B. Fick, production mgr. » A. ° ” e 
Stevens Hotel 


Harry M. Sylvester, sec, and treas. 
Eddie Griffith, factory rep. 117 North Jefferson St. 
| M. D. Wahlstrom, Chicago rep. 
SUPERIOR PISTON RING CO., INC. R. F. Ericson, mgr. Chicago div. 


Detroit, Mich. Stevens Hotel 
Stevens Hotel | A. C. Nuth, Western sales mer. 
Leitheiser, sec.-treas, 


HYDRAULIC BRAKE CO. 
Detroit, Mich. 
Congress Hotel 
Don O. Scott, pres. 
W. J. Buettner, vice-pres. 
Otto C. Lang, vice-pres. and sales mer. 


INDIAN MOTORCYCLE CO. | 
Springfield, Mass. Palmer House 
Space: C-44. H. F. Harper, pres. 
Lexington Hotel J. B. Siegfried, vice-pres. in charge of sales, 
E. Paul duPont, pres. Cc, C, Carlton, sec. 
Loring F. Hosley, vice-pres, J. H. Hunt, chief engr. 


James A. Wright, director of sales. 
Frank S. Long, metropolitan repr. NATIONAL BATTERY CO. 


C. H. Wilson, rep. 
REPUBLIC STEEL CORP. Buffalo, N. Y. 
Youngstown, Ohio. 


MOTOR WHEEL CORP. | 
| Blackstone Hotel 
| 
| 


he H. WILLIAMS & CO. 
| 
Lansing, Mich. 


J. M. Schlendorf, sales mgr. Alloy Steel div. 
M. H. Schmid, asst. sales mgr. Alloy Steel | 
div. | 
G. F. Hess, asst. sales mgr. Alloy Steel div. 
Norman W. Foy, sales mgr. Chicago dis. 


Walter J 
WORLD BESTOS CORP. 
Paterson, N. J. 
Stevens Hotel 


THOMPSON PRODUCTS, INC. 


ROLLWAY BEARING CO., INC. Cleveland, Ohio. 
N. Y 


Detroit, Mich. Syracuse, . F. J. Flynn, sales mer. 
JAMESTOWN METAL EQUIPMENT CO. Stevens Hotel Stevens Hotel F.C. caiman cee _— (. M. Hall, coleman. 
Jamestown, New York. L. M. Browne, mfrs. sales div. J. T. R. Bell, gen. mer. L. M. Clegg, vice-pres. J. M. Stevenson, salesman 
Congress Hotel — en en W. M. Albaugh, sec. C. G. Monken, salesman 
0. A. Lenna, pres. M. P. Graham, gen. megr., Detroit plant. 
G. A. Lawson, vice-pres. | <A. T. Colwell, chief engr. | WRIGHT MFG, CO. 
F. L. Foster, sales engr. | York, Pa. 


| THE TIMKEN ROLLER BEARING CO. Room 1765, Chicago Daily News Bidg. 


| Canton, Ohio. R. C. Blair, sales mer. 
Blackstone Hotel | E. B. Low, dist. sales mer. 


CHICAGO HOTEL DIRECTORY 


AMBASSADOR—State and Goethe Sts. 
ATLANTIC—316 S. Clark St. 
AUDITORIUM—430 S. Michigan Ave. 
BISMARCK—171 W. Randolph St. 
BLACKSTONE—Michigan at Seventh 4300 
BREVOORT—120 W. Madison St. 2363 
CHICAGO BEACH—1660 Hyde Pk. Blvd...HYDe Park 4000 i mr. Hotel 
HARrison 3800 H. H. Timken jr., asst. to the pres. 


DEL PRADO HOTEL, 53St, and Hyde Park Blvd, | Gin netr of cnet 


E. F, Talmage, district mgr. of sales. 
SUPerior 2200 


JAY LUBRICATION CORP. 


Stevens Hotel 
Stanley H. Arnolt, gen. mer. 
J. J. Kroeker, sales div. 
H. D. Roderick, vice-pres. 
John Kolbe, service mer. 


JOHNSON BRONZE CO. 
New Castle, Pa. 
Stevens Hotel 
J. Flaherty, pres 
M. Jones, Western sales mer. 
J. Marceau, Western rep. 
H. Burgess, Detroit rep. 
A. Floyd, special rep. 
=. L. Christopher, special rep 


KILLARK ELECTRIC MFG. CO. 
St. Louis, Mo. 
2335 S. Michigan Ave. 


7200 
2646 
5000 
0123 


J. W. Spray, vice-pres. 

H. J. Porter, vice-pres. 

W. E. Umstattd, vice-pres. 

E. Wooler, chief engr. 

E. W. Austin, sales mer. } 
G. W. Waters, dist. mgr. of sales. 


Publications 


AUTOMOTIVE DAILY NEWS 

Detroit, Mich. 
Congress Hotel 

George M. Slocum, publisher. 
Chris Sinsabaugh, editor. 
Mel Adams, Chicago correspondent 
Ray Blackwell, adv. mer. 
Willard Cotton, Western ady. mer 


TIMKEN STEEL AND TUBE CO. 
Canton, Ohio. 


MP Spo 


AUTOMOBILE DIGEST 
Cincinnati, Ohio. 


DRAKE—Lake Shore and Michigan Auditorium Hotel 


| TORRINGTON CO. 


suena Deed. EDGEWATER BEACH—5349 Sheridan Rd. on a ‘aia | J. A. Ahlers, 
aime ou > ‘ 
THE LEECE-NEVILLE Co, LONgbeach 6000 Sa W, Westiete, vane. Freak ae 
| a 4 


Cleveland, Ohio. 


Palmer House 
B. M. Leece, pres. 
Geo. 8S. Cole, sec. and gen. mar. 
Arthur A. Skinner, gen. sales mer. 
H. C. Branch, technical service mgr. 
M. A. Eason, sales engr. 
P. K. Bremser, service mgr. 
K. A. Eger, asst. engr. 


LIBBEY-OWENS-FORD GLASS Co. 
Toledo, Ohio. 


LIGGETT SPRING & AXLE CO. 
Monongahela, Pa. 


FORT DEARBORN—125 W. Van Buren St....WABash 
GREAT NORTHERN—237 S. Dearborn St.. .HARrison | Chicago, I. promenve ae 


VERS-O0L LAP WORKS, INC. AUTOMOTIVE MERCHANDISING 


Stevens Hotel 
Cc. C, Bohner, vice-pres. 
P. R. Dawson, sales dept. 


Morrison Hotel 
Cliff F. Broeder, business mer. 


HARRISON—57 E. Harrison St. HARrison 
HOTEL SHERMAN—Clark and Randolph Sts. 


FRAnklin | UNITED MOTORS SERVICE 
SUPerior | Detroit, Mich. 
FRAnklin Stevens Hotel 360 North Michigan Ave, 
i | F. A. Oberheu, gen. mer. | Guy Osborne, Chicago rep. 
FRAnklin | H. W. Anderson, asst. gen. mer. Grey Sullivan, Chicago rep. 


W. N. Potter, dir. of sales. Congress Hotel 
E. N. Scott, mgr. elec, sales. J. R. Scolora, Detroit rep. 


BOSTON GLOBE 
KNICKERBOCKER—163 E. Walton PI. Boston, Mass. 
LA SALLE—La Salle and Madison Sts. 
MORRISON—79 W. Madison St. 


PALMER HOUSE—State and Monroe Sts...RANdolph 


Dixon, Detroit rep. 


LINK BELT CO. 
Indianapolis, Ind. 


STEVENS—Michigan at Seventh 


WABash 


8s. 
Ray Ellis, mgr. auto, radio sales, 
Roy B. Graham, mer. battery sales. 


H. Hilleboe, mgr. bearings sales. A. R. 
BOSTON HERALD-TRAVELER 








































Stevens Hotel 
J. S&S. Watson, vice-pres. 
L. W. Longan, automotive engr. 
Harry Leisser, mgr. replacement distribution 
910 S, Michigan Blvd. 
Julius Holl, adv. mgr. | 
LION CHAIN CO. | 
Chicago, 1. 
654 West Lake St. 
John D. Carmody, pres. | 


H. C. Smith, advertising mer. Boston, Mass 


Palmolive Building 
McDevitt Co., Chicago repr. 





VERREE & CONKLIN, INC, 
Chicago, Il. Gooras 4 
333 North Michigan Ave. THE CHICAGO DAILY NEWS 


Chicago, Ill. F. 8 
Commodore Hotel RYERSON & HAYNES, INC. C. J, Well, mer. Chicago, Tl. 
S. G. Salzman. 
400 West Madison St. 


en. 5 es See Jackson, Mich. W. K. Cochrane, Jr. 
NEW DEPARTURE MFG. CO. Congress Hotel H. A. Fletchner, mgr. automobile adv. dept. } 
. : Bristol, Conn Cc. W. Ryerson, pres. WARNER GEAR CO. E. L. Bond, automobile adv. dept. } 
R. A. Fletcher, credit mer. Congress Hotel L. S. Haynes, sec. -treas. Muncie, Ind. James Braden, automobile editor. 
LORRAINE CORP. | WN. D. Howell, sales engr. Fred Cc. Burnett, sales mgr. 
Elgin, IL Carl Allen, sales engr Fred E. Beach. 


333 N. Michigan Ave. 


| NAT’L USED CAR MARKET REPORT, INC. 
| Darke, dist. rep. 


Congress Hotel 
Simpson, vice-pres. and gen. mer. 


(Continued on Page 26) 


2334 Michigan Ave. | N. B. Nelson, sales ener A. SCHRADER’S SON, INC. 
R. L. Corey, gen. mer. | Frank J. Miller. Brooklyn, N. Y. 
T. J. Leary, sales mgr F. G. Hughes. vice-pres. and gen. mer. F 
George W. Fowler, mgr. Chicago office, Stevens Hotel 
LYCOMING MFG, CO. F. W. Marschner, Western sales mer. E. H. McClure, sales. 
Williamsport, Pa. | C. N. House, sales engr. J. C. Goodner, sales. . + | S s 
Stevens Hotel lL. G. Sigourney, sec. and gen. sales mer. C. Zook, sales. icholson niversa teams ip oO. 


4 = _— Jr., sales mer. D. W. Johnston, accessory sales mer. 
SCINTILLA MAGNETO CO, 
Sidney, N. Y. 
Mert Congress Hotel 


Vincent Bendix, pres. 


THE NEW HAVEN CLOCK CO. 
: - — vice-pres. & gen. mer. New Haven, Conn. 

» D. Herrick, project engr. 1414 Merchandising 
7 . Baster, chief engr. D. C. Kelliher, mer. 

. E. Dunbar, asst. gen. mgr. Winkenweder & Ladd, salesmen. ig hg A rr 
P. R. MALLORY & CO. INC. J. P. Junkin, salesman. T. Z. Fagan, vice-pres — 
. | , j " ; 

Indianapolis, Ind. NOBLITT-SPARKS INDUSTRIES, INC. W. J. Spengler, chief engr. 
Stevens Hotel Columbus, Indiana. } W. DeChard, engr. 
J. A. Weiger, dir. of metallurgy. B. Nowosielski, engr. 
AO. B . Chic Stevens Hotel x : . 
ec ao — = Q. G Noblitt, pres. J. Wilber, sales ener. 
. C. Mercer, pres. in charge of sales. G. W. Thompson, vice-pres. , & Walters, sales engr. 
MANLEY MFG. CO. Earl C. Booth, chief engr. J. Poole, sales ener. 
York, Pa. Walter E. Peek, engr. H. Mayforth, sales engr. 
Room 1765, Chicago Daily News Bidg. Emest L. Baker, dis. rep. W. Trees, service mgr. 
C. A. Anderson, gen. mer. Ray Harrington, dis. rep. J. T. Lansing, adv. mer. 
WwW. 7. KE . > 
J. Kretlow, salesmen NORMA-HOFFMAN BEARINGS CORP. SHULER AXLE CO., INC. 


MARLIN-ROCKWELL CORP. Stamford, Conn. Louisville, Ky. 
Jamestown, N. Y. | Stevens Hotel Stevens Hotel 


Spokane Steamship Co. 


or 


Specialists in TRANSPORTATION OF AUTO- 
MOBILES by lake, by lake-and-rail, or by lake in 
connection with trucking or driveaway service to 
and from lake ports, and beyond territory. 


Mp ORD 





SHIPS ESPECIALLY CONSTRUCTED FOR 
CARRIAGE OF AUTOMOBILES. 





. W. M. Nones, pres. W. E. Dugan, pres. and gen. mer. ° . 
a Seek wet. Gin she oer 0. P. Wilson, vice-pres. | HL R. Silver, sec. Thru rates—Regular service; all rates include 
: —_—- ' er. H. J. Ritter, sales mer. W. R. McBride, factory supt. Marine Insurance 
Stevens Hotel G. R. Bott, engr. mer. E. Gaillard, cashier. e . 
George C. Warner, Detroit repr. | D. E. Batesole, asst. engrg. mer. . 
A. E. Fawley, western engr. Cc. W. Hedler, mgr. distributor sales. THE SIMONIZ CO. THROUGH BILLS OF LADING with same 
L. A. Cummings, chief engr. | M. B. Hawxhurst, Detroit mgr. Chicago, Illinois. a : : ‘ . 
A. C. Davis, vice-pres, T. J. Harley, Chicago dist. mer. 217 West End Avenue provisions and protection as uniform bills of lading 
C. H. Wallace, sales engr. R. J. Rich, vice-pres. ; 
MARSHALL ASBESTOS CORP. T. M. Kaino, sales engr. H. L. Nehrbass, adv. mer. used by railroads. 
oS oe C D. W. Robinson, sales engr. F. J. Wall, Eastern rep. 
ca a eee Hotel | W. A. P. Nones, sales engr. J. Castiglia, sales dept. — oo) 
paral age—sareg pres. R. E. Hecker, Cleveland dist. mer. C. McGreal, sales dept. 
5 . utterfleld, vice-pres. | ©. D. Kilham, Cincinnati dist. mer. L. Kuhn, sales dept. 
Frederic Weyburne, secy. THE OKONITE CO. be O R T S 
Harold C. Hodson, asst. treasurer. NEWTYPE AUTOMOTIVE DIV. S K F INDUSTRIES, INC. 


Robert L. Moore, director of research. 
N. William Nelson, factory mgr. Stevens Hotel 


McINERNEY SPRING & WIRE CO. E. A. Scheu, mer. 
Grand Rapids, Mich. Eddie Griffith, equipment div. mer. 


Passaic, N. J. New York City. 


Cleveland 
Green Bay 
Oswego 


Chicago 
Milwaukee 
Ogdensburg 


Buffalo - 
Kenosha - 
Toronto - 


Detroit - 
Duluth - 
Toledo - 


Stevens Hotel 


W. L. Batt, pres. 
R. H. DeMott, gen. sales mer. 


Commodore Hotel OWEN DYNETO CORP. J. B. Castino, Chicago dis. mgr. 
J. L. MclInterney, pres. Syracuse, N. Y. F. J. Rider, Chicago sales rep. 7 P. G. FINDLAY _ F, J. PARKER 
MICROMATIC HONE CORP. Stevens Hotel R. R. Hirsch, Detroit sales rep. Vice-President—General Manager Vice-President—Traffic 
Detroit, Mich. R. M. Owen, pres, | Detroit Detroit 
Stevens Hotel Sgt ye ; | STERLING CABLE CORP. 
Kirke W. Connor, pres. Jos. H i, ry cane dee Port Huron, Mich. QEORGE W, BROWNS G 2 al reight Ack t 
G. M. Calve ; : : : ; ame estern Traffic Manager eneral Freig gen 
M. Calvert, sales engr. H. 8. Crawford, sales and service mer. Stevens Hotel ste Chicago & Detroit 


N. H. Hubbard, sales dept. PINES WINTERFRONT CO Vv. F. Dobt 
NTER co. 7. F. Dobbins, pres. 
MOTOR IMPROVEMENTS, INC. Chicago, Il. J. A. Minch, vice-pres, 
Newark, N. J. W. L. O'Neill, pres. | A. R. Thornton, treas, 
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for the seventh consecutive year 


___ ee _____ As all the automobile world knows, 
/ CHEVROLET 

~ _- there is a place of honor at the Chicago 
Auto Show reserved for the car that has led in sales 
the previous year. For the past seven years that place 
has been given to Chevrolet, and judging from the 
public enthusiasm for the 1934 model, Chevrolet will 
occupy it again in 1935! For that enthusiasm was 
expressed not only in words of the highest praise from 
the crowds of record-breaking size attending Chevro- 
let’s 100 special advance showings all over the country. 


It was also expressed by the biggest list of advance 





orders received by any automobile manufacturer in 
many years. Up to, and including, January 20th, 
Chevrolet dealers reported 100,000 orders for the 1934 
Chevrolet . . . and this figure does not include dealer 
stocks, but only bona fide retail orders direct from the con- 
suming public. With such a start, it is obvious that 
Chevrolet dealers are going places in 1934. How can 
they help it with a car of which they can confidently say 
to buyers... “Drive it only 5 miles, and you'll never be 
satisfied with any other low-priced car.” 


CHEVROLET MOTOR COMPANY, DETROIT, MICH. 


Division of General Motors 


CHEVROLET {. 1934 
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THERE GOES A SALE I I MISSED ONE OUR PRICE RANGE IS TOO I'M BUFFALOED! LET'S DROP 
HATE TO LOSE. HE LIKE THAT MY- LIMITED... BUT WHAT IN AT THE BANK AND TALK 
COULON'T PAY OUR PRICE SELF YESTERDAY. CAN WE DO ABOUT IT ? IT OVER WITH LEWIS 
SOMETHING'S 
WRONG 


KEEP YOUR EYE ON “JEWELED MOVEMENT!" More than the best se//ing phrase of the year, these two words accurately 
describe LaFayette’s costly car engineering. Note these ‘‘big car” features that operate like jewels in a fine watch to assure 
long-life smoothness, quiet luxury. 1, Seven bearing, extra-size crankshaft, fully counterbalanced, counterweighted. 2, Con - 
plete force-feed lubrication of engine with rifle-bored connecting rods. 3. Metered pressure cooling of engine. 4, Invar Struts in 


aluminum pistons. 5. Nash precision machining throughout. 6. Automatic, thermostatic control hy 
7. Worm and roller type steering gear. 8. Steering road-shock eliminator. 9, Metal encased s 
10. Seaman sound-proofed, composite steel and wood construction 


READY TO ‘GO PLACES!"’ New LaFayette 5-passenger Touring Sedan. V 
built-in trunk amazingly big, extending under rear seat. Nash patented ‘‘/ 
Vents"’ for draftless ventilation with clear vision. Swank ‘‘Slip-Stream’’ design 
preserves smartness of accepted styling, incorporates latest aero-dynamic prin- 
ciples. Lessens wind resistance, increases speed. 113 inch wheelbase, as 
are all LaFayette models. $685 f.o.b. factory. Special equipment extra. 


A BEAUTY FROM EVERY ANGLE! LaFayette can't dodge its admirers by 
turning its back. A peep through the rear window reveals a roomy interior, 
wide, comfortable seats, ample leg room. On the handsome instrument board, 
a large airplane type speedometer is the central feature. A commodious package 
compartment at the right of the speedometer. LaFayette Coupe, rumble seat, 
$675 Coupe, luggage compartment, $635, f.0.b. factory. Special equipmentextra. 


ilic shock absorbers. 
prings, with lubricating inserts. 
odies. 


‘i f lle gs 
4; 3 


! Under that ‘‘Slip-Stream"’ hood is ‘a Nash-proved motor that tunes up 75 H.P. at 3200 R.P.M. 
In its unusual bigness, its obvious beauty, LaFayette is an expensive car. It'S a big car, too, in precision construction and engineer- 
ing features. Rigid X-Dual frame. Equal action Bendix internal expanding mechanical brakes on all four wheels. Buyers who 
look for sturdiness that means long trouble-free life find no car in the low-priced field has so strong‘a claim on their attention ‘as 
the *‘Jeweled Movement"’ LaFayette. This is the 5-passenger, 4-door Sedan. Price quoted f.o.b. factory. Special equipment extra, 





Sree Se ee set yoRLA. 


PRICE RANGE HAS YOU STYMIED? SAY, BLACK; 
AT PRINCETON JUST LICKEO THAT. HE'S GOT | — 
A DUAL FRANCHISE... NASH AND THAT NEW 
LOW PRICEO LAFAYETTE. SATISFIES 90% 
OF ALL PROSPECTS 
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SAY, THAT NEW 
LAFAYETTE 

SELLS AT ‘635 

TO °695 





@ To the brilliant Nash line for 1934 has 
now been added the new LaFayette at 
$635-$695 —a bigger car in the low-priced 
field. A “jeweled movement” car with 
costly engineering features found only in 
high-priced automobiles. To be distrib- 
uted exclusively by Nash dealers. 


What does this mean? It creates a broad- 
range DUAL FRANCHISE with highly 
competitive sales coverage in every price 
field from $2000 down! 


It widens your market to include 9 out 
of every 10 car buyers. Gives you cars 
whose sales are already skyrocketing— 
cars that are sold before they come off the 
assembly line! 

More than that, this DUAL FRAN- 


CHISE includes other important advan- 
tages Nash dealers have long valued. Nash 















RIGHT! IT WOULD 
GIVE US A LOW 
PRICED LEADER 





GET FULL DETAILS OF THE 


NASH-LAFAYETT 









f 


this unique DUAL FRANCHISE that 
opens the way fo real volume 
sales in ‘34! 


WHAT NASH DUAL 
FRANCHISE DOES: 


1. Puts cars in your salesroom ranging in 
price from $635 to $2055, permitting effec- 
tive competition for 90% of buying demand. 


2. Equips you with two great, proved lines 
of cars, each outstanding in its price class. 


3. Gives you support of TWO national ad- 
vertising campaigns, separately conducted 
for LaFayette and Nash cars. 


4. Provides LaFayette as price leader ($635- 
$695) to attract mass of buyers who may be 
converted to Nash line ($775-$2055) 


5. Makes you a sales associate with one of 
the best-financed and well-established motor 
car manufacturers in America. 


6. Assures you of getting cars when you 
want them, without tying yourself to a 
quota. 


7. Provides TWO lines under ONE contract 
—ONE factory policy—ONE organization. 




































BOY, THERE GOES A 

LAFAYETTE NOW. LOOK 

HOw BIG IT IS. I'LL BET 
IT SELLS } 


MAYBE NASH HAS THE 
ANSWER FOR '34. COME 
ON...LETS WIRE FOR THE 
DOPE ON THAT DUAL 
FRANCHISE RIGHT NOW! 


eee 
Sl RG ha, 


sales policies are outstandingly liberal. You 
are never burdened with a heavy inven- 
tory. No arbitrary quota hangs over your 
head. From first to last you get a fair deal 
a Clear track to satisfactory profits. 





The new Nash line alone increased the 
Nash dealer organization almost 10%, 
Now with LaFayette added, already a 
sales sensation in its own field, the Nash- 
LaFayette DUAL FRANCHISE is in 
ever increasing demand. Dealer territories 
are being closed fast! 


Read the information, study the photo- 
graphs of the new LaFayette on the 
opposite page. Check up on- your own 
community and selling opportunity. 
Then write, wire or phone for all the facts. 


THE NASH MOTORS COMPANY 


Kenosha, Wisconsin 
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155 New Dealers Signed 
To Handle ’34 Nash Lines 


Kenosha, Jan. 26.—C. H. Bliss, 
vice-president and director of 
sales, today announced the fol- 
lowing new Nash dealers, who 


have come under the Nash sales | 


banner since introduction of the 
new 1934 Nash line: 


Lewis A. Caswell, Skowhagan, 
Maine; Quinn’s Auto Service, 
Orange, Mass.; Bradford Garage 
Co., Brockton, Mass.; C. I. Put- 
nam, Rumford, Maine; Nash Mil- 
ford Co., Milford, Mass.; New 
Haven county Motors, Inc., New 
Haven, Conn.; 
North Adams, Mass.; 
Quincy Corp. Quincy, 
Johnson & Little, Burlington, 
Vermont; 
Lawrence, Mass.; 
tors, Inc., Natick, Mass. 


Hobbs Motor Co., 
N. H.; Lexington Nash Motors, 


Lexington, Mass.; John W. Gard- | 
Waltham, Mass.; | 


ner Motor Co., 
Clayton A. Housel, Lyndonville, 
N. Y.; Brayley Motors Co., Ba- 
tavia, N. Y.; Frank A. Forness, 
Salamanca, N. Y.; The Avenue 
Motor Corp., Buffalo, N. Y.; T. 


Roger Wale, Lockport, N. Y.; 
Nash Hagerstown Co., Hagers- 
town, Md.; Annapolis Nash Co., 


Annapolis, Md. 


Hedrick Motor 
me. tes 


Co., Ashboro, 


Ashland Garage, | 
Nash | 
Mass. ; | 


Robinson-Toohey Co., | 
Robinson Mo-| 


Portsmouth, | 











Woods & Collins, Green- | 


ville, S. Carolina; B. & J. Garage, | 


Muscatine, Iowa; Jefferson-John- 
ston Motor Co., Inc., Quincy, IIL; 
Beutel Nash Co., Joliet IIL; 
Maurice Begyn, Promption, III1.; 
Chas. Purl, Charleston, IIl. 


Walker & Cabel Motor Sales, 
Fort Madison, Iowa; 
Motors, Blue Island, IIL; 
Garage, Paris, III; 


Paterson | 
Earl's | 
Allen Motor | 


Co., Rock Island, Ill.; Jessup Mo- | 


tor & Supply Co., Hannibal, Mo.; | 


Nash Sales & Service, Champaign, 


Ill.; Mahns Motor Sales, 


Betsy Layne, Ky.; E. E. Von 
Pachy, Mt. Gay, Logan, W. Va.; 


Sieve Motor Co., Cincinnati, Ohio; | 
The Ohio Franklin Co., Cleveland, | 


Ohio; .Nash-Painesville Co., 
Painesville, Ohio. 
Earl W. Weidon, Dover, 


O.; Douglas Garage Willoughby, 
O.; DeTray Motor Sales, 


Dallas, Texas; Larimer Motor Co., 
Chariton, Iowa; Nash Sales Co., 
Fort Dodge, Iowa; Tallcorn Nash 
Co., Marshalltown, Iowa; Powell- 
Campbell Sales, Niles, Michigan; 
Geo. E. Townsend, Ypsilanti, 
Mich. 


Motor Inn Garage, Delphi, Ind.; 
Peters-Conklin Motor Sales, 
Brightwood, Ind.; Pugh-Schrimp 
Motor Sales, Fort Wayne, Ind.; 


White & Shen, Indianapolis, Ind.; | 


Ind.; | ere ~ 
Leavenworth, | ton, Maine; Clopton Motor Co., 


Burr N. Munson, Muncie, 
Clark Motor Co., 
Kans.; Nash Racine Sales Co., 
Racine, Wis.; P. & L. Motors, 
Whittier, Calif.; Robert Welsh, 
San Pedro, Calif.; Wilson 
Strong, Culver City, Calif.; Nash 
Edwards Co., Inc., Miami, Fla.; 
Fleischer Motor Co., Milwaukee, 
Wis.; Central Motor Car Co., Ap- 
pleton, Wis. 


Green Bay Nash Sales Co., 
Green Bay, Wis.; St. Clair Chev- 
rolet Co., Manitowoc, Wis.; Auto- 
motive Machine & Motor Co., St. 
Paul, Minn.; O’Rourke Motor Car 
Co., Billings, Mont.; 
& Service, Inc., Jackson, Miss.; 


Hub Reynolds Motor Car Co.,| 


Montgomery, Ala.; Ed Lee, Pen- 
sacola, Fla.; W. J. Brown Motor 
Co., Inc., Shreveport, La.; Sea- 
board Sales Corp., Perth Amboy, 
N. J.; Nash Christensen Co., 
Flushing, L. I., N. Y.; Price Bros., 


Inc., Newark, N. J.; Consolidated | 
Red Bank, | 


Motor Sales Corp., 
N. J. 


Inc., | 
Ravenna, Ohio; Texas Nash Co.,| 


& | 


Nash Sales} 


Michi- | 
gan City, Ind.; George Nash Sales, | 





Kruley Motor Car Co., Dumont, | 


2.3 
Brooklyn, N. Y.; G. H. Ward, 
Auburn, N. Y.; Payment Motor 
Sales, Massena, N. Y.; Menendez 
Motor Sales, Inc., Floral Park, 
N. Y.; Arter’s Garage, 
City, Okla.; Moorehead-South Mo- 
tor Co., Ardmore, Okla.; P. L. 


Penn Motor Sales Corp., | 








| ville Motor Sales Co., 
| Pittsburgh, Pa. 


Sales & Service, Inc., Pottstown, 
Pa. 

Central Garage, Clarence, Pa.; 
Nash Frankford Motors, Inc., 
Philadelphia, Pa.; Shamokin Mo- 


| tor Co., Inc., Shamokin, Pa.; Bill 
| Duff Nash Motor Co., 


Philadel- 
phia, Pa.; Bolin Nash Motor Co., 
Holmesburg, Philadelphia, Pa.; 
Franklin-McCandliss Co., Vent- 
nor, N. J.; Arthur S. Roache, Col- 
lingswood, N. J.; Frank T. Snyder 
& Son, Inc., Upper Darby, Pa.; 
Walter Shallcross, Inc., Camden, 
N. J.; Hopkins-Brunner, Inc., 
Philadelphia, Pa. 

Jack Wilson Garage, Flagstaff, 
Arizona; Charles R. Moore, North 
Bessemer, Pa.; The M-G-K Motor 
Co., Cumberland, Md.; Evans Mo- 
tor Co., Connellsville, Pa.; Sokol 
Motor Sales, Ambridge, Pa.; J. F. 
Patterson, Waynesburg, Pa.; 
State Auto Sales Co., New Castle, 
Pa.; McDonald Motors Co., East 
Liberty, Pittsburgh, Pa.; Knox- 
Knoxville, 


Borrello Motor Co., Mononga- 
hela, Pa.; H. L. Sanford Garage, 
Oil City, Pa.; T. J. Duffy Motor 
Co., Steubenville, Ohio; W. D. 
Gardner, Washington, Pa.; Nash 
Motors Co. of Pittsburgh, Pitts- 


| burgh, Pa.; R. P. Burns Auto Co., 


Avon, S. D.; Rundell Motors, Inc., 
Aberdeen, Wash.; Burt’s Nash 
Service Co., Provo, Utah; Jackson 
Motor Co., Blackfoot, Idaho. 
Jack M. Wilder, Redding, Calif.; 
F. E. Smith, Stockton, Calif.; 
Lorin D. Lacey, Monterey, Calif.; 
Meckfeesel Motor Co., Belleville, 
Ill.; Thomann’s Garage, Benton, 


Ill.; Leo Wright, Murphysboro, 
Ill.; Abell Motor Co., Paducah, 
Ky.; Carr Service Garage, Mt. 


Vernon, Ill.; Cicen Sales & Serv- 
ice, Monroe, Mich.; Bolles Motor 
Sales, Bowling Green, Ohio. 
Paquin Motors, Ltd., Ottawa, 
Ont., Canada; W. C. MacLeod, 
Danforth, Maine; Nash Abraham- 
son Co., Lowell, Mass.; M. W. 
Devereaux, St. Johnsbury, Vt.; C. 
S. Wilkinson, Red Creek, N. Y.; 


| Newton Motor Co., Newton, N. C.; 


Southwest Nash Sales, Chicago, 
Ill.; Drennan Motor Sales, Pon- 
tiac, Mich.; James Solberg Gar- 
age, Galesville, Wis.; Nash Sales 
& Service, Rhinelander, Wis. 

Mason Sales & Service Garage, 
Whitewater, Wis.; Nash Charles- 
ton Co., Charleston, S. C.; Nash 
Atlanta Co., Atlanta, Ga.; F. D. 
Lanphere, Weedsport, N. Y.; Nash 
Western, Inc., Seattle, Wash.; 
Edgar T. Keller Nash Co., To- 
ledo, Ohio; Thomas Garage, St. 
Clairsville, Ohio; Morfor & Bux- 
ton, Valencia, Pa.; Sam Knowles, 
Columbia, Mo. 

Geo. J. Seeger & Son, Creve 
Coeur, Mo.; G. W. Adams, Bridg- 


Gainesville, Texas; Robinson 
Auto Co., Tyndall, S. D.; Ben 
Lockhart Co., Wichita Falls, Tex.; 
Tyler Nash Co., Tyler, Texas; 
Coastal Motors, Inc., Savannah, 
Ga.; Toronto Nash, Toronto, Ohio. 

Allen Motor Car Co., Oswego, 
N. Y.; Kirkwood Motors, Inc., 
Cleveland, Ohio; Birmingham 
Auto Sales, Birmingham, Mich.; 


Wayne Motor Sales, Wayne, 
Mich.; Valentine Garage Co., De- 
fiance, Ohio; Central Garage, 


Livermore Falls, Me. 


New Ford Radio Prog. 
To Start Sun., Feb. 4 


New York, Jan. 26.—-Fred War- 
ings Pennsylvanians will inaug- 
urate their bi-weekly Ford series 
over a nationwide WABC-Colum- 
bia network Feb. 4, at 8:30 p.m., 
EST. 


“We are going to do our ut- 
most on the Ford series to create 
a universal appeal in each one of 
our programs,” Waring said. “By 
carefully watching the trends, we 
hope to present entertainments 
which will interest every type of 
listener. Variety will be our key- 


Ponca | note and that we will stress no 


particular type of number, but 


Oklahoma Code 
Works Out Well 


Chairman Says| 


Oklahoma City, Okla., Jan. 26. 


Approximately 75 per cent of the | 
dealers in Oklahoma have signed | 
up under the Dealers’ Code and | 


are already operating successfully 


with state organization, says G. J. | 
Myers, chairman of the State Ad- 


visory Committee. 


‘‘The Oklahoma Automobile | 


Dealers’ Assn., has been of great 
assistance in setting up our zone 
executive committees and State 


Advisory Committee,” says Mr. 
Myers. “Lines of the state as- 
sociation have been generally 


followed and effective work 
being done in practically every 
one of our zones. Our state 
association represents a member- 
ship of approximately 75 per cent 
of the dealers in this state and 
about parallels the 400 dealers 
who have subscribed for the Of- 


is | 


Men You Will Meet at 
the Chicago Auto Show 


(Continued from Page 22) 


Publications 


CHICAGO JOURNAL OF COMMERCE 
Chicago, UL. 
Michigan and 7th 
John D. Ames, publisher. 
Phil S. Hanna, editor. 
Frank B. Griswold, dir. 
Robert E. Potter, nat. 
CLEVELAND PLAIN DEALER 
Cleveland, Ohio. 
Stevens Hotel 
Warry J. Maloy, mgr. auto dept. 
Richard T. F. Harding, auto editor. 
F. B. Etter, Detroit rep. 
CINCINNATI ENQUIRER 
Cincinnati, Ohio. 


Hotel Stevens 
Beiser, auto editor. 


of ady 
adv. mgr. 


Robert C. 


| CORN BELT FARM DAILIES 


ficial Guide Book, and who, we)! 


believe, are complying with the 
code as they understand it. 

“Several of these zone executive 
committees have employed in- 
vestigators (we do not call them 
administrators). There are a few 
cases where these men are em- 
ployed on full time. In others, 
they are employed on part time. 
For example, 
a lawyer, who has had automobile 
experience, on a $5.00 per day 
basis as and when needed. 

Investigator Employed 

“The State Advisory Committee 
has employed an investigator who 
will work under the direction of 
the chairman. The office of our 
state association is carrying on 
much of the detail work for the 
State Advisory Committee. The 
business of this investigator will 


one zone employs | 


be to make tests of compliance | 
all over the state and to follow | 


up such cases as may not be 
handled by zone investigators. 
“As to the manner 


in which | 


the code has worked from the | 


dealers’ profit standpoint up to 
this time, it 
profits have not so far been trace- 
able to the code. The early is- 
sues of the Guide Book have re- 
flected used car sales made at 
rather high prices and these have 
resulted in relatively few hard 
and fast limits on used car al- 
lowances. Also the reduced prices 
of 1933 models as sold up to this 
time by dealers have furnished an 
outlet for long trades. 

“It is now a matter of only a 
few days until most of the deal- 
ers will have their 1934 cars and 
the code will really swing into 
operation. In my opinion, the 
code will bring greater profits 
to dealers, but this simple state- 
ment involves many things, one 
of which is the ability of the 
dealer body to sell the code to 
the buying public. 

Public Sympathetic 

“Certainly no dealer will 
doing a very good job of selling 
the code to the public if he pro- 
poses to enter into transactions 
with the public in violation of 
the code. On the other hand, 
dealers will be able to speak with 
conviction to listeners who know 
that such dealer is providing ad- 
ditional employment in the com- 
munity and is otherwise comply- 
ing with the code. 

“One of the strong points that 
dealers must not overlook in sel- 
ling the code to the public is the 
fact that the public is sympa- 
thetic with the idea of employing 
additional persons. The public 
is also sympathetic with the idea 
of stability in the dealers’ organ- 
ization—no one wants to buy a 
car or truck and then find the 


doors closed in a few weeks when | 


necessary service or adjustments 
are to be performed. 


“Tt is fortunate that our early. | 


Guide Books have reflected liberal 
prices on used cars. It is for- 
tunate also that there is a wave 
of desire to buy things long 
needed in the public mind. 
fortunate also that great forces 
are at work under the direction 
of the Federal Government in an 


| will attempt to maintain a good; attempt to get the big motor 
Noaker, Beatrice, Nebr.; Motor | balance.” 


of business whirling.” 


It is | 


is my belief that | 


Chicago, Illinois. 
W. E. Hutchinson 
J. J. MeMahon 
F. C, Palmer. 

Cc. J. Weyker. 


THE CURTIS PUBLISHING CO. 
Philadelphia, Pa. 
Palmer House 
Charles C. Rees, ady, mgr., 
man, 
Fred A. Healy, adv. dir. 
Henry W. Wiley. asst. to adv 
Ray Hf. Haun, mer 
THE EVENING BULLETIN 
Philadelphia, Pa 
333 North Michigan Ave. 
Weil 
Salzman 
GRAND RAPIDS PRESS 
Grand Rapids, Mich. 
180 N. Michigan Ave. 


Lutz, Chicago repr 


dir. 
Ladies’ Home Journal 


Se 6 
S 


John E 


HOUSTON POST 
Sherman Hotel 
Allen G, Vike, nat, adv, mar. 
Walter Davey, rep. of Texas Daily 
Press League. 


THE INDIANAPOLIS NEWS 
Indianapolis, Ind. 
Bismarck Hotel 
Joe Breeze, mgr. automobile adv. 
Harry Daniels, automobile editor 


INDIANAPOLIS STAR 
Indianapolis, Ind. 

Sherman Hotel 

Art Buck, auto, editor. 

M. R. Bruning, auto 


adv. mar 


LIBERTY MAGAZINE 
Detroit, Mich, 
Stevens Hotel 
Ray Ostell 
Herbert) Williams 


THE NEW YORKER MAGAZINE 
New York, N. Y¥ 


25 West 45th St. 


Donald Lawder, automotive mgr. 


NEW YORK HERALD-TRIBUNE 
New York, N. Y 


17 Sales Made 





On Opening Day 
of Hartford Show 


Hartford, Jan. 26.--Hartford’s 
27th annual automobile show got 
off to a flying start Saturday 
when 6,200 persons crowded 
through the turnstiles between 


fide sales registered throughout 
day. 
ceeded that of the opening day 
in 1933 by about 30 per cent, ac- 
cording to Arthur Fifoot, show 
manager, secretary of the Hart- 
ford Automobile Dealers’ Assn., 
which is sponsoring the show. 

Sixteen dealers are exhibiting 
21 makes of cars on the floor of 
the State Armory, with about 150 
models represented. 

Several dealers faced a short- 
age of 1934 models on opening 
day, and one display space was 
totally vacant pending the ar- 
rival on Sunday of exhibition 
cars from the Brooklyn show. 

“Ring in the New” is the slogan 
of this year’s show, and the big 
bell which did yeoman service in 
the 1933 exposition is again an- 
nouncing each sale. The bell 
clanged for the first sale Satur- 
day afternoon at 2:30, when E. W. 
Heyer of the Taber Cadillac Co. 
presented proof of the sale of a 
V-8 Cadillac, Series 20, 
passenger sedan, the sales price 


and tabulated on a huge bulletin 
board frequently from then on 
until the day’s total of 17 was 
reached. 

Arthur A. Nielsen, automobile 
code administrator for Connecti- 


Country Gentle 








| cut, 


| scrupulous 


| clergyman, 
| 1:00 and 10:30 p.m., with 17 bona | 


be | 


| the The attendance ex- | 


five- | 


| being $2,990. Sales were rung in | 


Blackstone Hotel 


Wm. R. Butler. 


PITTSBURGH SUN-TELEGRAPH 

Pittsburgh, Pa. 

Congress Hotel 

F. E. Grunagle, mgr. automotive adv, 
PORTLAND EVENING NEWS 

Portland, Maine. 

180 N. Michigan Ave, 
Dan J. Doody. 


SYRACUSE HERALD 
Syracuse, N. Y. 
180 N. Michigan Ave. 
Dan J. Doody. 


TIMES-PICAYUNE, NEW ORLEANS STATES 

New Orleans, La 

Congress Hotel 

Gordon Hebert, automotive adv. mer. 
TIRES MAGAZINE 

Chicago, Ill. 

E. L. Bill, publisher. 

Jerry Shaw, editor. 

Norman W. Biggart, adv. mer. 

Lew Canty, west. repr. 


Associations 


MOTOR & EQUIPMENT 
WHOLESALERS ASSN. 
Chicago, IL. 
400 West 
Ruark, gen. 


Madison St. 


B. W. mer. 


NATIONAL STANDARD PARTS ASSN. 
Detroit, Mich. 


Stevens Hotel 
A. R. Sandt, dir. of marketing research. 


Publishers’ 


Representatives 


| RODNEY E. BOONE ORGANIZATION 


CHICAGO AMERICAN 
Chicago, Tl, 
Biackstone Hotel 


F. W. Richardson, mer. Detroit office. 

Tames H. Ward, Detroit office. 
Warwick Hotel 

H. D. Wilson, mgr. automobile dept. 


(Chicago American) 


GEORGE A. McDEVITT CO. 
Detroit, Mich 


Stevens Hotel 


Jesse F. Spencer, representing: 
Boston Herald-Traveler. 
Chicago Daily News. 

New York Evening Post. 
Philadelphia Record. 
Camden Courier Post. 
Cleveland News. 

New Orleans Item-Tribune, 
St. Louis Star-Times. 

H. A. Fletchner, auto, adv. mer., 
Chicago Daily News. 

Jim Braden, auto, editor, 


Chicago Daily News. 


PRUDDEN, KING & PRUDDEN, INC. 
Chicago, Ill. 
Dan J. Doody. 


discussed various points 
which -have arisen in connection 
with the code, and flayed “un- 
dealers” who have 
made a habit of “playing tricks 
on the public.” Neil Adair, man- 
ager of “Motor,” trade publica- 
tion, said that confidence had 
been restored and the upturn had 
started. 

Rev. Thomas, a New Britain 
remarked that “We 
ministers have been trying to get 
our people to exercise a little 
knee action for years, but I’m 
sure you folks will have a little 
more luck in selling the idea 
than we have had.” 


Cassidy Will Talk 
At AEA Convention 


Chicago, Jan. 26.—John E. Cas- 
sidy, recently appointed state di- 
rector of the NRA, will make his 
first public appearance as a 
speaker on Jan. 30 when he de- 
livers the principal address at 
the annual meeting of the Auto- 
motive Electric Assn. to be held 
in the North Hall of the Stevens 
Hotel. 


Consent to address the AEA 
was obtained from Mr. Cassidy 
by Joseph A. Doyle, Chicago 
manager of Bendix Corp. and 
Chairman of the Arrangements 
Committee of the Assn. Mr. Cas- 
sidy will talk on Compliance to 
the NRA Code. 


Another speaker at the con- 
vention will be Lloyd Maxwell 
of the Bendix Aviation Corp., who 
will speak on the “New Deal” as 
it applies to the automotive in- 
dustry. 








- 


“* 
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For prices on Safety Glass 
installations or replace- 
ments that are to be made 





LIBBEY: OWENS: FORD isin 
distributor listed in the 
Where-To-Buy-It section 





SAFETY GLASS 


of your telephone book. 

















Extent of Works Program 


Shown in Bureau Report 


Washington, Jan. 26.— Actual 
meaning of the emergency public 
works program in terms of new 
highway mileage was 


this important aspect of the pro- 


gram has been statistically sub- | 


ordinate to the number of jobs 
created and the number of pro- 
jects undertaken. 

Bringing the report down to the 
end of 1933, the Bureau reveals 


that 17,647 miles of road were) 


under construction at a total cost 
of $273,849,184 representing more 
than one-half of the emergency 
appropriation of $400,000,000 for 
highway purposes. 

With reference to distribution, 
it is pointed out that 9,822 miles 
of this construction is on the Fed- 
eral highway system while 6,861 
more constitute secondary or 
feeder roads. 


Highway Extensions 
Nine hundred and sixty-four 
miles represent extension of Fed- 
eral highways into and through 
municipalities. This construction 


represents one of the most im-| 


portant departures from previous 
practice in connection with Fed- 


eral highway aid. With the view | 
as | 


to spreading employment 
widely as possible, provisions of 
the emergency appropriation 
called for grants to municipalities 
in such cases as would assure 
spending the money to facilitate 


traffic flow through congested | 


centers on important Federal 
routes. 


This elimination, or modifica- 





Alabama Auto Jobbers 
Organize Association 


Montgomery, Ala., Jan. 26 (UT 
PS).—The Alabama Automotive 
Jobbers Assn. is to be formed 
here Feb. 3. A meeting at Bir- 
mingham several days ago was 
attended by jobbers from all sec- 
tions of the state and it was de- 
cided to hold the official organ- 
ization meeting here. J. W. Gan- 
non, of Montgomery and Nelson 
Hury, of Birmingham, were elec- | 
ted joint chairmen. Oliver Hen- | 
derson, of Birmingham, was 
named temporary secretary to 
complete the organization plans. 

R. H. Hart, Sr., secretary of the 
Tennessee Automotive Jobbers 
Assn., attended the Birmingham 
meeting. 


Nashville Dealers Name 


New Officials and Board 


Nashville, Jan. 26 (UTPS).—At 
the annual banquet and election 
of officers held at the Hermitage 
Hotel, Fred Pilkerton, manager 
of the Cadillac-Oldsmobile Co., | 
was elected president of the Nash-| 
ville Automobile Trade Assn. 
Other officers named were: War- 
ren C. Brown, Hippodrome Motor 
Co., vice-president; Duncan R. 
Dorris, Cumberland Motor Co.,| 
treasurer; and Tim White, secre- 
tary. 

Directors named were: George 
Cole, Geo. Cole Motor Co.; E. F. 
Krickel; E. Gray Smith, Packard 
and Auburn dealer; James Frazer, | 
Imperial Motor Co.; R. L. Parnell, 
R. L. Parnell Co.; Haynie Gour- | 
ley, Hull-Dobbs Co.; H. N. Bran- 
don, Auto Bearings and Parts | 
Co.; J. W. Parker; William Acuff, 
Acuff General Tire Co.; W. J. 
Russell, Strickland Russell Co. 





Truck Owners Convene 


And Elect Officials | 


Raleigh, N. C., Jan. 26.—With 
over 300 members in attendance, 
the North Carolina Truck Own- 
ers’ Assn. assembled here in an- 
nual convention elected R. S.| 
Koonce of Raleigh as president to 
succeed John L. Wilkinson, of 
Charlotte. 

W. C. Honeycutt, of Black 
Mountain, was elected vice-presi- 
dent, and M. M. Stewart, of 
Shelby, was named treasurer. 


revealed | 
here this week by the U. S. Bu-| 
reau of Public Roads. Heretofore | 


| Officials 


| tion, of bottle-neck effects is 
| counted upon to constitute one 
| of the most valuable aspects of 
road work undertaken with emer- 
gency funds. 

More than 5,000 miles of hard- 
surfaced highway are under con- 
struction, the Bureau’s figures 
show. By types of construction, 
the 17,647 mile program is di- 
vided as follows: 

Portland cement concrete, 2,521 


miles; bituminous concrete, 706 
miles; bituminous macadam, 461 
miles; low-cost bituminous mix, 


1,801 miles; block, 73 miles; ma- 
cadam, treated and _ untreated, 


442 miles; gravel, treated and un- | 
treated, 6,291 miles; graded and} 


drained, 4,149 miles; sand clay, 
treated and untreated, 1,128 miles. 


Eliminate Grade Crossings 

Also included and _ indicative 
of the fact that special features 
are receiving a full measure of 
attention are 2,431 bridges 
volving a total of 72 miles of sur- 
facing. Moreover, the program 
takes in 13 miles of crossing sepa- 
ration with 159 railroad-high- 
ways and highway-highway units. 

One of the more important of 
the modifications in standard 
Federal aid practice in the emer- 
gency program, in the opinion of 
officials, is that which permits 
the appropriation of funds for 
grade-crossing elimination. Pre- 
viously the support of enterprises 
of this type has been assigned to 
the States and the railroads. 

Virtually one-quarter of a mil- 
lion men have been given em- 
ployment on the program, the 
calculations show. 





AC Spark Plug Co. Holds 


Sales Meetings in Dayton 

Dayton, Jan. 26.—First of a 
series of about 20 meetings 
throughout this district will be 
held in Dayton at the Biltmore 
Hotel, Feb. 1, by automotive 
wholesale dealers from this 


| vicinity under the auspices of E. 
| H. Merrell, district sales manager 


of the AC Spark Plug Co. 

The meetings will be held to 
discuss the automotive business 
in general and to emphasize par- 
ticularly the importance of clean- 
ing spark plugs and its relation- 
ship to better, economical car 
performance. 





| 11,000 Visit Chevrolet 


Exhibit In Nashville 


Nashville, Jan. 26 (UTPS).- 
estimated that 11,000 
people viewed the advance show- 
ing of the new Chevrolet between 
1 o’clock in the afternoon and 11 
at night fhe first day of the show- 
ing. 

Francis Craig’s orchestra and 
sound movies furnished additional 
entertainment, but the car was 
the center of attraction. 














Brunner Mfg. Co. 


Elects Officers 





Buffalo, Jan. 26.—At a recent 
meeting of the board of directors 
of the Brunner Mfg. Co., Utica, 
N. Y., the following officers were 
elected: 


L. J. Brunner, chairman of the 
board; G. L. Brunner, president 
and treasurer; M. H. Pendergast, 
vice-president and factory man- 
ager; W. C. Allen, vice-president 
and sales manager; A. G. Zum- 
brun, comptroller; B. J. Scholl, 
secretary. 

The company has recently an- 
nounced a complete new line of 
single stage air compressors. 


business conditions, and at the 
same time to more efficiently 
cover all trade territories, the 
sales staff has been increased fifty 





in- | 











FLEET OWNER LISTS 


Operators No. of No. of 
Having Listings Vehicles 
10 or more 26,000 1,500,000 
100 or more 2,500 900,000 


per cent. Territories have been 


| rearranged and reduced in size to 


allow for closer trade contacts. 


Goodrich Tire Makes 


Several Staff Changes 


Akron, Jan. 26.—New appoint- 
ments to various posts are an- 
nounced by the B. F. Goodrich 
Co. here. 

Norman A. Glantz, formerly in 
charge of advertising and sales 
promotion in the Chicago district, 
has been named assistant to F. T. 
Tucker, manager of tire adver- 
tising. He will have charge of 
retail store advertising. 

Thomas H. Clarke has been ap- 
pointed assistant to W. C. Rob- 
erts, manager of the newly organ- 
ized battery department. 

Horace Williams has been 
named assistant to E. R. Bell, 
manager of accessories sales. He 
had formerly been sales super- 
visor in the Omaha district. 


Stainless Steel Cut 


134 to 4 Cents a Pound 


New York, Jan. 26.—Reductions 
of 1% to 4 cents a pound in high 
grade stainless steel are an- 
nounced by the American Iron & 
Steel Institute. The new prices 
are: 

Carbon .12 maximum, chrome 15 
per cent to 18 per cent. 
slabs and billets 11% 
pound, a reduction of 1% cents; 
hot rolled strip 16 cents, a reduc- 
tion of 2% cents; cold rolled strip 
22 cents, a drop of 2 cenfs, effec- 
tive immediately. 

Carbon .08 to .12, chrome 18 per 
cent, nickel 8 per cent. Rerolling 
slabs and billets 15 cents a pound, 


a reduction of 2 cents; hot rolled | 


strip 20 cents, a drop of 3% cents; 


cold rolled strip 27 cents, a reduc- | 
tion of 3 cents, effective immedi- 


ately. 

Carbon .15 minimum, chrome 16 
per cent and nickel 6 per cent 
maximum: Rerolling slabs and 
billets 12 cents, a reduction of 3 
cents; hot rolled strip 17 cents, a 
drop of 4 cents; cold rolled strip 
24 cents, a reduction of 3 cents, 
effective January 30. 




















the total number of Vehicles. 









and vocationally keyed. 


Lists That Are Kept Up to Date 
Lists that show the NAME OF THE MAN TO SEE and 


Each local list is zoned, routed, alphabetically 












indexed 






for the entire country. 





We can supply a list for any city, trading area, state or 
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Richberg Warns Against 
Price-F ixing Under Codes 






Washington, Jan. 26.—Codes of 
fair competition do not author- 
ize industrial and trade groups 
to move toward concerted action 
on price-fixing without fear of 
the punitive provisions of the 
anti-trust laws, Donald Richberg, 
general counsel of the NRA, de- 
clared here this week. Richberg’s 
unequivocal statement, however, 
does not apply to that most prom- 
inent instance of price fixing in 
the automotive field; namely, that 
of automobile dealers in connec- 
tion with allowances on used cars. 








Rerolling | 
cents a/| 








| selves to the penalties of the 


“It cannot be too strongly em- 
phasized that no combinations of 
industrial operators are author- 
ized to take concerted actions, 
except so far as explicitly au- 
thorized under the terms of the 
codes and the requirements of the 
NRA, without subjecting them- 
wherever such 


anti-trust laws 


laws would prohibit combined 
action,” said Richberg’s state- 
ment. 


C. L. Cornelius Will Head 


Tennessee Motor Group 


Nashville, Jan. 26 (UTPS).— 
At the annual election of officers 
of the Tennessee Motor Assn., 
Charles L. Cornelius was elected 
president, and J. B. Templeton, of 
Winchester, first vice-president; 
W. D. Hudson, Clarksville, second 
vice-president; Duncan R. Dorris, 
Nashville, third vice-president; 
J. W. Miller, Nashville, treasurer; 
Ferriss Bailey, Nashville, coun- 
sel, and T. A. Springfield, Nash- 
ville, secretary-manager. 


Election of officers for the 
Nashville Automobile Club were 
also held, and Dr. Oren A. Oliver 
was made president, J. H. Baker, 
first vice-president; C. S. Pendle- 
ton, second vice-president; L. 
Parnell, third vice-president; E. 
A. Lindsey, fourth vice-president; 
Sidney Keeble, counsel. 








Proposed Truck Law 


Would Harm Farmer 


Washington, Jan. 26.—The Rey- 
burn bill for Federal regulation of 
interstate bus and truck traffic 
would be detrimental to agricul- 
ture interests by forcing higher 
truck rates, A. M. Loomis, secre- 
tary of the National Dairy Union, 
testified Tuesday before a House 
committee. 









With reference to used car al- 
lowances by motor dealers, how- 
ever, it is pointed out that this is 
explicitly provided in the code of 
the trade. It has the full sanc- 
tion of the Federal Government 
as a result. 

Behind the NRA warning is a 
determination to protect the con- 
sumer from arbitrary joint price 
action, as indicated in the state- 
ment that “a timely warning 
should be given that, wherever 
members of an industry have as- 
sumed mistakenly that they have 
been licensed by virtue of the 
adoption of a code to combine 
and to disregard the restrictions 
imposed by the NRA to protect 
the public interest, they are 
simply laying themselves open to 
prosecution under the anti-trust 
laws and that the provisions of 
Section 5 of Title 1 of the Na- 
tional Industrial Recovery Act do 
not exempt them from the penal- 
ties of those laws.” 


Tennessee Independents 


Form New Association 

Nashville, Jan. 26 (UTPS).— 
At a meeting of independent gar- 
agemen of the state held at the 
Noel Hotel here the Tennessee 
Automotive Maintenance Assn. 
was formed with John J. Todd, 
of Nashville, as president. Other 
officers are: D. M. Wylie, of 
Knoxville, and Otto Hassler, 
Chattanooga, vice-presidents; J. 
W. Parker, Nashville, secretary, 
and N. E. Dye, of Nashville, trea- 
surer. 

This association will co-oper- 
ate with the national group in the 
adoption and enforcement of a 
code of fair competition. 








Registration in Quebec 


Down 5,718 Units in ’33 


Montreal, Jan. 26.—The number 
of automobiles registered at the 
Revenue Offices of the Quebec 
Government during 1933 was 
160,012 as compared with 165,730 
in 1932, a decrease of 5,718, or 
three per cent, statistics published 
by the Government reveal. A 
total of 60,472 motor vehicles in 
all were registered in the City of 
Montreal, while Quebec City had 
9,640. 








AT THE 
HEART OF THINGS 









@ The important social and business world of 


New York revolves around The Waldorf- 


Astoria. Theatres and Times Square are a few 


minutes, walking or riding. Wall Street, only 


fifteen minutes. 


Fifth Avenue shops, a few 


blocks away. Central Park, churches, and clubs 


. all within this important circle . . . of which 


The Waldorf-Astoria is the sparkling center. 


THE 


WALDORF :ASTORIA 


PARK AVENUE - 49TH TO 50TH STS - NEW YORK 
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Independent WHEEL SUSPENSION 
requires a special type of Shock Absorption 


DELCO-LOVEJOY supplies it! 


@ When engineers tackle the great new 
principle of individual wheel suspension, they 
quickly find that it calls for a new type of shock 
absorption. Their next step is to turn to Delco- 
Lovejoy, who has already worked out that 
special type and can adapt it to any appli- 
cation of the new principle. Delco-Lovejoy has 
been privileged to co-operate from the earliest 
experimental stages. We have accumulated 
a fund of specialized knowledge and experi- 
ence which will be placed at the disposal 
of any engineering group that desires it. 


D | Fee ™ LOVEJ Oh'4 Delco-Lovejoy Hydraulic Shock Absorption 


is readily adaptable to any application of 


HYDRAULI Ss. the independent wheel suspension principle. 


SHOCK ABSORBERS DELCO PRODUCTS CORPORATION 
DAYTON, OHIO 
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Washington Dealers Show | 
Utmost Interest in Code 





Seattle, Jan. 25. Washington 
dealers have displayed the utmost 
interest and co-operation in or- 
ganizing the code machinery in 
that state, says Floris Nagelvoort, 
chairman of the Washington Ad- 
visory Committee. If conditions 
continue to improve and dealers 
receive co-operation from manu- 
facturers, this should be a banner 
year in the industry, he adds. 

“Codes are new to any trade,” 
said Mr. Nagelvoort. “Because 
of the number of dealers involved 
in our industry and the impor- 
tance of insuring smooth func- 
tioning of our code, every dealer 
should have a complete under- 
standing of the principles under- 
lying all codes of fair trade 
practice, so that he may be in 
sympathy with and work in 
harmony with the provisions of 
his own code—that of Motor Re- 
tailing. 

“All industrial codes are built 
upon these four underlying prin- 
ciples: To increase employment, 
to shorten working hours, to raise 
wages, and to eliminate unfair 
trade practices. 


“Our code is a retailing code, 
the administration of which in- 
volves at least 35,000 retail outlets. 
It is therefore important that we 
as a trade secure the sympathetic 
understanding of every dealer in 
our district. 


“Code violation is caused by 
dealers placing selfish interests 
above group or community inter- 
ests and should be reported in 
writing to your local Executive 
Committee which is in full charge 
of self-regulation within that 
trade area. It is believed that 
better results can be obtained 
from mutual understanding and 
persuasion than from force. 

“It is presumed that the local 
Executive Committee will handle 
at least 90 per cent of all com- 
plaints within the trade area. 
However, after exhausting ll 
peaceful means of preventing a 
recurrence of violation, the local 
Executive Committee places the 
complaint in writing with the 
State Advisory Committee. 

“The State Advisory Commit- 
tee,” continued Mr. Nagelvoort, 
“receiving the complaint in writ- 
ing, will use all influence of the 
district, including that of the Dis- 
tributor Zone or Branch Manager 
who controls the recalcitrant 
dealers’ factory contract. Failing 
to get results the complaint is 
















12330 Chalmers Ave. 


ment in 1933.” 


DEALERS INVESTIGATE 


A new and better transportation 
system 








Cut your delivery charges 


Complete insurance covering 
damage of any description 


Auto Dealers Transportation 
Company 


| 
| 
then forwarded to the Emergency | 
National Committee. 

“The Emergency National Com- | 
mittee will use all moral force | 
within its power and in addition 
will handle complaints with the 
manufacturer of the car the re- 
ealcitrant dealer handles. Failing 
satisfactory settlement, this Com- 
mittee then refers the complaint 


back to the local Executive | 
Committee from which it eman- | 
ated, for presentation to the} 


Federal District Attorney located 
in the district in which the viola- 
tion occurred. From this point 
the complaint will be in the hands 
of the Government. 

“The National Control Commit- 
tee is in constant touch with new 
rules and regulations as well as | 
new interpretations of the law by 
the National Recovery Adminis- 
tration at Washington, D. C., and 
keeps all committees (through 
the Emergency National Commit- 
tee informed of latest develop- 
ments to facilitate the handling 
of complaints. 

“The whole underlying principle 
behind administrating the provi- 
sions of the code for our industry | 
is one of seeking to build up 
the machinery of co-operation, 
rather than of conflict to the end 
that it may remain permanent 
and last beyond the period of the 
Recovery Act; of seeking to 
create self-interest in co-opera- 
tion; of demonstrating to all 
dealers alike that they have more 
to gain in common counsel and 
united action than in individual | 
conflict and contest. 

“The code is but a set of rules. | 
Like baseball rules, they are nec- | 
essary for the regulation of the | 
game. 

“Thirty-five thousand dealers 
must understand the rules before 
they can play the game. 

“These dealers are all players, 
Uncle Sam is the big commis- | 
sioner. The people of the United | 
States are the spectators.” 





| 


Ab Jenkins Receives 


Racing Plaque from AAA | 

New York, Jan. 25.—Credited | 
with 66 speed records in 25% | 
hours at the wheel of his 12-cyl- | 
inder Pierce-Arrow Special, Ab| 
Jenkins, internationally known | 
for his remarkable speed tests. | 
has been presented with a hand- 
some silver trophy “for the most 
outstanding driving accomplish- 









- Detroit, Mich. 












Telling "Em by Telephone 


Be 





Joseph B. Graham, president of 


wait. 





Graham-Paige Motors Corp., had 


| some good news for dealers on the coast this week that just couldn’t 
As a result he rang in a call for San Francisco by telephone 


and spoke directly to several hundred dealers gathered in the coast 


city for the occasion. 


On this end of the wire are Joseph B. Graham, 


A. I. Philp, vice-president and general sales manager, and F. R. 
Valpey, vice-president on the right. 





Virginia Assembly May 
Reduce Fuel Tax 5 Cents 
Richmond, Va., Jan. 25 (UTPS). 
Bills reducing the gasoline tax 

from 5 to 4 cents a gallon and 

cutting the automobile license tax 
rate landed in the General As- 
sembly hoppers last week. 

The bill reducing the gasoline 
tax from 5 to 4 cents a gallon 

was offered by Delegates R. H. 


AN 





Steel SpRi 


ANDERSON MANUFACTURING COMPANY 


Daughton of Norfolk and W. E. 
Scott of Roanoke. 


The bill reducing automobile 
license taxes was offered by Dele- 
gates R. F. McMurran of Ports- 
mouth and Scott. It would set up 
the following scale of licenses: 

Cars of 3,000 pounds or under, 
$10; 3,000 to 4,000 pounds, $15; 
4,000 to 5,000 pounds, $25; 5,000 to 
6,000 pounds, $35; 6,000 pounds 
and up, $45. 





DERSON 


NG 


CAMBRIDGE, MASS. 


Detroit Office: 2-244 General Motors Bldg. (Mr. Geo. H. Hunt) 


| The deluxe six will 





| of this total 93 were Lincolns. 































-Ajax 


Supercharger 
Optional on 
Graham Sixes 





Detroit, Jan. 26.—The Graham 
supercharger, feature of the 1934 
Graham line, has been incorpor- 
ated in the 1934 Graham deluxe 
six, R. C. Graham, executive vice- 
president of the Graham-Paige 
Motors Corp., has announced. 
be offered 
with or without the supercharger, 
which is a dominant feature of 
the 1934 Graham custom eight. 

Unexpected public response to 
the new Graham line, with its 
new low prices and the centrif- 
ugal supercharger, for the first 
time offered on a medium-priced 
car, has been reported by the 
Graham organization. Orders 
have far exceeded the shipping 
quota set for January, and deal- 
ers have reported Graham’s new 
low price policy has opened a new 
marketing field for them. 


Lincoln Leads All Makes 
In Detroit 12-Cyl. Sales 


Detroit, Jan. 26——The Lincoln 
Motor Co. led all automobile man- 
ufacturers in the sale of 12-cylin- 
der automobiles in Wayne County 
(Detroit) during 1933, with 48 per 
cent of all sales recorded, the 
local retail sales division of the 
Lincoln company announced to- 
day. 

A total of 191 12-cylinder cars 
were sold in Wayne county dur- 
ing 1933, the figures showed, and 
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\TELL THE WORLD! 


en 



















about your Streamlined Car from 


the Car Itself! 


apes a sensational way to tell people about your new car—right where 

they can see it and hear of its features! Equip your car with this 
broadcasting outfit—send it out—busy street corners—industrial plants— 
your showroom—any place! Play music or some program of general appeal 
—watch the crowd gather. Tell them your advertising story. ... “Hot” 
prospects are literally picked up right out of these crowds! Here’s modern 
advertising for modern cars! 






The SECO 


BROADCASTER 


MICROPHONE: High quality double 
button hand type. Includes 11-foot cable 
and plug. 


Loud speaker is equipped 
with baffle board for mount- 
ing in window of any car. 
Two loud speakers can be 
used with broadcaster. Extra 
speakers are but $15.00 each. 











AMPLIFIER: 17 watts. Can be heard 
800 feet! Undistorted tone quality! 
Operates from car battery. 














LOUD SPEAKER: High quality 10 in. 
dynamic cone type. Includes baffle board 
for mounting in car window. 















Illustration below shows the 
easy installation of outfit in 
any car. No mess—no bother 
—no loose wires—outfit fits 
compactly below dash.  In- 
stalled in one hour’s time by 
any radio mechanic. Book of 
instructions tells how to in- 
stall and how to use! 


















oe «= SCS 75 
No. 
ND-992 Complete 


f.o.b. Chicago. Ship. wt. about 75 lbs. 





EXTRA SPEAKERS Order No. ND-993 


Ship. wt. 15 Ibs. f.o.b. Chicago 1 00 
ea. 


GUARANTEED ONE YEAR 


Can be used with any six-tube radio 


Amplifier has radio and phonograph volumn control for tuning 
music low to form background while speaking. Sound on loud 
speaker is perfectly syncronized when two speakers are used. 
Only one speaker provided with outfit at price shown. Outfit 
can be used as a public address system by merely attaching 
battery to amplifier. 


ELECTRIC PHONOGRAPH PICK-UP ; WE’LL MAKE YOUR OWN 
TURNTABLE ADVERTISING RECORD 





Electric phonograph pick-up connects to ampli- Tell us what you want to say—prices—service story 
fier. Includes cord and plug. Has spring driven —car features—your name, address, telephone No.— 
motor—broadcast phonograph records! Enables anything! We’ll record it on this 3 minute duration 
you to standardize your programs. phonograph record. Broadcast it to the world! 
rder .o.b. Chicago Order Postpaid 
One $2 5° ; “shin oa No. $ 50 if remittance 
ND-994 ea. about 20 Ibs. ND-995 ea. accompanies order 


Ph MAY s aL -9 8) SA a EQUIPMENT COM ON Detroit, Michigan 
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Gambill Asks 
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Attendance 


At NADA Convention Meet 


Chicago, Jan. 26.—Charles E. 
Gambill, who will preside at the 
open meeting of the Nat’l Auto- 
mobile Dealers’ Assn. convention 
Monday afternoon, today issues 
a public appeal through the 
newspapers, urging all visiting 
and Chicago dealers and dis- 
tributors to attend the session. 

Mr. Gambill, a director, member 
of the executive committee and 
past president of the NADA, is 
president of the Gambill Motor 
Co., Inc., Hupmobile distributors 
in Chicago, as well as a director 
and chairman of the administra- 
tive committee of the Hupp Mo- 
tor Car Corp. In addition, he is 
a director and past president and 
treasurer of the Chicago Automo- 
bile Trade Assn. 

“The convention of the NADA 
here this year is unusually signi- 
ficant in view of the motor ve- 
hicle retailing code, now opera- 
tive,” said Mr. Gambill. “Since 
dealers are now under the code, 
it is to their interest to under- 
stand how best to impress its 
provisions upon the public.” 

The convention program fol-| 
lows: 

MONDAY, JANUARY 29 
9:30 A.M.—Annual Meeting of | 
the Board of Directors. 
(No Morning Session of the| 
Membership.) 

:30 P.M.—Call to Order. 
Seventeenth Annual Conven- 
tion. 
C. E. Gambill, at Chicago, II1., | 
Past President and Director of 
the NADA, also Director. 

:35 P.M.—Introduction of the | 
Board of Directors by Presi-| 
dent Vesper. 

:45 P. M.—Address: 
Dealer Operations.” 
L. M. Stewart, President, L. 
M. Stewart, Inc., St. Louis, Mo. | 
:15 P. M.—-Appointment of Com- 
mittees on Resolutions, Nomi- | 
nations, etc. 

:30 P. M.—Address: 
New Car Prospects.” 
E. M. Lied, Director of the 
NADA, Chairman of the Ne- 
braska State Advisory Com-| 
mittee, Omaha, Nebr. 

:15 P. M.—Address “The Code is 
Not ALL.” 

Charles J. McGough, Past! 
President of the Pennsylvania | 
Automotive Assn. Wilkes-| 
Barre, Pa. | 
:(00 P. M.—Address: “Selling the | 
Code to the Public.” 

T. F. Kilmartin, President, T.| 
F. Kilmartin, Inc., Chairman, | 
Northern California, State Ad-| 
visory Committee, President, | 
Northern California Motor 
Dealers’ Assn., San Jose, Calif. 
:45 P. M.—Adjournment. 

TUESDAY, JANUARY 
:30 A.M.—Call to Order. 
Floris Nagelvoort, immediate 
past president of the NADA, 





“Financing 


to 


“Locating 
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Chairman, Washington State 
Advisory Committee, Seattle, 
Wash. 

9:35 A.M.—Address: “Selling 
Used Cars.” 


Floyd A. Whitaker, Vice-presi- 
dent, W. R. Stephens Co., Min- 
neapolis, Minn. 

15 A.M.—Address: “Handling 
Appraisals in Connection with 
the Official Used Car Guide.” 
Jack Frost, NADA Headquar- 
ters, St. Louis, Mo. 
:00 A.M.—Address: “The Re-| 
sponsibility of the Dealer Serv- | 
ing on Code Committees.” 

J. Reed Lane, Executive Secre- 
tary of the Code Authority | 
Motor Vehicle Retailing Trade, 
Washington, D. C. 

:45 A. M.—Adjournment. 

:30 P. M.—Call to Order. 

Floris Nagelvoort, presiding. 
:35 P. M.—Address: “The Rela- | 
tionship Between the Dealer | 
and the Code.” 

H. D. Schleeter, Vice-Chair- 
man, Texas State Advisory 
Committee, Houston, Texas. 
:15 P. M.—-Address: “History of 
Our Code.” 

F. W. A. Vesper, President, 
National Automobile Dealers’ 
Assn., Chairman of the Na-| 
tional Control Committee, St. | 
Louis, Mo. 
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| manager of the association, was 


| for the ensuing year is made up 


| of Raybestos-Manhattan, Inc.; 


| Sieberling succeeds W. S. Wolfe. 


3:00 P. M.—Report of Committee 
on Nominations. 
Election of New Officers 
Directors. 

Report of Committee on Reso- 
lutions. 

Other Reports. 

New Business. 

:00 P.M.—Open Forum Discus- 
sion. 

(Members are invited to dis- 
cuss any question on any sub- 
ject that has been officially 
presented from the platform 
by any committee or submit 
any resolution or recommenda- 
tion with which they have 
been charged by their own 
local association to deliver of- 
ficially to the National Auto- 
mobile Dealers’ Assn.) 

:00 P.M.—Afternoon Recess. 


BANQUET SESSION 
:30 P.M.—Seventeenth Annual 
Banquet, National Automobile 
Dealers’ Assn. Grand Ball 
Room, LaSalle Hotel, Madison 
at LaSalle Sts., Chicago, III. 
Call to Order. 
F. W. A. Vesper, Toastmaster. 
Introduction of invited guests. 
:00 P. M.—Address: James Dal- 
ton, Editor, “Motor,” New York 
City. 
8:30 P. M.—Address: Harold 
Hoffman, Commissioner of Mo- 
tor Vehicles, Trenton, N. J. 
:45 P.M.—Address: Col. R. W. 
Lea, Ass’t Deputy Administra- 
tor, National Recovery Admin- 
istration, Washington, D. C. 
Music by Jimmy Garrigan and 
his Orchestra. 
Tickets $2.50 — Available at 
Registration Booth. 


WEDNESDAY, JANUARY 31 
9:30-10:30 A.M.—Meeting of Di- 
rectors in the Red Room. 
11:00-4:30 P.M.—Meeting of the 
Emergency National Commit- 
tee members. Luncheon will 
be served in meeting room. 
This is the first meeting of 
the Emergency National Com- 
mittee since it evolved from 
a legislative to an administra- 
tive body. Complete attend- 
ance is desired. The meeting 
will be opened with a report 
of progress by President Ves- 
per, Chairman of the National 
Control Committee, followed 
by a brief address by J. Reed 
Lane, Secretary of the Na- 
tional Control Committee. 
Official business will be trans- 
acted and the meeting thrown 
open to discussion by members 
from the floor. 
THURSDAY, FEBRUARY 1 
9:30 A. M.-4:30 P.M.—Meeting 
of Association Executives and 
Code enforcement officials in 
Red Room. Luncheon will be 
served in room. 
The session will be a round 
table discussion in which all 
are urged to participate. 
Part of the business of this 
meeting will be the election by 
members of an executive coun- 
cil to an inter-organization of 
the NADA. The idea of es- 
tablishing at St. Louis Head- 
quarters a department to aid 
association executives and de- 
velop new associations. 


and 


_ 


ao 





Rubber Makers Assn. 
Elect New Officials 


New York, Jan. 26.—At the an- 
nual meeting of the board of di- 
rectors of the Rubber Mfrs. Assn. 
held in New York recently, A. L. 
Wiles, for many years general 


elected president and _ general 
manager. W. H. Lalley, Kelly- 
Springfield Tire Co., was made 
chairman of the board. 

The executive committee elected 


of F. B. Davis jr., United States 
Rubber Co.; G. B. Dryden, Dryden 
Rubber Co.; A. F. Townsend, The 
Manhattan Rubber Mfg. Division 
Cc. 
Slusser, Goodyear Tire & Rubber 
Co.; and Messrs. Lalley and Wiles. 

The board of directors remains 
the same, except that J. Penfield 




















Oh! i What You Said! 








Oscar, the double hearing wonder, a feature at the Century of Progress in Chicago, will make a return 
visit this week as part of the Plymouth exhibit. Oscar’s voice which is akin to mechanical ventriloquism 
drew a lot of attention as evidenced above and caused much merriment at the New York Show. 


MEMA Credit Supervised 
By New Governing Board 


New York, Jan. 26.—Operation | earned 


of the credit department of the 
Motor and Equipment Mfgs. Assn. 


has been placed directly under | 
of | 


the supervision and control 
member credit executives through 
the establishment of a Credit 
Governing Board by the MEMA 
directors. The new board is 


headed by Ralph L. Smith of the | 


Pyrene Mfg. Co., and its full 
membership of 12 credit execu- 
tives will 
the next week. 

All details of operation and 
matters of policy will be deter- 
mined by the Credit Governing 


Board and the department will be | 


separate from other MEMA ac- 
tivities. 
as announced to members 
Mason T. Rogers, president of 
the MEMA, membership on the 


be announced within | 


Under the new set-up, | 
by | 





board will be rotated from year | 
to year amongst credit executives | 


affiliated with the service. 


Services of the MEMA credit | 


department, on an_ unlimited 
basis, will now be available to all 
manufacturers in the industry, 
regardless of membership in the 
association. Rates are based on 
subscribers’ annual sales volume 
and already have been announced 
to the industry. At the same | 
time membership in the MEMA, | 
including participation in all ac- | 
tivities, will be available either 
with or without credit service. 
Rates for credit service to mem- 
bers also have been revised and 
aunounced. 
A. H. Fagan in Charge 


The department will remain in 
charge of Arthur H. Fagan, 
credit manager, who has been af- 


filiated with the MEMA for 20 of | 
the 28 years in which it has oper- | 
ated a credit exchange. The serv- | 


ice will continue to give full cov- 
erage on all wholesalers of auto- 
motive products in both the do- 
mestic and export fields; and also 
will cover car, truck, tractor, air- 
plane and other manufacturers 
buying for original equipment. 
The MEMA credit department 
has enjoyed an unusually high 
standing with credit executives 
for many years. During its long 
term of service the most com- 
plete files available in the indus- 
try have been built up and an 
efficient routine has been devel- 
oped which often has earned high 
praise for efficiency and accur- 
acy. Many details of credit re- 


porting which now are accepted | 


as commonplace were pioneered 
and perfected by the association 
with the assistance and co-oper- 
ation ot member credit men. Be- 
cause of its fair and helpful at- 
titude the department also has 








the confidence of the 
trade upon which it reports. 

Co-incident with the change in 
the government of the credit de- 
partment is the announcement of 
a further refinement in the serv- 
ice which is expected to be par- 
ticularly valuable. Copies of all 
financial statements received will 
be relayed to interested members 
on the day of receipt. Because 
financial statements generally be- 
come available soon after the first 
of the year there has been in 
the past a piling up of these 
statements during the early 
months of the year with frequent 
delays in supplying manufactur- 
ers with needed information. 

Under the new arrangement 
just perfected these statements 
can be re-issued to manufactur- 
ers immediately upon receipt as 
a preliminary report to be fol- 
lowed shortly thereafter by a 
more complete analysis and de- 
tailed report. 


New Besien rs Named 


Milwaukee, Jan. 26.—The Scott 
Chevrolet Co., headed by I. C. 
Scott and the Garfield Chevrolet, 
Inc., headed by R. B. Lorch and 
M. H. Hermes, have been named 
Chevrolet dealers in this city. 


CODE 





Orders Received 
At Detroit Show 
Set Ford Record 


Detroit, Jan. 26.—The greatest 
influx of orders for new Ford V-8s 
ever experienced at a Detroit 
Automobile Show was reported by 
attendants at the Ford exhibit in 
Convention Hall. 

Salesmen on the floor at the ex- 
hibit, it was announced by the 
Dearborn branch of the Ford 
Motor Co., have set new records 
for Detroit auto show sales. Since 
the new Ford Victoria went on 
display Monday night—the newest 
Ford creation, for the first time 
shown in Michigan — thousands 
have attended the Ford exhibit to 
inspect this new model. 

The Detroit exhibit comes at a 
time when all dealers in the Dear- 
born branch territory, which cov- 
ers all of Michigan and northern 
Ohio, are stocked with cars. Unex- 
pectedly heavy demands have 
been made by dealers, the branch 
reported, following the enthusi- 
astic response to the new 1934 
Ford V-8 line. 

The display at Convention Hall 
and other Ford exhibits through- 
out the city include virtually all 
body types available on the new 
Ford V-8 chassis, as well as an 
exhibit of trucks and commercial 
cars. 


Here’ Ss our private 


for 1934 


Real economical transportation for the man who’s 


going back to work. A car he’s ABLE to pay for. 


2 


40,000 miles on tires. 


Most attractive in 
arbitrary shipments. 


ness since 1930. 


FACTORY AT BUTLER, 


A car the average man can afford to KEEP UP. 
A car that goes 40 miles on the gallon, 20,000 to 


A dealer franchise that gives the dealer a break. 
industry. 
Real co-operation. 


No deposit. No 


No yearly models to cause depreciation and leave 
the dealer with floor stocks on his hands. 


But'a bétter car—one constantly being improved 
and refined... One that has been proving its sturdi- 


PENNA. 


THE AMERICAN 


Au 


All Models 
2241 South Michigan Avenue 


SE1N_ 


Headquarters: 
Great Northern Hotel 
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R.H. Grant Urges Salesmen 
To Start New Buying Wave 


Many straws | Bradley, vice-pres., G. M. Corp.; 


Detroit, Jan. 26. 
in the business wind of today in- 
dicate that 1934 will be a pros- 
perous year and it is up to sales- 
men to start not only a selling 
wave but also a buying wave. 

This was the message R. H. 
Grant delivered to zone managers 
and distributors of the General 
Motors Truck Co. last Tuesday 
at a dinner marking the end of 
the company’s annual convention. 
Mr. Grant declared that, in his 
opinion, the prosperity of 1934 
would find a carryover into 1935 
and that the new stimulation of 
business would be felt in every 
line. He credited President 
Roosevelt’s program with starting 
the up-turn but said that he be- 
lieved business was beginning to 
stand on its own feet again and 
would be well revived before the 
governmental revival activities 
were completed. 

W. S. Knudsen, executive vice- 
president of General Motors 
Corp., and Paul W. Seiler, presi- 
dent of General Motors Truck 
Corp., were the other speakers. 
Both expressed the conviction 
that truck sales would increase 
materially in 1934. 


The convention sessions were 
held in the truck plant at Pontiac 
under the direction of J. P. Lit- 
tle, vice-president directing sales 
for the truck company, and the 
200-odd members of the field 
forces were given a complete re- 
sume of all activities. They were 
also introduced to the new truck 
line for 1934 which incorporate 
several new features of truck 
construction that are soon to be 
announced to the public. Among 
them is one brand new model of 
entirely different design from the 
regular truck line. This model 
has been developed specifically to 
meet the restrictions that many 


states have placed upon truck 
weights. 
The dinner brought to _ the 


speakers’ table many of the cor- 
poration officials and other ex- 
ecutives. Those at the speakers’ 
table were: 

M. T. Boden, asst. treas., G. M. 
Truck Corp.; William S. McLean, 
director of advertising, Fisher 
Body Corp.; R. J. Emmert, fac- 
tory manager, G. M. Truck Corp.; 
F. A. Bower, chief engr., Buick 
Motor Car Co.; Harrie T. Hickey, 
vice-pres. and gen. mgr., Argo- 
naut Realty Co.; H. E. Listman, 
vice-pres., directing coach sales, 
G. M. Truck Corp.; C. E. Dawson, 
pres., G. M. Fleet Sales Corp.; H. 
H. Curtice, gen. mgr., Buick Mo- 
tor Co.; I. B. Babcock, executive 
vice-pres., G. M. Truck Corp.; H. 
J. Klingler, pres. and gen. mgr., 
Pontiac Motor Car Co.; O. E. 
Hunt, vice-pres., G. M. Corp.; R. 
H. Grant, vice-pres., directing 
sales, G. M. Corp.; Paul W. Seiler, 
pres. and gen. mgr., G. M. Truck 
Corp.; J. P. Little, vice-pres., di- 
recting truck sales, G. M. Truck 
Co.; W. S. Knudsen, executive 
vice-pres., G. M. Corp.; Albert 


SAE Makes Two Signal 
Air-Engineering Awards 
Detroit, Jan. 26.—Two outstand- 

ing annual awards for engineer- 
ing work in advancing aviation 
were made today at a dinner held 
as part of the annual meeting of 
the Society of Automotive En- 
gineers. 

A. H. Roy Fedden, of the Bris- 
tol Aeroplane Co., Ltd., (England) 
received the Manly Memorial 
Medal “awarded annually to the 
author of the best paper relating 
to theory or practice in the de- 
sign or construction of, or re- 
search on, aeronautic powerplants 
or their parts or accessories.” 

The Wright Brothers Medal was 
presented to E. N. Jacobs, of the 
Nationa! Advisory Comm. for 
Aeronautics, Washington. The 
medal is awarded annually to “the 
author of the best paper on aero- 
dynamics or structural theory or 
research, or airplane design or 
construction.” 








M. E. Coyle, pres. and gen. mgr., 
Chevrolet Motor Co.; G. A. Green, 
vice-pres., G. M. Truck Corp.; C. 
L. McCuen, pres. and gen. mgr.; 
Olds Motor Works; A. W. L. Gil- 
pin, vice-pres. and gen. sales mgr., 


Pontiac Motor Co.; C. P. Simp- 
son, asst. gen. sales mgr., Pon- 
tiac Motor Co.; H. A. Prussing, 


vice-pres., directing taxicab sales, 
G. M. Truck Corp.; A. J. Wieland, 
vice-pres. in charge of sales, G. 
M. Export Co.; B. G. Koether, 


asst. to the vice-pres, G. M. 
Corp.; Henry T. Ewald, pres., 
Campbell-Ewald Co.; F. C. Hor- 


ner, asst. to Mr. Swayne, G. M. 
Corp.; Paul W. Garrett, director 
of public relations, G. M. Corp.; 
F. A. Oberheu, gen. mgr., United 
Motors Service, Inc.; G. E. Ansley, 
asst. gen. sales mgr., G. M. Prod- 
ucts of Canada, Ltd., Oshawa, 
Ont.; A. E. -Kallen, vice-pres., | 
Yellow Mfg. Acceptance Corp. 


Figures Show Many Cars 
Badly in Need of Service 


Grand Rapids, Jan. 26.—Figures 
showing that more automobiles 
are in need of servicing today 
than at any time in the last 15 
years were presented Jan. 22 by 
E. H. Merrill, district sales man- 
ager of the AC Spark Plug Co., 
at a meeting of automotive whole- 
salers of Western Michigan. 

The meeting was the first of 
about 20 that will be held in this 
district during the next ten days 
to emphasize need of cleaning 
spark plugs to obtain better and 
more economical performance of 
automobiles. During the national 
service campaign similar meet- 
ings with wholesalers will be held 
in the larger cities of the country. 


Goodrich Award 

Akron, Jan. 16.— Twenty-one 
employees of the B. F. Goodrich 
Co. were awarded 20-year service 
pins in January, upon completion 
of one-fifth of a century in serv- 
ice of the company, it is an- 
nounced from Goodrich principal 
headquarters here. 








Cole Addresses 
Hupp Dealers at 
Detroit Meeting 


Detroit, Jan. 26.—Over 100 Hup- 
mobile distributors, dealers and 
salesmen from the Michigan area 
attended a meeting and luncheon 
at Webster Hall Wednesday to 
hear plans for the coming year 
discussed by Hupp Motor Car Co. 
executives. 

George E. Clarke, general man- 
ager of the Hupmobile Michigan 
Sales Corp. presided over the 
meeting which was addressed by 
Rufus S. Cole, assistant general 
manager and vice-president in 
charge of sales of the Hupp Mo- 
tor Car Corp. “All indications 
point to a prosperous year for the 
automobile industry in general,” 
he said. “Our new ultra-modern 
aerodynamic cars have greatly 
stimulated public and dealer in- 
terest in the whole Hupmobile 
line. Inquiries from dealers in- 
dicate a 50 per cent increase in 
our dealer organization this year.” 


After the luncheon the entire 
group adjourned to the Auto 
Show where one of the new aero- 
dynamic series Hupmobile sedans 
is on display. 

Hupmobile sales in the Detroit 
area are running 50 per cent 
greater than last year, according 
to George E. Clarke of the Hup- 
mobile Michigan Sales, who stated 
that he expected to add at least 15 
new dealers either during or im- 
mediately following the show. 


Pickwick Coach Plant 
Sold by U.S. Court Order 


Los Angeles, Jan. 26.—Report of 
a receiver’s sale of the Pickwick 
Motor Coach Works, Ltd., plant 
at El Segundo, which when com- 
pleted in 1930 represented an in- 
vestment of about $300,000, has 
been confirmed by C. A. Sheedy, 
receiver for the property, and by 
J. F. Gilbert, attorney for the re- 
ceiver. The transaction involved 
the payment of $30,000, Mr. Gil- 
bert said, and the purchaser is 
Harry Elliott, an attorney. The 
sale is subject to confirmation in 
U. 8. District court on Jan. 29. 





—/tero-Lynamic Tupmobiles 





New Cars - New Policies - New Opportunities 





*795 


medium-priced field. 





#1095 





*II9S 


.. . New Aero-dynamic Hupmobile. 4-door sedan. 
(Series 417. 80 H. P. 6 cyl. 117" wheelbase.) Hup- 
mobile’s splendid reputation as a builder of fine cars makes 
this series a sensational competitive value in the low 


..- Most beautiful of the air-minded cars at the 
Automobile Shows—a scientifically streamlined 
6-passenger sedan. (Series 421-J. 6 cyl. 93 H. P. 121" wheel- 
base. $1095. Series 427—same body design. 8 cyl. 115 H. P. 
127" wheelbase. $1245.) 





. - - Beautiful, fully Aero-dynamic 5-passenger 
coupe, mounted on both the Series 421-J and 
427 chassis. The Six lists at $1195; the Eight for $1345. 


WRITE, WIRE 
OR PHONE 


for details of 
Hupmobile’s new, liberal 


dealer policy 


The new Hupmobile Aero- 


full 


information on 


dynamic cars will insure plenty 
of customers for any aggressive 
dealer. And our new and aston- 
ishingly liberal dealer policies 
will mean big profits for dealers 
under the Hupp franchise. You 
will be interested in Hupp’s 
new sales-minded plan of dis- 
tributor representation on the 
Corporation’s board of direc- 


tors. Write, wire or phone for 


the new 


Hupmobile line and franchise. 


Detroit 


HUPP 
CORPORATION 


All prices f.o.b. factory . . . 


MOTOR CAR 


Michigan 


5-Passenger Victoria models in the 
121-J and 427 


are priced at $1115 for the Six; $1265 


Aero-dynamic series 


for the Eight. They are similar in ap- 


pearance to the Sedans. 


special equipment extra 
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Buick All Decked Out at Detroit 


Pittsburgh Dealers Expect 


To Sell 30,000 Units 


Pittsburgh, Jan. 26. Dealers in 
Allegheny County expect to sell 
30,000 new cars during 1934, an 
increase of 10,000 over the total 
sales for last year, a survey made 
for ADN near the close of the 
annual Pittsburgh auto show in- 
dicated. 

Practically every dealer 
viewed was willing to be quoted 
as saying that his organization 
expects to increase sale of new 
cars 50 per cent during the 12- 
month period. If this quota is 
reached it will be slightly over 
the record that was set during 
1933 when sales advanced 48 per 
cent over 1932, W. N. Owings, sec- 
retary of the Pittsburgh Automo- 
bile Dealers’ Assn., declared. In 
1932 total sales for the county 
were 13,155 while last year the 
figure advanced to 20,000 units. 

C. C. Edwards, zone manager 
for Pontiac, is confident that new 
mechanical features, added beauty 
and better riding qualities of the 
1934 product which his company 
offers, coupled with steadily im- 
proving business conditions in the 
Pittsburgh district, will boost 
sales in his territory at least 50 
per cent above last year. He re- 
ported that used car stocks of 
Pontiac dealers are 25 per cent 
lower than at this time last year. 

Used car provisions of the NRA 
retail code were praised by most 
of the dealers interviewed, sev- 
eral of them declaring that it has 
already improved the financial 
condition of their agencies. 
George P. Gray, president of the 
Nash Motors Co. of Pittsburgh, 
and J. L. Bossart, general man- 
ager of the Donaldson Motor Co., 
Inc., both stated that the code is 
measuring 
tions. 


Fred E. Haller, treasurer of the | 


Mt. Lebanon Garage Co. 
outh and De Soto), stated that 
his organization is making an 
average profit of at least 5 per 
cent on each used car handled 
under the Code. He reported used 
car stocks considerably higher 
than they were last July and one 
year ago. 

No reports were available show- 


(Plym- 


up to their expecta- | 


inter- | 


| organized 


un 
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IL ouisiana Best | 
Organized State | 
In South. Claim 


New Orleans, Jan. 24. Louisi- | 
ana dealers are more completely | 
under the Code than | 
those of any other Southern state, 
says George W. Stem, chairman | 
of the state advisory committee. | 

“The state is organized under | 
Plan No. 2 into eight local groups | 
covering the key cities,” he adds. 
“Out of the 283 dealers in the} 
state we have 90 per cent of these | 
signed up with the NADA or} 
with one of the other local groups. | 

“I am advised that Louisiana | 
is in the best shape of any state | 
in the South as far as organiza- 
tion is concerned. We expect to} 
be 100 per cent by the end of | 
February. Some of the dealers | 
have not been thoroughly con- 
tacted and do not understand the | 
work now in progress. 

“Of course, it is difficult at this 
time to convince dealers how it 
is going to work to their profit 
in view of the fact that it has 
gone into effect at a cleaning up 
period. However, by the end of | 
March dealers will begin to re- 
alize what a wonderful thing this | 
Code has actually been to their 
business. It is here to stay. The 
dealers have never realized be- 
fore what organization § really 
meant to them until it was forced 
upon them. Conditions will con- 
tinue to improve and business 
next year should be a _ great 
pleasure to anybody in the auto- 
mobile business.” 


Kentucky Truckers Hold 


First Show in Louisville 

Louisville, Ky., Jan. 26. — The 
Motor Industries League, Inc., an 
association of Kentucky motor 
truck organizations, will stage its 
first annual Truck Show and 
Carnival at the Jefferson County 
Armory in Louisville, Jan. 26 and 





ing the number of sales made} 


during the first five days of the 
Pittsburgh auto show. Attend- 
ance averaged about 50 per cent 
better than corresponding days 
during the 1932 show and even 
higher in comparison with 1933 


Repeal of Federal Gas Tax 


| Dlanning to display their products. 





a1. 

Elaborate plans have been laid 
for this show which is the first of 
its kind held in this section. All 
truck and trailer companies, as | 
well as tire, oil and accessory | 
companies represented here are 





Urged by Northwest Group 


New York, Jan. 26. Gasoline | 
tax collectors of N. Dakota, Min- | 


nesota, Iowa, and Montana, or-| 
ganizing the Northwest Gasoline | 
| ties and others in enforcement of 
N. D., Jan. 8 last, adopted a reso- | 


Tax Collectors’ Assn. at Bismarck, 


lution calling upon the Federal | 


government to withdraw from the 
field of gasoline taxation. 


to work for uniform tax laws, ex- 
change of data on gasoline ship- 
ments and tax payments, and co- 
operation with Federal authori- | 


gasoline tax laws. 

Frank V. Martinek, of Chicago, 
chairman of the Central Gasoline | 
Tax Evasion Committee, delivered 


The resolution stated that the | an address at the Bismarck meet- 


Federal tax imposes a 
handicap upon the states, 


serious | ing in which he assured the tax | 
and | collectors that the petroleum in- 


suggested that it adopt other and | dustry would continue to co-op- 
| erate in the work and would aid 


more effective methods of raising 
Federal revenues. 


J. C. Lingstad, of Bismarck, 


them in enforcing tax laws. 


N. D., deputy state auditor for Car Sales Increase 


N. Dakota, was elected chairman | 
of the new association. George | 
H. Griffith, of St. Paul, Minn., | 


chief oil inspector for Minnesota, 
was elected vice-chairman, and 
J. E. Adrian, of Pierre, S. D., 
gasoline tax collector for S. Da- 
kota, is secretary. 
committee consists of the officers, 


L. J. Wegman, of Des Moines, 
Iowa, and Dan Muir, of Helena, 
Mont. 


The association is the fourth to 
be organized by motor fuel tax 
collectors, others having been 
established in Mid-West, Central, 
and Northeastern states. Twenty- 


nine states, with gasoline taxes 
totalling $349,310,104 in 1932, or 
more than 63 per cent of total 
collections, now are represented 


The executive | 


in Sweden 
26.—With the 


‘ 
Sharply 
Washington, Jan. 
stimulus of general economic im- 
provement, motor car sales in 
Sweden increased sharply in the 
last quarter of 1933, the Depart- 
ment of Commerce reports. 
Motor car registrations in that 
country during the Sept.-Nov 
period totalled 1,400, of which 
1,020 were of American make 


| During the same interval of 1932 


| all car 


in these associations, which plan | 


sales aggregated only 915 


units. Total registrations of new 
cars in Sweden during the 11 
months ended Nov. 30 were 5,010 
units of which 3,460 were manu- 
factured in this country. The 
total figure represents an increase 
| of five per cent over the mark 


established in 1932 


| for additional 


swer 


| ducing many sales. 








| A striking exhibit at the Detroit show this week was that staged by Buick Motor Car Co. Ample space 


permitted a thorough inspection of the new models despite the heavy crowds. 


Commercial Car Business 


To Exceed Early Estimates 


Detroit, Jan. 26.—The ciate 
of commercial car business on 
the country’s economic life lends 


special interest to the announce- | 


ment of W. 
car manager of Chevrolet, 
the company’s commercial car 
business for this year will not 
only exceed last year’s by a wide 
margin but also outstrip earlier 


E. Fish, commercial 
that 


| estimates for 1934. 


Chevrolet commercial car re- 
tail sales in 1933 totaled about 
103,000 units. The original pro- 
jection for 1934 was considerably 
above this figure, but in general 
indications to date this year show 
that it is still too low, Mr. Fish 
said. 

“From the N. Y. Show right on 


| through,” he explained, “there has 


been’ far livelier interest in our 
new commercial car line ‘than 
for several years past. The truck 


| display at the Show is usually a 


comparatively quiet spot. This 
year that was changed. At New 
York we actually had to send out 
salesmen to an- 
the questions of visitors, and 
closed more sales as a direct 
Show than at the 
years’ shows put 


we 
result of the 
| preceding five 
together. 
Draft Salesmen 

“The same thing was true at 
Chicago, where we had a special 
exhibit at a cleaners’ and dyers’ 
convention. It was necessary to 
bring in more salesmen to take 
care of all the inquiries, and the 
follow-up work since then is pro- 
Similar inter- 
est is reported from the 100 cities 


| where our advance showing has 


just been held. 

“Our truck production schedule 
for January alone is 25,000 units, 
and orders now being received 
from all over the U. S. indicate 
that the same rate of production 
will be maintained in February, 
March, and April.” 

As factors in the quickening of 
the market for commercial vehi- 
cles, Mr. Fish mentioned the ob- 
solescence of a large part of the 
trucks now on the road, a defi- 
nite increase in normal business, 
notable throughout the country, 


and the enormous special demand | 
created by the various reconstruc- | 


tion activities. 


Doubles Floor Space 

Ridgeville, Ohio, Jan. 26.—The 
Ridge Tool Co., manufacturer of 
snches and dies, has started 
work of doubling its floor 
and production capacity. William 
Thews, superintendent, 


wre 








space | 


says the | 


work will be completed in about | 


four weeks. The plant is working | 


day and night shifts. 


Court liens 


Tax Reduction 
For Trucker 
Dayton, Jan. 26.— Writs of 





| 
| 
| 
| 


mandamus to compel the county, 
auditor to accept license fees for | 


trucks based on chassis weights 


instead of the truck weight fully | 


equipped, sought by 5,000 truck 
owners here, were denied Monday 
by Mason Douglas, Common Pleas 
Judge. 


The importance of his decision 


lies in the fact that the distinc- | 


tion between the equipment of a 
truck itself and equipment which 
may be placed on it for other 
purposes, 
time. The difference 
fees to the state 
$1,000,000. 

The decision reads in part: 
“The fundamental inquiry is 
whether it is per se truck equip- 
ment. If the answer is affirma- 
tive then it is such equipment 


in license 
is™-well over 


is made for the first | 


jas the legislature contemplated. 


“Body equipment is inherently 
truck equipment. If additional 
equipment in the form of acces- 
sories is added and becomes a 
part of the truck, even if re- 
movable, it is a part of the 
taxable truck weight. 

“The legislature having re- 
jected load capacity as a basis 
of taxation, the placement of ma- 
chinery on a truck does not 
change the basis of taxation nor 
the character of the machinery. 

“Therefore, all equipment, ap- 
paratus or machinery not inher- 
ently truck equipment and not 
inherently an integral part of the 
truck is plainly a part of the 
truck load. It is personal prop- 
erty subject to ad valorum tax, 
not motor vehicle equipment. 
Transporting it does not trans- 
mute its character.” 


New Sielee Head 
Toronto, Jan. 26 (UTPS).—V. P. 
Reid has been appointed general 
sales manager of General Tire & 
Rubber Co. of Canada Ltd., which 
has established a manufacturing 
branch in Toronto. 


Name Cc hanged 
Saginaw, Jan. 25.—-The Ray- 
mond Motor Products Co. has 
changed its name to the Raymond 
Products Co., Inc. 





EAGLE-OTTAWA 
LEATHER CO. 


World’s Largest Tanners of Upholstery 
Leather for Motor Cars and Furniture 


Leather in the front seat of your motor car 


is the logical covering. We make it to har- 


monize 


with the fabric in the back seat. 


Every home should have a leather chair for the 


man to rest in when the day’s labor is over. 


Our nearest branch is always at your service. 


Vv 


Main Office: 


Grand Haven, Michigan 


BRANCH OFFICES: 


912 W. Washington Blvd. 
Chicago, IIl. 


2 


569 Howard Street 
San Francisco, Calif. 


Park Avenue 


New York City 














St. Louis, Jan. 26. 
mately 60 per cent more people 
attended the recent 27th annual 
St. Louis Auto Show than passed 
the gates in 1933, it was revealed 
today by Jack Grosse, show man- 
ager. All attendance records were 
surpassed, and the show was gen- 
erally conceded to be the best 
ever held here, Grosse said. 

Exhibitors reported increased 
volume of sales and more pros- 


pects than ever before. The 
week’s attendance was well over 
75,000, which includes dealers 


from the metropolitan St. Louis 
district. A steady flow of out of 
town visitors was responsible for 
the record crowd for the week. 
One of the most interesting of 
attendance factors was the large 
number of young couples, Grosse 
said. 

W. J. Mougey, St. Louis zone 
manager for Pontiac and Buick, 
stated the sales and prospect lists 
for these lines were approxi- 
mately six times as great as last 
year. Moughey reported actual 
sales of $23,048 worth of Buicks 
and $21,727 worth of Pontiacs 
during the show week. 

Chevrolet officials also stated 
they had enjoyed one of the best 
show weeks in their history. 

“The Old Car Parade” proved 
one of the most interesting 
special features of the show and 
aided greatly in drawing attention 
to the event. 

First prize of $100 was offered 
to the entrant whose costuming 
best reflected the time when the 
car was in vogue. Two prizes of 
$25 each to entrants ranking 
second and third respectively in 
this class. Fifty dollars went to 
the oldest car in the parade com- 
pleting the route. 


Harris Is Gen. Sales Mer. 


Approxi- | 


| within 


Of Graham - Paige, Can. | 


Montreal, Jan. 26.—Appointment 


of Henry Harris, formerly associ- | 


Motors 
sales 


ated with General 
Canada, Ltd. as general 


of | 


manager of Graham-Paige Motors | 


of Canada, Ltd., with headquar- 
ters in Walkerville, Ont., 


is an-| 


nounced by H. D. Dodge, manag- | 


ing director of the Canadian 
Graham organization. 

Mr. Harris was formerly comp- 
troller of Chevrolet Motor Co. of 
Canada, and later as manager of 
the Chevrolet western division 
with headquarters at Winnipeg, 
in charge of all activities west of 


the Great Lakes. Mr. 


Harris | 


comes to the Canadian Graham | 


organization from New York 
where for five and one-half years 
he has been district manager for 
Graham-Paige Motors Corp., 
charge of all factory operations 
in New York and New Jersey. 


No iene dude aes 


Utica, Jan. 25.—No automobile | 


shows will be held in Utica or 
vicinity this spring. This decision 
was reached on Jan. 19 at the 
annual meeting of the Central N. 
Y. Automotive Trade Assn. Offi- 
cers elected were: Robert W. 
Pierce, Utica, president; Floyd E. 
Reamore, Rome, first vice-presi- 
dent; Raymond Johnson, Rome, 
second vice-president; Harold F. 
Tyler, Waterville, secretary; John 
Corbett, Utica, treasurer. Di- 
rectors are: 
F. M. Stookes, Rome; Merton D. 
Wenz, Clayville; Harold Buch- 
anan, A. K. McLuney, David 
Geffen and F. J. McRorie, Utica. 
Code information committee, L. 
W. Porter, chairman, W. Garra- 
brant and Harold Buchanan, 
Utica; Harold F. Tyler, Water- 
ville, and Stuart Gerwig, of Rome. 


Patrick H. Brennan 
Syracuse, Jan. 26.—Patrick H. 
Brennan, founder of the Brennan 
Motor Mfg. Co., manufacturer of 
diesel and industrial engines, and 


in | 





L. D. Woodruff and | 


a builder of some of the first au- | 


tomobiles here many years ago, 
died at his home in 
following a brief illness. 
69 years of age. 





this city, | 
He was | 
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St. Louis Show Breaks 
All Attendance Records 


Chrysler Corp. Files 
Petition in Delaware 
Wilmington, Jan. 26. Chrysler | 
Corp. has filed a petition in the | 
U. S. District Court here stating 
that it has reason to apprehend | 
that United Chromium, Inc., may | 
again bring a patent infringement 
suit against it, and asking per-| 
mission to take depositions of | 
about 42 witnesses and to file| 
their testimony with the court | 
under seal for use in the event of | 
any future controversy. 
United Chromium brought suit | 
against Chrysler in March, 1932. | 
The suit was removed from the| 
docket subject to restoration | 
one year. The suit was} 
not restored and in March of last | 
year was dismissed without preju- | 
dice to a new suit. 


Fred J. Fisher Resigns 


From Executive Board | 


Detroit, Jan. 26.—Resignation of 
Fred J. Fisher from the executive 
committee of General Motors 
Corp. has been announced here by 
Alfred P. Sloan jr., General Mo-| 
tors president. 

Mr. Sloan further said that for | 
some time Mr. Fisher has indi- 
cated a desire to devote more at- 
tention to the affairs of Fisher 
and Co., of which he is president, 





as well as to other personal in- 
terests. Mr. Fisher has expressed 
his intention of maintaining a| 
close contact with General Motors 
affairs by continuing as a director | 
and as a member of the finance 
committee of the corporation. 


New Chrome Plant 


Cleveland, Jan. 26. Chrome 
Metal Products, Inc., has been 
chartered to establish and oper- | 
ate a plant for the manufacture | 
of chrome-plated products here. 
Principals are Robert Chamber- 
lain, East Ohio Gas Bldg.; E. P. 
Chamberlain and Charles E. Bell. | 


| counties with 


Says Dealers 
Under Code Can 
Check Bad Laws 


N. 





Greensboro, C., Jan. 26. 


North Carolina dealers operating | 


under the Code believe that when 
the Code organization is per- 
fected it will prove a power in 
hindering bad automotive legisla- 
tion and an equal force in fur- 
thering good laws, says Thos. C. 


Hunt, chairman of the State Ad-| 


visory Committee. 
“Our state is divided into eight 
districts averaging about 16 


each county, and an executive 
committee for each district, the 
chairman of which in turn is a 
member of the State Advisory 
Committee,” he said. 


“There are about 500 dealers in| 


North Carolina, over 400 of whom, 
have already joined NADA on the 
$35 plan. 

“Intensive efforts are being put 
forth to secure the remaining 


a local director in| 


35 


| membership and this Committee 
| believes we will eventually get at 
least 95 per cent support. 

“So far there are no paid of- 
ficers handling this work except 
those necessary for stenographic 
and legal duties, and it is hoped 
that the $15 refund for member- 
ship from NADA will suffice to 
carry on the work with reason- 
able efficiency. 

“Our dealers seem to be in- 
terested in and loyal to the Code 
|} and the few infractions which 
have been reported have subse- 
quently been proven to have re- 
sulted from misunderstanding 
mainly and have been settled or 
in process of being settled by the 
local executive committees. 

“So far we have not been ad- 
vised of any authentic case of 
open defiance of Code regulations. 

“Our committee feels that our 
organization, when perfected, 
| will be a power in the hinder- 
ance of bad and a furtherance 
of good automotive legislations 
and an excellent vehicle with 
which to educate dealers in the 
most ethical and profitable trade 
practices.” 





The most attractive 
Dealer Program for 1934 








Three new lines of Graham cars—the introduction of the Super- 
charger for the first time in a popular priced car—strong national 
advertising—the well known friendly Graham dealer policy—attractive 
discounts and the profit possibilities make the Graham franchise for 
1934 one of the most profitable in the industry. 





Name 


Address........... 


R. C. Graham, Vice-President, 
Graham-Paige Motors Corp., 
8500 West Warren Ave., 
Detroit, 


Michigan. 


Send me full details about your 1934 dealer program. 


| Diamine OF coe ties tie i 
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LATEST CUMULATIVE NEW PASSENGER CAR 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding 
month are published in Automotive Daily News immediately upon release by R. L. Polk & Co. twice weekly. 4 
Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co. 
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* plan for 1934 involving personnel O icials Elected president; Frank VanderHaden, 
Thordarson Electric changes in the Thordarson or- i J Cc Mukegon, second vice-president; 
Makes Staff Changes ganization. Jackson, Jan. 26. — John nt William J. Morden, Port Huron, 

w 


Branch, of Grand Rapids, 
elected president of the Automo- 
tive Maintenance Assn. of Michi- 
gan Jan. 14 at the first directors 
meeting of the year here. Other 
officers elected were: Willard | 
Brayne, Battle Creek, first vice- | 


secretary and treasurer; Herman 
J. Brooks, Detroit, executive sec- 
retary; and Floyd H. Baird, Lan- 
sing; Clyde Hale, Dearborn and 
William R. Sheldon, Kalamazoo, 
members of the executive com- 
mittee. 


An important change in person- 
nel is indicated by the appoint- 
ment of Donald MacGregor who 
becomes treasurer and general 
manager of the company. C. P. 
Cushway has been engaged as 
general sales manager. 


Chicago, Jan. 26.—C. H. Thor- 
darson, president of the Thordar- 
son Electric Mfg. Co., 500 West 
Huron Street, Chicago, has just 
announced an expanded program 
embodying an aggressive sales 


REGISTRATIONS BY STATES DEC. 1933-32 


The complete cumulative figures will appear every Saturday, until all 48 states or complete United States totals 
for the month have been printed. States shown in today’s compilation for the first time this month include 
Alabama, Arizona, California, Maine, Massachusetts, New Mexico and Oregon. 
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SAE Attendance 


Reeords Broken 
At Detroit Meet 


(Continued from Page 1) 
Dubonnet type is quite different 
from that used by Cadillac, some- 
times called the wishbone type, 
engineers generally have been 
keen to know why two types were 
employed by General Motors. 

Reveals Reasons 

Mr. Olley explained that the 
chief reason why Cadillac had 
adopted independent suspension 
was that it was found desirable to 
make front springs as soft as 
those in the rear in order to give 
the easy riding qualities sought. 
As it was not considered feasible 
to do this with leaf springs and 
a front axle, it was necessary to 
go to an independent suspension. 
As with very soft springs it was 
considered necessary to avoid 
friction as much as possible, the 
coil spring was used in place of 
a leaf spring, as it operates with- 
out mechanical friction. It also 
has advantages in respect to 
chassis layout. In addition, with 
independent springing, shimmy 
could be eliminated. 

Although there has been much 
talk about the possibility of spring 
breakage when coil springs are 
used, Mr. Olley said that none has 
been experienced. Even if it 
occurs, it is still possible to drive 
the car to a service station for 
replacement of the springs, as 
the car will be supported by the 
rubber bumpers provided for this 
purpose. 

Mr. Olley discussed in detail the 
many other engineering factors 
involved in arriving at the design 
finally adopted, including steer- 
ing effects, stability, chassis modi- 
fications, bearings employed at 
wishbone hinge joints, weight dis- 
tribution and the like. He also 
gave a list of the advantages 
gained by the new design. These 
include softer and easier riding 
springs, precision in_ steering, 
greater stability and freedom from 
the pitching action which some- 
times makes riding very uncom- 
fortable in conventional cars. 

Questions Reliability 

Much of the discussion of the 
paper revolved around the ques- 
tion of possible spring breakage, 
T. J. Little, a former president of 
the society, in particular, taking 
the view that coil springs are un- 
reliable. Mr. Olley indicated, how- 
ever, that no spring breakage had 
been experienced even in very 
severe tests. He said that labora- 
tory tests indicated a spring life 
twice as great as for leaf springs. 
Cadillac uses the same high grade 
silico-manganese steel for coil 
springs which it has long used 
with satisfaction in leaf springs. 
Tore Franzen, of Chrysler, said 
that he seconded what Mr. Olley 
had said in this regard, as well as 
in nearly all other respects and 
that Chrysler has not experienced 
spring breakage although it had 
gone even farther in spring testing 
than Cadillac. 

When Lee Oldfield asked Mr. 
Crawford why Chevrolet had not 
followed the same design devel- 
oped by Cadillac, he replied that 
the first reason was that there is 
a great difference in the weight of 
the cars. It was also important 
that Chevrolet adopt a system 
which gave units that could be 
manufactured and assembled in 
one plant, so that this unit could 
be shipped in complete form 
ready for assembly to the chassis 
at Chevrolet’s numerous car as- 
sembly plants. These units would 
also facilitate service by permit- 
ting quick replacements in service 
when this is required. Mr. Craw- 
ford added, however, that, al- 
though the Dubonnet unit finally 
adopted gave a design quite dif- 
ferent from that used by Cadillac, 
the experience gained by Cadillac 
and Mr. Olley’s advice had been of 
great help to Chevrolet. 

When Mr. Franzen was asked 
why Chrysler also employes two 
types of suspension on different 
models of cars, he replied in ef- 
fect that it was because, in the 
case of its larger models, very 
excellent riding could be secured 

(Continued on Page 38) 














Sinsabaugh 


(Continued from Page 1) 


last Saturday. Holler said that 
he got the 100,000 retail orders he 
was after and that the attendance 
topped 8,000,000. 

The Chevrolet party was graced 
by the presence of Mayor Kelly 
of Chicago and Rufus Dawes, 
president of the World’s Fair. 
And, incidentally, Henry Ander- 
man of the Chicago Herald and 
Examiner owns a new Chevrolet. 
He was the lucky guy at this 
party. 

ok o * 

AFTER THE ANNOUNCE- 
MENT by E. L. Cord that “during 
the present year we will introduce 
still another new car of radically 
advanced design, engineering and 
performance,” it had been sorta 
expected that we would learn 
more about it at the meeting of 
the Auburn dealers Friday morn- 
ing. But such was not the case, 
for the meeting talked about the 
new Auburns which debutted at 
New York. 

Paul Prying around and talking 
to Pete Willis, advertising coun- 
selor for Cord, I did pick up a 
few bits of information, notably 
that the car will be introduced 
under a new name and that it will 
not be on the market much before 
early fall. In fact, it will be at 
least 60 days before the first car 
is ready for inspection and that 
means that production itself will 
be a couple of months, at least, 
farther away. 

I can get no line on what price 
class the newcomer will be in 
either, and I am told that W. H. 
Beal, president, has not yet de- 
cided this momentous question. 
He has at least three alternatives 
up his sleeve, I hear, and he has 
wet his forefinger and is holding 
it up in the air to find which way 
the wind is blowing. In other 
words, he feels that because of, 
the delay of the industry in get- 


“2a word in edgewise” 


(Continued from Page 4) 
law down there which prevents | 


selling to owners in other states. 
Now, I don’t just understand how 
one is going to continue using 
Georgia licenses on his car in 
some other state without getting 
nabbed eventually, but there are 
undoubtedly a good many thou- 
sand drifters migrating around 
this country in all sorts of motor 
vehicles who from now on will 
have to adopt at least a slight 
southern dialect to get by with 
the filling station attendant. 


* * * 


IT SERVES THE MAJORITY 
of states who still have high li- 
cense fees only right and our 
complete sympathy is with Geor- 
gia and those who can get by 
with her tags. With gas taxes 
now imposed in every state and 
running up to 7c a gallon, the 
motorist is paying plenty for his 
use of the highways no matter 
where he may happen to be driv- 
ing. That there are thousands of 
cars and trucks laid up by their 
owners because of the lack of 
funds with which to buy tags 
everyone knows. Every vehicle 
thus impounded is costing the 
state not only more in reduced 
gas tax than it would gain from 
the license fee, but it is costing 
the industry as represented by 
tire-maker, repair shop and filling 
station more than the state has 
any right to deprive one class of 
her citizens. This begins to 
sound like an editorial, but the 
fact is that the average car- 
owner cannot talk or write about 
the various taxes which he has so 
meekly accepted without getting 
a little warm around his Van- 


Husen. 
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THE ONLY WAY this Chicago 
show can hope to make the first 
pages is to prove an awful flop 
and that is, of course, unthink- 








able. 


Every show from New 





ting into production and making 
deliveries, it will be some time 
before it can be learned what the 
public wants in the way of radical 
body design and how it will take 
to independent front wheel 
springing. The decision will be 
found in the order books and 
when it is handed down President 
Beal will be able to guide himself 
accordingly as regards the new 
member of the Cord family. 
it k * 

BILL JAMES was on the job 
early and has his Terraplane- 
Hudson dealer show ready at the 
Blackstone. Bill found out at 
New York that this dealer show 
of his is just about the best thing 
in an educational way that ever 
has been attempted and he points 
out in the way of proof that he 
had an attendance of 9,000 in five 
and a half days at New York. 
That count included not only 
Hudson distributors and dealers, 
but a few thousand more who are 
identified with the industry and 
wanted to know more about this 
dealer educational work. 


* * co 


COURTNEY JOHNSON re- 
ported at Kenosha Thursday and 
today he is at the show in his new 
capacity, that of sales manager 
of both Nash and LaFayette. 
And there are many who are say- 
ing that Charles W. Nash has 
made a most admirable selection, 
securing a sales executive who 
comes with a brilliant record in 
the way of performance. His 
long connection with Hudson and 
more recently the prominent job 
he had in the high command of 
B-O-P certainly has taught him 
aplenty about marketing auto- 
mobiles. And it should not be 
forgotten that he has an ac- 
quaintance among the dealers 
which is excelled by few others 
in this sort of an executive job. 


York on has shouted “broken rec- 
ords,” “greatest crowds since '29,” 
“sales records broken” until what 
has been left for the poor re- 
porter at Chicago to say? 

This year A. D. N. headquarters 
are at the Congress, right in the 
heart of everything. Our teletype 
is hooked up with the Detroit 
editorial office night and day for 
any news which you have for us. 
It is also available for the use of 
any of our advertisers who want 
quick service in getting their copy 
into tomorrow’s paper. We hope 
they will remember that, too! In 
the meanwhile, give us a ring or 
better still come up and see us 
sometime, the latch-string is not 
only out, but the Congress never 
had one!—G. M. S. 


Prominent Men 
Address A.E.A. 
Next Tuesday 


(Continuel from Page 1) 
Corp., will be another of the 
principal speakers. He has 
chosen “The New Deal” as his 
topic. The third of the major 
addresses will be delivered by Don 
Herr, president of the Automotive 
Maintenance Assn. 

On the schedule for brief talks 
are O. C. Holaday, Bendix-Strom- 
berg Carburetor Co.; V. Lowen- 
stein, Carter Carburetor Co.; F. A. 
Oberheu, United Motors Service; 
John Shank, Electric-Autolite Co., 
and E. A. Turner, secretary of 
the Automotive Electric Assn. 

Cc. F. Conn, of Trico Products, 
and president of the association, 
who will be the presiding officer, 
stated that a majority of the 
2,000 service station operators 
throughout the country who com- 
prise the AEA, will attend the 
meeting. 
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Records Broken 
At Detroit Meet 


(Continued from Page 37) 
by the change in weight distri- 
bution which was effected by mov- 
ing the engine much further for- 
ward than in last year’s models. 


Noise Abatement 


Another Wednesday session 
which was filled with interest was 
that devoted to noise abatement 
primarily in passenger cars. The 
first paper, by A. W. Bull, of the 
U. S. Tire Co., was especially ap- 
preciated, perhaps because, by the 
use of phonograph records made 
in the laboratory of this company, 
and a suitable amplifying system, 
the noise made by tires of differ- 
ent designs was duplicated in a 
demonstration at the session. It 
was shown how tire noise can be 
minimized by changes in tread de- 
sign. E. G. Gunn, of Walker 
Mfg. Co. gave the results of tests 
made in reducing muffler noise 
and T. M. Prudden, of Pacific 
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Mills, told how noise absorbing 
and insulating materials are used 
to keep noise out of automobile 
bodies. Several discussions of 
these papers told of other research 
work by other companies which 
are contributing toward silence 
in the operation of automobiles. 


Wednesday afternoon’s session 
dealt largely with other research 
work relating to engine design 
and performance and _ included 
an unusual motion picture film 
showing how combustion proceeds 
in the engine cylinder. 


Today’s sessions 
on electrical equipment in which 
the engineers of several electrical 
companies told of new develop- 
ment in lighting, starting, ig- 
nition and radio. It was made ap- 
parent that radios for automo- 
biles are gaining rapidly in re- 
spect to the number of sets used. 
Their use has required, however, 


in generators of larger capacity, 
to supply the current needed for 
operation. It was shown also 


that important strides are being 
made toward safer and more ef- 
fective lighting, not only of the 








road, but of many parts of the 
car itself. 
NRA Discussed 
Production sessions held this 


afternoon featured a talk by 
past-president David Beecroft, 
Bendix Aviation Corp., on what 
the NRA means to the automo- 
tive manufacturer. There was 


| also an excellent paper by Joseph 


Geschelin on external broaching 
applications as applied in current 
production of automotive parts. 
The final technical session was 
devoted to lubrication, especially 


| as it affects automobile chassis. 
included one} 


H. E. Churchill of Studebaker 
spoke on chassis lubrication from 
the automobile engineers stand- 
point and A. J. Blackwood and 
A. C. Spencer of the Standard Oil 
Development Co. treated the same 
subject from the standpoint of 
the lubricant manufacturer. A 
third paper dealt with extreme- 


| pressure lubrication and was de- 


changes in other units, especially | livered by O. C. Bridgeman of the 


U. S. Bureau of Standards. 

A feature of the dinner was the 
presentation of the Manly mem- 
orial medal to A. H. Roy Fedden, 
Bristol Aeroplane Co., Ltd., which 
was received on his behalf by his 
son, A. J. Fedden, 












1934 models of every make 


of motor car in America carry 














one or more component parts 









of Bendix manufacture 









ORE than 50 million cars have been 
equipped with Bendix Products. This 


trust of the entire industry is a valued 


asset of the Bendix organization. 


BENDIX AUTOMOTIVE 


Bendix New Equal-Action Mechanical 


Brakes 


Bendix B-K Controlled Vacuum Power 


Brakes 


Bendix B-K Automatic Clutch Control 

Lockheed Hydraulic Four Wheel Brakes 

Bendix Drive—"The Mechanical Hand 
that Cranks Your Car” 

Bendix Startix——The Automatic Starter 


Control 


Bendix-Westinghouse Automotive Air 


Brakes 


Bendix-Westinghouse Air Horn 


PRODUCTS 


Bendix Stromberg Carburetors 


with Automatic Choke Control, 


Automatic Heat Control and 


Automatic Non-Stallable Idling 


Control 


Bendix-Scintilla “Vertex” Automotive 
Magnetos 

Bendix-Cowdrey and Bendix-Feragen 
Chassis Inspection, Wheel and Frame 


Alignment, and Brake Testing 


Equipment 


Eclipse Brake Lining 


Bendix Seamless Flexible Metallic Tubing 


BENDIX AVIATION CORPORATION 
NEW YORK 


CHICAGO - 


SOUTH BEND - 











Motor Shares Chosen 
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Holdings Range 
Through Makers 
To Accessories 


New York, Jan. 26.—Shares of 
automobile companies have in the 
past year or so become more 
popular as an outlet for the funds 
of investment trusts, a study of 
the portfolios of 18 important 
companies of that type reveals. 

The reports of every one of 
these investment trusts for Dec. 
31, 1933, disclosed holdings of 
common stock of General Motors 
Corp. and one held GM preferred 
as well. Fifteen of the 18 trusts 
held capital stock of the Chrysler 
Corp. 

Common stock of the Goodyear 
Tire & Rubber Co. and of the Lib- 
bey-Owens-Ford Glass Co. was 
found in eight portfolios, while 
Timken Roller Bearing Co. was 
next in popularity, with sound 
investment trusts owning some 
of its common stock. 

Companies represented in one 
or more of the trusts, in addition 
to those named above, were Elec- 
tric Auto-Lite, Pierce-Arrow, 
Ford Motor Co. of Canada, Briggs 
& Stratton, Briggs Mfg., Mack 
Trucks, Inc., Marlin-Rockwell, 
Raybestos-Manhattan, Nash Mo- 
tors, Bendix Aviation and Borg- 
Warner. 

Holdings of the 18 trusts in- 
cluded 667,000 shares of the com- 
mon stock of automobile and 
closely allied industries. While 
an exact comparison between Dec. 
31, 1933, and Dec. 31, 1932, is not 
available, the data at hand indi- 
cates beyond a doubt a large in- 
crease in holdings of this type of 
security during the past year. 

Some GM Preferred 

Among the holdings of the 18 
trusts were found 225,000 shares 
of General Motors common and 
500 shares of its preferred stock. 
They owned 125,500 shares of 
Chrysler common. 

Shares of other companies were 
held as follows: Goodyear, 43,- 
500; Pierce-Arrow, 50,620; Libbey- 
Owens-Ford, 31,200; Mack Trucks, 
31,300: Briggs, 20,000; Electric 
Auto-Lite, 7,500; Ford of Canada, 
7,400; Briggs & Stratton, 5,400; 
Timken Roller Bearing, 4,900; 
Borg-Warner, 6,000; Bendix, 6,000; 
Raybestos-Manhattan, 6,000, Mar- 
lin-Rockwell, 2,000, and Nash, 
1,000. 

The investment trusts covered 
in this survey and automotive 
companies in which they hold 
shares follow: Lehman Corp.— 
Bendix, Borg-Warner, Chrysler, 
General Motors and Goodyear. 

Prudential Investors, Inc. — 
Chrysler, General Motors, Libbey- 
Owens-Ford and Timken Roller 
Bearing. 

Incorporated Investors—Chrys- 
ler, General Motors. Goodyear and 
Libbey-Owens-Ford. 

Central Illinois Securities Corp 
—General Motors, Goodyear and 
Nash. 

Second National Investors 
Corp., Third National Investors 
Corp and Fourth National Invest- 
ors Corp.—General Motors and 
Chrysler. 

General American Investors 
Corp.—Chrysler, General Motors 
and Goodyear. 

Adams Express Co. — Briggs, 





General Motors, Mack, Marlin- 
Rockwell and Raybestos-Man- 
hattan. 


General Public Service Corp.— 
General Motors. 

Supervised Shares, Inc.—Chrys- 
ler, Electric Auto-Lite, General 
Motors. 

Standard Investing Corp. - 
Chrysler, Electric Auto-Lite and 
General Motors. 

Broad Street Investing Co.— 
Chrysler, General Motors and 
Libbey-Owens-Ford. 

Capital Administration Co., Ltd. 
—Chrvsler, Ford of Canada, Gen- 
eral Motors, Goodvear, Libbey- 


Owens-Ford and Timken Roller 
Bearing. 

Selected Industries, Inc.—Briggs 
Ford of 


& Stratton, Chrysler, 
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Investment Trusts 


Canada, General Motors, Good- | 
year, Libbey-Owens-Ford, Pierce- 
Arrow and Timken Roller Bear- | 
ing. 

Tri - Continental 
& Stratton, Chrysler, 
Canada, General Motors, 
year, Libbey-Owens-Ford, 
Pierce-Arrow. 

American International Corp.— 
Chrysler, General Motors, Good- 
year and Libbey-Owens-Ford. 

Vick Financial Corp.—Chrysler, | 
General Motors, Libbey-Owens- 
Ford and Timken Roller Bearing. 


Corp.—-Briggs | 
Ford of 
Good- 
and 


Plymouth Boasts 
$21,000,000 of 
Orders on Hand 


Detroit, Jan. 26.—-Plymouth Mo- 
tor Corp. now has on hand orders 
for shipments for more than $21,- 
000,000 worth of 1934 Plymouth 
models, it was announced at the 
Detroit Automobile Show by H. 
G. Moock, Plymouth’ general 
sales manager. 

He also expressed himself as 
extremely optimistic over busi- 
ness prospects for 1934, as indi- 
cated by public interest and re- 
tail sales not only on the opening 
night and Sunday of the Detroit 
Automobile Show, but also results 
from the shows in New York, 
Philadelphia, Cleveland, Cincin- 
nati, and other important Eastern 
cities. 

“Never before have we had | 
such crowds in our exhibit,” Mr. 
Moock asserted. 

“Motorists this year appear to) 
be more interested than ever be- | 
fore in what’s under the hood. | 
They ask more questions about 
mechanical points. Springs,| 
brakes, valves even, come in for | 
an explanation. It is an edu-| 
cated motorist who is visiting the 
shows this year and the motor | 
car manufacturers are ready for | 
him with an unusual array of | 
new features.” 
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Last Minute Wall Street Wires 
From CONRAD ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Jan. 26, 3:10 P.M.—Motor Shares continued to- 
day to go forward on the New York Stock Exchange, 
although there was a profit taking sell-off at the close. 
General Motors, Nash and Hudson were among the shares 

Since 1931 motors continue among the 

stocks most in demand in the current heavy buying. 


to make new highs. 











Cuban Imports 


Have Shrunk to 
Almost Nothing 


Washington, Jan. 26. The 
drastic decline which has taken 
place in the past five years in 
Cuba's import trade in motor ve- 
hicles is revealed in a report to 
the Commerce Department from 
Howard H. Tewksbury, ass’t com- 
mercial attache in Havana. 

During 1933, the report shows 
imports of passenger cars and 
trucks amounted to, respectively, 
440 and 463 units, as compared 
with the 1929 figures of 5,169 pas- 
senger cars and 2,618 trucks. 

During the average monthly 
imports of passenger cars into 
Cuba amounted to only 37 units 


| compared with 468 units in 1929; 


the respective figures for trucks 
were 39 and 219. 

European competition in Cuba 
during 1933 was non-existent in 
the case of passenger cars and of 
only slight importance in respect 
to trucks, the report reveals. 
Competition in the replacement 
parts market was more active 
but this has been somewhat cur- 
tailed as a result of the more fa- 
vorable exchange position of the 
dollar. 


Additional Who’s Who 


Following is an additional list 
of companies who will be at the 
Chicago Show, their representa- 
tives, permanent addresses, and 
Chicago address during the show. 

They were received too late to 
be included in the general list of 
Who's Who. 


THE DOLE VALVE CO. 


Chicago, U1 

Blackstone Hotel 
Join L. Dole, secy. and treas 
Thomas B. Chace, sales repr 
Robt. M. Ellis, Detroit mer 


Harold Drapeau, sales enagr. 

Kenneth Lund, sales engr. 

I. A. Richardson, sales mgr. job. div. 
Paul I. Ross, sales repr. 

Frank Mover, sales repr 

IewRoy Erickson, sales engr 

Willard Morrison, sales engr 

Stuart G. Phillips, adv. mgr 


NASH MOTORS CO. 


Kenosha, Wis 
Biackstone Hotel 
Courtney Johnson, gen, mer 
If. M. Salisbury, export mgr 
F. KR. Babeock, adv. mer., Nash 
K. H. Bronson, adv. mer., LaFayette 
«. PP. Turner, asst. sales mer. 
W. I. MeCarty, dist. mar. 
Cc. Wt. Bliss, gen. sales mer. 


TRANSITONE AUTOMOBILE RADIO CORP. 
Chicago, TH 
Headquarters, 3335 W. 47th St. 


William Walderston, mfrs. sales 
J. H. Carmine, central div. mgr 
J. A. Herron, Chieago mer. 
March Fisher, spee. repr 
Hi. Stickle, adv. 

UNITED STATES NEWS 
Washington, D. © 


Biackstone Hotel 
Howard MeLennen, Detroit repr 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JANUARY 26, 1934 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 














High Low Last Sale 1933 1934 Last Sale 
19: 1934 NEW YORK Jan. 26 Jan. 19 | High Low Jan. 26 Jan. 19 
263 6 Allis Chalmers Mfg. .... 2034 201% | 3144 6 Marlin Rockwell .. one R34 2814 
3934 6'% American C. & F. .. 2734 29 1744 3 Midland Steel . iéasiee ee 15'% 
14 154 American Chain ...... 11 7%, | 10 % Moto-Meter G. & FE. ..... cat ae RSg 
3 1%4 American La Fr. ......+:. 13% 114 | 38's 734 Motor Products 37 37% 
17 3! American Woolen .........- 13 1314 | 1158 1'; Motor Wheel 123% 1034 
R414 31144 Auburn Auto (2) .........- 515% 527% | 1144 156 Murray Corp. .............- 97% 844 
211% 6% Bendix Aviation ...........- 2034 195% | 304% 11'g Nash . 3035 2958 
6834 914 Bohn, A. & B. .... 6714 6454 67s 134 Packard .... ; a2ah aknnw 5 476 
25% S16 Bare Wes oocccccccvccecs 26 2456 | 7'% 2 Pierce-Arrow .....-.++++00+: 3M 33% 
1434 ee Miele, WER og a io 0a0 Gans nae 16 1414] 2055 Raybestos Manhattan ...... 1914 19'4 
97% : Budd Mfg., FE. G. . 67% 6% | 63% 13g Reo Motor ...... ieeiadeas 414 4 
534 1 Budd Wheel Co. .........- 47% 414 | 23 4 Republic Steel Corp. ...... - 20% 19% 
221 6'% Chi. Yellow Cab (1) .... ee 12%] 8 ‘4; Sparks-Withington .......... 575 51g 
591 Pid CRM a iicacivcies execs 5454 557% | 11: 2! Stewart-Warner .....-s005: ; 9 834 
26 3 Collins & Aileman «..:.-00s 2314 2314 B45 1'3 Studebaker .. ace : 67% 67% 
247 1 Commercial Credit .... 2414 234% | 101% | Thermoid Co, ........ tee 8" 75% 
39! 16 Came Set Discos dcoeas aa 40 20% 53g Thompson Products ...... 177% 16% 
4414 18 Commercial Inv. T. (2) 4514 4? 3512 1334 Timken Roller Bear. . 3414 3358 
' 1 Continental Motors .. 2 17% | 387% 201% Trico Products ........ — 36! 
434 1! Custis Wright .....c.ceccces 37 3 51 1934 Union Car. & Carb. (1) .... 485% 501 
834 2 Curtiss-Wright A .......... 9"4 714 | 94 1313 U. S. Industrial Alcohol .... 5958 58% 
1017 32'4 du Pont de Nemours ..... 99 097% | 25 SG «UT, B. TRM ncckcscccsccss 19% 184 
17's Ste Oe DO. 6s aka s ein ew bead 17% 16 5834 193g West’house F. & M. ........ 43 43" 
71 10 Electric Auto-Lite .........- 273% 2314 734 2% Yellow Truck ....... , 534 534 
54 21 Electric Storage Battery .... 51 501% | 19! 3 Young Spring & Wire ...... 19 17! 
117% 1 Mwema PreGeets csc ceca cee 124% 105% 
1134 3% Federal Motor ........ccccoee 7%4 a CHICAGO 
31% Ot6 Winssbome FT. BBs iscccceae 22! 221 7! 3 Aubowties: We. nckccsicass 31% 3 
51% 1 I eS oe adh oe 3% 314 | 15% 3 Bastian Blessing ........... 7% 8 
301% 10'4 General Flec. (40c) ........ 221 22% | 21's 63g Bendix Aviation ............ 21% 19% 
12% 107g General Elec. Spec. (60c) 1134 12 25% reer er ree 261% 24%4 
391% 10 General Motors .....ccccec% 391% 3714 41% 5g Grigsby-Grunow ............ “% SR 
20 ME ee ere 1734 173g | 15 31%, Houdaille-Ilershey A ..... 18 14% 
2114 3 eS on re 16 157% 634 1 Tloudaille-Hershey B ........ 63% 5 
4714 914 Goodyear T. & R. 385% 3834 | 151% 6'§ Modine Mfg. ..... — 
55% 1 Graham-Paige .cciccccccsess 4 334 | 28% 16 Perfect Circle ...... = 
31 44 Hayes-Body Corp. .........-. 2" 2% 5 1 Pines Waterfront ........... 1% 
634 1 Houdaille-Hershey B ........ 6% 5 
15 41, Houdaille-Hershey A ........ 184 14 DETROIT 
2034 3 DN NO. ks c's can ein ee 21% 17% 2% so taldwin Rubber B .......... 2 
734 ee ere rer 6% 6% | 12" 3 Bower Roller Bearing ...... 12 
46 1334 Inter. Flarvester ....csceces 423% 4354 | 6% 5% Ex-Cell-O Aircraft & Tool .. 6 53% 
65! 1234 Johns-Mamville ........cesee. 6334 63! 84 314 Gemmer Mfg. A ...........- ee 
6% 7% Kelly-Spring. Tire .......... 31 3% 7% ee er eee 53% 5 
12% 334 Lee Rubber & Tire ........ 12 10% 3% cnee Beemer Bisel. Bek .ncccccece oe cee 
437% 4%, Libbey-Owens-Ford Glass ... 41% 431% | 6878 22% Parker Rust Proof .......... 60 60% 
20% 4 eae RN oe koh 16% 17% 77% 1% Timmlcom-Mhatealt occ cccce scene 6 55% 
46% 133%6 Mack Trucks (1) ....:.20+- 37% 37% 13%4 % Warner Aircraft Corp. ...... 1% 1% 
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Motors Reach 
New Average 


Highs for °33-34 


By CONRAD ALEXANDER 


New York, Jan. 26.—Stocks of 
the automotive industry this 
week reached new high prices, in 
the average, for 1933 and 1934 and 
many individual shares rose to 
the highest marks since 1931. 

The motors again were among 
the most active issues on the New 
York Stock Exchange during the 
periods of strength, with General 
Motors and Chrysler setting the 
pace in this respect. 

Among the individual shares 
that have in recent trading made 
new highs for this year and last, 
as well as for 1932, are the fol- 
lowing: Bohn Aluminum & Brass, 
Borg-Warner, Briggs Mfg., Chrys- 
ler, Eaton Mfg., General Motors, 
Hudson, Libbey - Owens - Ford, 
Marlin-Rockwell, Moto-Meter 
Gauge & Equipment, Motor Prod- 
ucts, Motor Wheel, and Nash. 

The shares of the tire and rub- 
ber companies this week failed to 
reach a new high in the average 
but the passenger car and truck 
and the parts and accessory 
groups forged through, giving the 
24 stocks used in the ADN price 
average a new top. 

Here are the ADN price aver- 
ages for the week ended Jan. 24, 
as compared with the preceding 
week and the previous high 
marks for 1933 and 1934 to date, 
the previous highs having been 
made in the Summer of 1933: 


Last This Previous 
Week Week High 
24 Motors - 26.67 28.19 27.64 
10 Car-Truck ---- 28.10 29.53 28.24 
10 Parts-Acces, ......... 18.90 20.52 20.46 
4 Tire- Rubber - 22.54 24.08 31.85 
The outstanding strength in 


parts and accessory shares in the 
past week is revealed in the above 
table. While the tire and rubber 
group failed to make a new high 
for this year and last it registered 
a substantial increase over the 
week preceding, shares in this 
category extending the gains 
established in the week before. 

Pacific National Bank this week 
announced it was prepared to 
pay $41 87 on each $1,000 deposited 
six and one-half per cent sinking 
funds debenture bonds of the 
Fageol Motors Co. of California. 
This represented depositing de- 
benture holders’ pro rata share of 
the first dividend of five per cent 
received from the trustee in 
bankruptcy. 

Eaton Mfg. Co. this week de- 
clared a dividend of 25 cents a 
share on its common stock, pay- 
able Feb. 15 to stock of record 
Feb. 5. This was an increase of 
5 cents over the distribution of 
20 cents a share made last 
November. 

Annual report of Cord Corp. 
for fiscal year ended Nov. 30 
showed holdings of stock of N. Y. 
Shipbuilding Corp. and the 
Checker Cab Mfg. Co. in its port- 
folio for the first time. Cord had 
45,000 shares of the shipbuilding 
company and 64,067 shares of 
Checker. Other holdings included 
3,879 shares of Auburn, 822,072 
shares of Aviation Corp., 15,000 
shares of Lycoming common and 
5937 shares of Lycoming pre- 
ferred and 7,106 shares of Limou- 
sine Body Corp. 

Most recent estimates place net 
income of Chrysler Corp. for 1933 
at $11,800,000, or $2.75 a share on 
its capital stock, as against a net 
loss of more than $11,000,000 in 
the preceding year. 

Earnings of McQuay - Norris 
Mfg. Co. for 1933 were well over 
$3 a share, according to officials 
of the concern. 

Stockholders of Electric Auto- 
Lite Co. will meet on Feb. 14 to 
vote on proposal to increase au- 
thorized common stock from 1,- 
000,000 shares of $5 par value to 
1,500,000 shares of $5 par and to 
ratify merger with Moto-Meter 
Gauge & Equipment Corp. 








gece DODGE STEALS N.Y. SHOW! 


: Dodge smashed records in 1933! Led all cars and all trucks in percentage 
of sales gain! Dodge dealers prospered. 

Great as was the public swing to Dodge in 1933... Watch Dodge in 
1934! Dodge has merchandise with really astounding new selling points 
... Dodge dealers are sitting pretty for 1934! 

And... there is still room with Dodge for some more live, active, ambi- 
tious dealers. If you would like to know how you can make more money 
with Dodge... write today in confidence to A. vanDerZee, General Sales 
Manager, Dodge Brothers Corporation, Detroit, Michigan. 





